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Frederick Stephani, story scout for Paramount Pic- 
tures Corporation, thus describes the chances of as- 
piring scenarists, in an interview by Lee Shippey in 
the Los Angeles Times: 

“The unknown writer should not waste our time 
or his own by sending us stories. 11 99 cases out of 
100, if he isn’t good enough to break into print in 
any publication of standing, he isn’t good enough to 
break into pictures. If your story has what 
the public wants, some magazine of standing will be 
interested in it. 

“We read about 300 stories a week. We receive 

about 1500 a week, but, of course, we cannot read 
them all. That is such an impossible task that we take 
it for granted anyone who has a real story will either 
have some standing as a screen writer or as an au- 
thor, or can do work good enough to enlist the ear- 
nest efforts of a thoroughly accredited agent. 
Now and then we may miss a gem by not reading 
everything which comes to us unsolicited, but if we 
read them all we would have to have a whole army 
of editors.” 


A tribute to the fine administration of Arthur J. 
Burks, as president of the American Fiction Guild, 
was paid os the membership in their reelection of 
Mr. Burks oe the year ending November 1, 1934. 
Mr. Burks has given his time unselfishly to the league, 
at a distinct sacrifice of his personal interests, and 
has accomplished a great deal for the benefit of the 
writing craft, particularly in the pulp-paper field which 
it specifically represents. 

Other officers elected are: Vice-presidents: Erle 
Stanley Gardner, Albert Richard Wetjen, Frank Tins- 
ley, Willard E. Hawkins, Sewell Peaslee Wright, and 
Eugene Cunningham; Treasurer, Theodore A. Tinsley; 
Secretary, Ed Bodin. Elected to the Board of Gover- 
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nors, in addition to heads of chapters who already 
belong to the board, are George A. McDonald, Peggy 
Gaddis, Norvell Page, Eustace L. Adams, Paul Chad- 
wick, and Eric Howard. 

The proposed code for writers, designed to be ap- 
plied either as an addendum to the publishers’ code 
or as a separate code, has gone to Washington and 
has been acknowledged. The league will have per- 
sonal representatives on the spot when the code comes 
up for hearing. 

The treasurer’s report shows that the league is in 
a satisfactory financial state. Its work has been car- 
ried on with remarkable economy of outlay, largely 
as a result of the time given to the organization with- 
out salary by the officers and others members. Com- 
mittee meetings are held at league headquarters on the 
second Friday of each month at 8:30 p. m., and mem- 
bers within reach are invited ‘to attend. 

In his message to the membership on taking up the 
reins for a second term, President Burks handed out 
several bouquets “‘to folks who did things last year,” 
mentioning specifically the following with a summary 
of their special services: Frank Tinsley, Frederick C. 
Painton, George A. McDonald, Wallace R. Bamber, 
Viola Irene Cooper, Albert Richard Wetjen, Sewell 
Peaslee Wright, Ed Bodin, Eugene Cunningham, 
Frank E. Castka, Matilda Rose McLaren, Doone Mar- 
tinsen, Ted Tinsley, and N. L. Pines. 

The Guild is setting about the establishment of 
new chapters as rapidly as possible. A membership 
drive also is under way. To be eligible for member- 
ship, the applicant must be able to certify that he (or 
she) has had five stories or articles published in maga- 
zines of national circulation, or that he has had one 
book published, not at his own expense, or that he is 
an illustrator or publisher of ‘magazines. At least part 
of the membership fee of $10.00 should be sent with 
the application to the American Fiction Guild, 178 
Fifth Ave., New York. 


J. J. Wildberg, 545 Fifth Ave., New York, attorney 
for the American Fiction Guild, sends word that all 
proofs of claim against the Clayton Publishing Com- 
pany must be filed by December 16th, otherwise they 
will not be allowable and no dividends will be paid 
on them. Non-members are permitted to file their 
claims through Mr. Wildberg for collection on a 
reasonable commission basis. 


The Nobel Prize for literature for 1933 was 
awarded early in November to Ivan Alexsieevich 
Bunin, Russian poet, novelist, and short-story writer. 
Bunin is the first Russian to receive the award. He 
emigrated from Russia at the time of the Revolution 
and now lives in Paris. A number of his works have 
been translated and published in this country. His 
“The Gentleman from San Francisco,’ published in 
the Borzoi Pocket Classics by Alfred A. Knopf, Inc., 
is rated by critics as one of the greatest modern short- 
stories. 


From The Publishers’ Weekly, we clip this inter- 
esting statistical record: 

“The current year shows an active list of 139 of 
the so-called ‘pulp magazines,’ according to the records 
made by F. W. Faxon Company, business specialists 
in magazine handling, this as compared to 123 which 
wére listed five years ago. Of the present list only 44 
were on the list of five years ago or on the list under 
the same title, these magazines often changing titles 
in order to make a new appeal to the public. The 
records also show that detective-story emphasis leads 
in popularity with 22, Western ranch stories 16, mov- 
ing-picture stories 16, love stories 15.” 
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. . By R. D. GALT 


WITH the goal of 
100 published stor- 
ies attained, what 
is the writer’s re- 
action? Is there as 
big a thrill as once 
anticipated—say, 
when “first sale” 
had just been 
chalked up and we 
were looking for- 
ward? Do we feel 
safely perched upon 
that literary ladder 
that leads to suc- 
cess and satisfac- 
tion? Can we look 
back and see the mistakes with which our 
struggles for achievement were littered and re- 
move the stumbling stones for others? Above 
all, are we able to sit back, we 100-story 
writers, and coast along on the momentum of 
those published stories? 

For those who have not yet sold, or have 
sold only a few tales, it would appear that the 
goal of 100 sales must mark an important step 
in a writer’s life. There are usually so many 
disappointments and heartaches in attaining 
those first editorial acceptances, that, once the 
century mark is passed, it would seem that the 
path ought to have straightened out and a 
rainbow’s end be in sight. Is this really true? 
Is the author of 100 accepted tales so far ahead 
of the beginner when he sits down at his desk 
to write? 

As we look forward, and then reflect upon 
what has winged ‘into the past, there are a few 
impressions that might interest other fellow 
scribes. 

Yes, there is satisfaction in completing that 
many worth-while tales. But at the same time, 
there is the realization that we 100-story writ- 
ers are still just learning. We don’t believe the 
majority of authors ever get over the feeling 
that there is plenty left to be mastered. For 
our part, we find as much ahead of us as was 
_ the case when we tackled that first piece of 
¥\ fiction. At that time, it is true, we did not 
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The 100 fiction sales recorded by Mr. Galt 
have been made to Youth’s Companion, Ac- 
tion Stories, All Fiction, Specialty Salesman, 
Wild West Stories and CompRte Novel, 
Sports Afield, Open Road for Boys, Boys’ 
World, Girls’ Companion, and many other 
magazines. In addition, he has contributed 
verse to numerous periodicals, 


know technique—as such. There was only the 
desire to place some vivid bit of life on paper. 
And, beginner, do not discount the value of 
that burning desire. It is the heart and soul 
of any bit of work we do. Without ‘it, our 
tales do not sparkle or have the breath of life, 
no matter how many rules of composition we 
may have learned. It is the urge to write that 
carries the starting writer into print before he 
has learned what makes the tale go. Later, comes 
a sort of analysis that gives one the why and 
wherefore of the thing. 

But does the author of 100 stories feel any 
safer upon that precarious ladder to fame than 
the beginner who has just lifted his foot to the 
bottom rung? Seriously, we do not think so. 
Why? Because there is still just as much to be 
mastered as has been gleaned in the earlier 
writings. It is natural for the beginner to start 
at simpler things, try lesser markets. But with 
each sale, confidence grows. He tackles some- 
thing a bit harder. He sells the lesser market. 
Soon, he reaches out for better things. To at- 
tain this goal, he must do better work and more 
of it. There are different attributes to be 
studied and mastered. It is plain that a Sunday 
school tale will not fit Satevepost. For each 
angle of the game mastered by him, there sud- 
denly appears another which he had not thought 
of before. And just as the author of 100 tales 
is not willing to say “quits” when he reaches 
the goal—he sets 200 to shoot at—so the be- 
ginner who writes for Youngster’s Magazine, 
paying $2 or $3 a thousand words, is not con- 
tent to rest on laurels won. A few sales to 
Youngster’s and he is casting determined 
glances at Lad’s Book, paying 12 cent per word; 
then, Boy’s Journal at 1 cent. It is inevitable. 
It isn’t human nature to be satisfied, when there 
are other greater goals ahead. Therefore, to 
branch out and grow, he must study—as we 
all do. As 100-story writers, we find ourselves 
right where we started. 

From juveniles, we have turned to the lesser 
adult publications. We have climbed, step by 
step, but always we have been put “on our 
mettle.” We are striving, learning. It is a game 
that demands that there be no let-ups. We are 
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either in it whole-heartedly, or we soon find 
ourselves out. 

What about the technique we have learned, 
you ask? Doesn’t that make the road easier? 
In a way, yes. We have the groundwork for 
future stories. But mark this—there is much, 
which requires mastering, to take the place of 
this. Today, conditions are changed from yes- 
terday. We must keep up with changes. Study! 
From time to time, lengths and the kind of fic- 
tion in demand vary. More study! Even the 
speech, colloquialisms, and slang cannot be de- 
pended upon from month to month unless we 
are in contact with those we would put in 
print. Still more application! 

Do we feel safe with 100 stories behind us? 
Earnestly, we believe that the beginner, with 
his early zest for tackling the job, is on an equal 
footing with the successful salesman of 100 
tales. Not that the tales will necessarily be of 
the same easy style, or as mature, or bring the 
same financial reward. But we refer to the ac- 
tual writing of the tale. (By now, we know 
that it’s the actual writing that counts.) Both 
writers have much to keep in mind, and if any- 
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thing, the successful one has more labor in 
turning out his tale. His goal is farther up the 
line and less error will be tolerated in his work. 
He has to prove he’s good every time he sits 
down. 

Therefore, to you who are discouraged be- 
cause you are just starting, let that not trouble 
you. When you have 100 tales to your credit, 
you will then be facing a tougher day’s work. 
Only the genius can sit down and coast along 
on the impetus of his first sales—and there are 
few enough of that tribe. Ask any 100-story 
hand at the game. 

And don’t forget—even the genius must 
write. 

And answering that final question, may we 
case-hardened 100-story veterans iron out all 
the rough spots for that brother or sister scribe 
who is just setting foot on the literary trail? 
Sincerely—dodging a crossfire of dissent—we 
believe not. Our problem may have been as far 
from yours as Podunk Junction from Timbuc- 
too. It is this solitary grapple that puts iron 
in the blood—and persistence conquers, after 


all. 


WHAT WOULD YOU HAVE 


DONE? 


. . . By ROY J. SNELL 


O one who, for fifteen years, has been a profes- 

sional writer, strange things are certain to hap- 

pen. What to do in each case, “That is the ques- 
tion.” Here are four cases—all of them involving 
money. What would you have done? Make up your 
mind as honestly as you can, then look on page 29 
and read what I did. Did I do the right and wise 
thing? Don’t bother to answer. I don’t care. It is all 
ancient history. 

I had been writing books for the same publisher 
for seven years. I liked them. They liked me. When 
they sent me my royalty report it contained an item 
"Hidden Trail 1700 copies . . . $85.” I had received 
an advance on that book and reason told me my 
royalty on sales had not yet extended the advance. 
That $85 was over-payment. The mistake was made 
in such a way that it would not be discovered. I had 
the money. It would be a bother and an inconven- 
ience to give it back, as I had used it before I dis- 
covered the mistake. It would be some trouble for 
the publishers to figure out where the mistake had 
been made. What would you have done? 

Today I received a check for $1030, enough money 
to take me around the world. But the check should 
have been $103.00. The typewriter that made out the 
order added one 0 too many to the number of 
words. Strangely enough, the mistake got by every- 
one and there it was a perfectly good check for 
$1030. I have done a great deal of work for that 


Mr. Snell, one of the leading American 
writers of boys’ and girls’ books, is familiar 
to A. & J. readers through his articles, “‘I 
Learned to Write by Selling My Books” in 
the 1932, issue, and ‘‘Get That 
Editor’ in the September, 1933, issue. 


publisher and hope to do a great deal more. What 
would you have done? 

I once spent a month lecturing for a certain news- 
paper. “What shall I do about transportation?” I 
asked when I began work. ‘Take a taxi,” was the 
reply. That meant using a ‘taxi to visit four schools 
a day and in a month would run into money. I took 
a taxi for the first engagement. The driver got me 
lost and made me late for my lecture. After that I 
figured out my transportation on the “L” and surface 
lines. At the end of four weeks I handed in a bill for 
$21. “Transportation?” the girl said. ‘“That’s not 
enough.” I had taken an operator with me. The bill 
included his transportation. ‘‘Well,” I said, ‘that’s 
all I spent.”” When the check came, it was for $42. 
“It’s twice as much as I asked for,” I said to the 
editor I was working with. “What shall I do about 
it?” “Do nothing,” was her reply, “You'll get some- 
one into trouble.’”” What would you have done? 

I sent a serial story to a publisher. He sent it back 
saying, “The chapters are too long. Cut them down 
and we will take it.” I cut it, 2000 or 3000 words. 
I forgot to remove the original estimate of words I 
had put in the corner when first sending it and made 
no new estimate. When the check came it was for 
- serial before it was cut. What would you have 

one? 

On second thought, you need not look on page 29. 
I am not going to give myself away—but I haven't 
yet started on that trip round the world. 
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VERSE MAGAZINES— 
WHAT THEY WANT 


. . « By BILLY B. COOPER 


OR poets who are interested in contributing 
verse to our current poetry magazines, 
with little or no thought of financial re- 

muneration, this compilation is designed as a 
handy market list. Poetry seldom pays; but it is 
an interesting sideline. My endeavor has been 
to give full information concerning the numer- 
ous journals devoted largely or wholly to poetry 
or having poetry departments. I have not in- 
cluded the general and specialized magazines 
which use poetry only as an incidental feature. 
That the data might be accurate, I have queried 
separately each editor included, and it is through 
their kind cooperation that I am able to give 
these up-to-the-minute tips on poetry markets. 

A verse editor’s first interest is in publishing 
good verse that is up to the standard maintained 
by his particular magazine. The greatest mis- 
take made by contributors is that of submitting 
material with small knowledge as to whether it 
meets the needs of the journal receiving it. Two- 
thirds of our manuscripts are rejected not be- 
cause they are unworthy, but because they fail 
to comply with certain editorial requirements. 
Poetry preference is based, generally, upon four 
important points: Quality, subject-matter, form, 
and length. In the details of these, editorial 
opinion differs. 

The best way to discover the type of verse 
handled by each editor is to study the magazine 
before submitting to it. But that is expensive? 
Well, the writing of verse is a luxury, and suc- 
cess in any line of work isn’t to be gained with- 
out some investment. If you will buy sample 
copies, (back numbers may sometimes be had 
for the asking) and study them, you will soon 
save enough in postage to subscribe to several 
of your favorite journals. This article will give 
you a few pointers straight from the editors, 
but you will need to read copies of the maga- 
zines, if your contributing is to become less of 
a haphazard wasting of stamps and time, and 
more of a systematic method of collecting ac- 
ceptance slips. 

A few of the more prosperous poetry journals 
pay nominal prizes for accepted contributions. 
A majority make no payment, or perhaps offer 
prizes subject to various restrictions. Here are 
the poetry magazines and the statements of 
their editors as to requirements, terms, etc.: 


Adamant, 1109 N. Sheridan Road, Waukegan, Ill. Lillian 
Candler, editor. ‘‘Will make its appearance about December 1. 
Beauty will be ar and preference given to verses of 
14 lines or less, very strict standard of quality will be 
adhered to. Prizes.’’ Quarterly, $1 a year, 25c copy. 


Aerend, Hays, Kans. R. R. Macgregor, editor. “Uses poems 
by Kansas authors about Kansas topics, only. Payment is made 
with copies of the magazine.’’ Quarterly, $2 a year, 50c copy. 


,American Poetry Journal, 147-45 Ash Ave., Flushing, L.L, 
N.Y. Frances Frost, editor. “This publication will be ‘guided 
by discriminating judgment. The best material received will be 
accepted. No prizes.’’ Monthly, $2.50 a year, 25c copy. 


American Author, The, Poetry Department, 1711 Spring Bai 
Racine, Wis. Agnes C, Holm, editor poetry department. 
types of verse; short poems preferred. Contributors are ar 
to submit half a dozen at one time. No payment except in 
prizes, usually book-prizes.’’ Monthly, $1 a year, 20c copy. 


American Poetry Magazine, 1764 N. 83rd St., Wauwatosa, 
Wis. Clara Catherine Prince, editor. Official organ of the 
American Literary Associaton. ‘Contests are frequently con- 
ducted for new writers. We have an annual anthology, always 
some contests, and other features open to active members only, 
No payment at present, but hope to start again in 1934.” 
Membership, $3 a year. 

Anvil, The, Route ‘ Moberly, Mo. Jack Conroy, editor. 
Successor to The Rebel Poet. ‘‘If we were accepting any mate- 
rial, it would be revolutionary verse—not necessarily modernis- 
tic. We use more vers libre simply because radical poets prefer 
to write that way, No payment.’” The things Mr. Conroy ac- 
cepts must be distinctly pe 8 in tone. Eight issues yearly, $1, 
15¢ copy. 

Arcadian Life, Route 4, Sulphur Springs, Tex. O. E. Ray- 
burn, editor. ‘‘Verse must be 20 lines or less, with definite 
pastoral slant. Payment in prizes.’’ Monthly, $2 a year, 
20c copy. 

Attic Salt, 331 Pine St., Williamsport, Pa. Clarence Peaslee, 
editor. ‘‘A monthly page of poetry published in the Williams- 
port Sun. Not a poetry column, but rather a journal of orig- 
inal verse. No payment. Answers promptly. Short clever 
verse.’” Monthly, 2c copy. 

1933—A Year Magazine—1934, 721 Spruce St., Philadelphia. 
J. Louis Stoll, editor. ‘‘The type of material we use is modern; 
but since we are a cross-section of literature, we are very 
lenient to any school of poetry. No payment.’’ Three sections 
yearly, 50c copy. 

Better Verse, 2169 Selby Ave., St. Paul, Minn. Irl Morse, 
editor. ‘‘We pay for material in cash, as well as in substan- 
tial cash prizes with each number. We use any kind of poetry; 
any style; preferably 30 lines or less. Poetry must contain 
social vision, strength, and life. With millions of men tramp- 
ing the railroad ties, and other millions begging for bread in 
charity dispensaries, there is certainly more for the poet to 
write about than the beauty of crimson horizons, or the kiss 
of the dew upon the lips of the buttercup!’’ 5 issues yearly, $1, 
25c copy. 

Blue Moon, Hillsdale, Mich. Inez Tyler, editor. Formerly 
edited by Ben H. Smith. ‘‘We_use all types of clean verse. 
Sexy or morbid types barred. Forms in demand are: Sonnet, 
rondeau, triolet, cinquain, quatrain, tanka, hokka, and couplet. 
We also use longer poems, but prefer the shorter forms. Just 
now we are accepting first-class lyrics not to exceed 16 lines. 
Will pay for the best. Payment in prizes.’’ Quarterly, $1 a 
year, 25c copy. 

Bozart and Contemporary Verse, Oglethorpe University, Ga. 
Wrightman F. Melton, editor. Founded by the late Ernest 
Hartsock. ‘“‘In its seventh year. We do not pay for material, 
but offer a number of substantial and attractive prizes. Poems 
should be accompanied by a brief biographical sketch of the 
author.’’ Bi-monthly, $2 a year, 40c copy. 

Caravan, Coe College, Cedar Rapids, Iowa. Vincent H. Og- 
burn, editor. ‘‘A mimeographed periodical composed chiefly of 
good verse. Any form. No payment.’’ Quarterly, 25c copy. 

Carillion, 2737 Macomb St., N.W., Washington, D. C. Caro- 
line Giltinan, editor. ‘‘Publishes only poetry of high quality. 
No payment, except in copies of the magazine.’’ Quarterly, 
$1 a year, 25c copy. 

Carmel Pine Cone, Carmel, Calif. Dora Hagemeyer, editor. 
Weekly poetry column. “Poetry must be of the highest stand- 
ard in conception, fresh in spirit, but not necessarily mature in 
form. We like to receive the work of young writers, especially 
when they are writing objectively rather, than subjectively. No 
payment, except with contributor’s copy.’ 

Choir Practice, 245 Calhoun St., Charleston, S.C. Ellen M, 
Carroll, editor. Monthly poetry column. ‘“‘Poems are judged 
mainly for the beauty of thought they express, and their ap- 
parent sincerity. Good technique is necessary, and a high vis- 
ion of spiritual loveliness is always acceptable. We prefer 
strong, brief verse.’ 

Circle, 434 Ww; 120th St., New York. Leacy Naylor Green- 
Leach, editor. ‘‘We use no poems on infants; no tributes to 
politicians; but tributes to artists, poets, dancers are accept- 
able. We offer a $5 prize for the best poem in each issue, and 
often have other contests. All poems submitted must have 
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name typed one-quarter inch (right hand side) from bottom of 
poem; also name and address in upper left hand corner of page, 
as is customary. We use no sex poems, and no purely senti- 
mental poems, although poems of sentiment and well-written 
nature poems are always acceptable.’’ Quarterly, $1.50 a year, 

Se copy. 

Commonweal, Grand Central Terminal, New York. ‘“‘We use 
all kinds of verse that we consider of merit. Payment is made 
upon publication at about 40 cents a line.’’ Weekly. 

Connecticut Echo, Woodmont, Conn. Marjorie D. Ashe, editor. 
Formerly The Echo, edited by George Scott Gleason. ‘‘We are 
independent, showing no favoritism and having nothing to 
sell. The beginner of talent is as welcome as the long-estab- 
lished poet. Only good poetry, sustaining the very highest of 
ideals, will find a place in our pages.’’ Quarterly, $1 a year, 
25¢ copy. 

Coun’ Bard, Madison, N.J. Clarence Sharp, editor. ‘‘The 
poetry of the farm and the country-side, of the toilers of the 
world; of the beautiful and the true, is the poetry we seek 
to promote. We print but little free verse. Contrary to the 
policy of many poetry journals, we welcome earnestly religious 
poems. We want kindly humor. Verse we use must be sing- 
ing, sensible, and earnest. Do not send more than three poems 
at one time.’’ Quarterly, $1 a year, 25c copy. 

Crisis, 69 Fifth Ave., New York. W. E. B. DuBois, editor. 

“Does not usually pay for manuscripts, but it does sometimes. 
Material and drawings related to colored people are desired.’’ 
Monthly, $1.50 a year, 15c copy. 

Decimal, 30 Mount Vernon St., Newport, R. I, Ada B, Stev- 
ens, editor. ‘‘We pay $2 a page for verse, but our files are 
filled and no poetry is being bought at present.’’ Quarterly, 
$1 a year, 30c copy. 

Dynamo ’33, 34 Horatio Street, New York. ‘We are to pub- 
lish proletarian verse and literature in, general. The first issue 
is on the presses now. No payment.”’ Quarterly, $1 a year, 
25¢ copy. 

Driftwind, North Montpelier, Vt. Walter John Coates, editor. 
“We want idealistic material, both verse and prose, and local- 
color material of the North Hills cf New England. Also good 
social-vision verse.’’ Monthly, $2 a year, 25c copy. 

Dune Forum, Oceano, California. Arthur Gavin, editor. ‘‘Con- 
trast is the keynote of our plan. The second section of this 
magazine will be devoted to poetry of different styles; a se- 
quence of finely wrought sonnets, for instance, together with 
some tempestuous examples of vers libre. We are vitally in- 
terested in discovering new talent. If you have a particular or 
unique form of expression in poetry, let us see it. The Dune 
Forum will no more and no less limit itself to Western writers 
topics, and problems than any Eastern magazine of the same 
type limits itself to the East.’’ Monthly, $3 a vear, 30c copy. 


Expression, 76 Heights Rd., Ridgewood, N. J. James Gabelle, 
editor. ‘‘We use all types of verse and we furnish poems to 
three prominent newspapers, which is a fine way for a poet to 
gain a following.’’ Quarterly, $2 a year, 25c copy. 

Fantasy, 950 Heberton Ave., Pittsburgh, Pa. Stanley D, Mayer, 
editor. “Originally started as a free-verse organ, but the 
scarcity of good experimental verse has made it necessary to 
add more and more of the conservative forms. Free verse is 
still favoured, however. Fantasy runs longer verse, sometimes 
devoting seven or more pages to a single poem. A prize con- 
test in each issue; subject announced.’’ Quarterly, $1 a year, 
25¢ copy. 

Favorite Poems and Prose, St. Paul, Minn. William A. Kel- 
ler, editor. ‘‘We want original poems and short prose of 
suitably high literary merit. Poems must be written in straight- 
forward English, easily comprehended by every reader. Not 
more than two or three should be submitted at one time.”’ 
Quarterly, $1 a year, 25c copy. 

Frontier and Midland, The, Missoula, Mont. H. G. Merriam, 
editor. Formerly known as The Frontier, but in June of this 
year, The Midland, a Chicago publication edited by John T. 
Fredericks, merged with it. ‘‘We carry at least one literary 
article, short stories, verse, and historical material of the days 
of the early West, that has not been printed before. No pay- 
ment.”” Poems, of Mid-western tone, must be high in quality 
to be acceptable by this magazine. Quarterly, $1.50 a year, 
40c copy. 

Greenwich Villager, The, 46% E. 9th St., New York. Edison 
Smith, editor. ‘‘We publish any verse of high literary value, 
but contributions must come from Villagers, or one-time resi- 
dents of Greenwich Village.” Payment is at $2 per column. 
Bi-monthly, $1.50 a year, 5c copy. 

Gypsy, Times-Star Bldg., Cincinnati, Ohio. George Elliston, 
editor. “‘Desires to print poetry of the highest type. $200 in 
prizes annually, for best lyrics, sonnets, and free verse.’’ Quar- 
terly, $1 a year, 25c copy. 

Handle, Norwalk, Conn. Henry Nadig, editor. A page of 
poetry. ‘“‘We use original poetry by any poet whose stuff 
seems to fit our desires. Sonnets and, short lyrics preferred. 
No long poems. Very small payment. Monthly, $1 a year, 
copy. 

Interludes, 2917 Erdman Ave., Baltimore, Maryland. William 
James Price, editor. ‘“‘We publish brief short-stories, essays, 
and much excellent verse. But we are being forced to publish 
irregularly at this time and are accepting very little material.” 
Quarterly, $1 a year, 25c copy. 

Kaleidograph—A National Magazine of Poetry, 702 N. Vernon 
St., Dallas, Tex. Whitney Montgomery and Stewart 
Montgomery, editors. ‘“‘Our chief need is for good brief poems, 

»referably rhymed verse, though we use some blank verse and 
ree verse. We are never overstocked!’” This magazine has an 
attractive prize program. Monthly, $2 a year, 25c copy. 

Kosmos, Box 374, Philadelphia, Pa. Jay Harrison and S. Beryl 
Lush, editors. “Six to ten poems used in each issue. “Verse 
must be dynamic, dealing with the world today, its mechanistics 
and civilization. We want a tone of sustained vitality. No 
pastoral, philosophical, or light verse. No love, nor inspira- 
tional or dreamy inert verse. Poems must be under 28 lines, 
preferably 16 lines or less.” Bi-monthly, 20c copy. 

Lantern, 71 Willow St., Brooklyn, N.Y. C. B. McAllister, 
editor. ‘‘We make no payment. Prizes vary each year. 
strong lyrics are acceptable. Only clean, high quality verse ever 
makes the pages of Lantern.’’ Bi-monthly, $1.50 a year, 25c 
copy. 
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L’Alouette, 114 Riverside Ave., Medford, Mass. C. A. A. 
Parker, editor. ‘‘We prefer recognized forms and do not cater 
to the sexy-modernistic poetry. Our literary standard is high. 
Rook prizes start with the November number. No payment 
except author’s copy.’’ Monthly, $2 a year, 25c copy. 

Latin Quarter-ly, 11 Barrow St., New York. Lew Ney and 
Ruth Widen, editors. ‘‘We prefer verse with a social back- 
ground. Serious, even tragic stuff is not tabooed, but humor, 
irony, or at least vividness is at a premium. We desire to be 
inspiriting and amusing, and to convey an intelligent estimate 
of conditions and up-to-date problems and_ their solutions. 
This magazine is on a cooperative basis; profits, if any, to be 
shared by contributors.’’ Quarterly, $1.50 a year, 40c copy. 

Left Front, 1475 S. Michigan Ave., Chicago. Biil Jordon, 
editor. ‘We are at present unable to pay for material and 
those who write for us do so out of sympathy for the revolu- 
tionary struggle. Poems must have a revolutionary tone.”’ 
Bi-monthly, 10c copy. 

Literary Lantern, Chapel Hill, N. C. Phillips Russell, editor. 
Weekly column. “This is a book-review column but prints 
poems, usually one a week, of high literary merit. Column 
appears in several southern daily newspapers, thus providing 
much publicity for the verse it uses.’ 

Lyric, Roanoke, Va. Leigh Hanes, editor. ‘‘We publish good 
lyric poetry in any form, but we are not interested in clever- 
ness, defeatism, or futility. We are particularly interested in 
the philosophic lyric, not the present-day whine of superficial 
egocentric mirroring of smaller self. No payment.’’ Quarterly. 


Lyrichord, 1135 Worthington St., Springfield, Mass. Anne 
Blair, editor. ‘‘A hand-made effort, intended to stimulate the 
poetic expression of minor poets.’’ Published irregularly, 50c 
copy. 

Magazine, The, 522 Calif. Bank Bldg., Beverly Hills, Calif. 
Fred K. Kuhlman, editor. ‘‘A literary journal of prose and 
poetry of the distinguished younger writers. Our policy as to 
the type of poetry we are accepting is implicit in the material 
we select, and we can only suggest that contributor scrutinize 
our printed poems. Small payment.’’ Monthly, $2.50 a year, 
25¢ copy. 

New Contempo, Durham, N. C. A. J. Battista. editor. ‘‘Lit- 
erary verse concerning the_ social scene, philisophical 
lyrics, sonnets; no light stuff. No payment.”’ "Sanilie, $1.50 
a year, 15¢ copy. 

New Talent, The, 21 East 40th St., New York. E. G. Arnold 
and Weldon Giniger, editors. ‘‘Publishes both prose and poetry 
and is devoted to the work of the new writer of ability. No 
payment.’’ Quarterly, $2 a year, 50c copy. 


Oakcliff Edition, Box 4282, Station A, Dallas, Tex. William 
A. Ward, editor, Various poetry columns ublished in the 
Dallas Journal. ‘“‘Let it be known that eally want to give 
the unknown writer a chance! I sine. the Oakcliff Edition 
uses more original verse than any newspaper in the entire 
world. One poem in my March of Events column on the front 
page every day except Sunday. Also in the Poet’s Forum, a 
column frequently run, The best contributed poetry is included 
in Literary Log, a Saturday feature. No payment.” 


Overland Monthly and Out re Magazine, 502 H. W. Hell- 
man Bldg., Los yp Bane Boy artment of poetry entitled 
Melody Lane edited by Ben nich “We prefer short lyrical 
poems with Western atmosphere. Of course we do use a few 
with general atmosphere. No payment.’’ Monthly, $2.50 a year, 
25¢ copy. 

Palms, Grant, Mich. Elmer, Nicholas, editor. Suspended in 
1930 but now being revived. ‘‘We want the very best poetry 
we can find, regardless of form and subject-matter. We want 
genuine poetry and will not consider anything that does not 
reach a high standard. We will award a year’s subscription to 
the new poet who makes the grade with us for the first time. 
By new voet, we mean one who has not been publishing in high 
quality magazines. No payment at present.’’ Monthly, $2 a 
year, 25c¢ copy. 

Panorama, Box 29, Grove Hall Station, Boston. Isaac Gold- 
berg, editor. “Only first-class short verse; any subject or 
technique.”’ Monthly, $1 a year, 10c copy. 

Pasque Petals, Aberdeen, S. D. J. C. Lindberg, editor. Open 
only to South Dakotans, past or present. Our standard is 
rather high, but a really good poem is always acceptable.” 
gp $2 a year. 25¢ copy./ 

Prairie Schooner, Station A, Lincoln, Nebr. Lowry C. Wim- 
herly, editor. ‘‘We are looking for the sort of verse in which 
no ‘balmy, breezes blow,’ in which there are no ‘bouquets of 
memory,’ in which there are no ‘silver threads among the gold.’ 
In other words, no threadbare phrases, and images. As for point 
of view, our poets may believe that ‘God’s in his heaven,’ but 
we blue- eA a _writer’s insistence that ‘all’s right with the 
world’. We like free verse, if it is good free verse, just as we 
dislike rhymed verse if it is r rhymed verse. We prefer 
comparatively short poems.’ This magazine also uses short 
stories of exceptional merit. Quarterly, $1 a year, 30c copy. 


Poetry—A Magazine of Verse, 232 E. Erie St., Chicago, Ill. 
Harriet Monroe, editor. ‘‘Poetry was founded in 1912 for the 
benefit of the art and the poets, and it has steadily repre- 
sented, I trust, the highest interests of the art. Poetry is the 
most authorative magazine published in the English language, 
and the only one, I think, which has always paid for contribu- 
tions. Also, we have given out about $10,000 worth of prizes. 
We consider all themes and lengths; free verse and metrical 
forms. Payment upon publication at from $6 to $8 a page.’ 
Monthly, $3 a year, 25c copy. 

Poet, The, Vernon Ave., at Arcade, St. Louis, Mo. John G 
Hartwig, editor. “A magazine of contemporary verse. Does 
not pay for poems.’”’ Monthly, $3 a year, copy. 

Poetess, Vernon Ave. at Arcade, St. Louis, Mo. Gertrude 
French, editor. Devoted to verse from the pens of the women 
of America. Weekly, $5 a year, 10c copy. 

Poet’s Forum and Poet’s Scroll, Howe, Oklahoma. Wilbur 
Townsend, editor. ‘“‘Poet’s Forum * does not limit its pages to 
any particular field. Free "er as well as rhythmic verse is 
welcome to its pages. The Forum does not pay for material, 
but presents the best of the current poetry. The policy of Poet’s 
Scroll is that rhythm is one of the necessary qualities of real 
poetry, and that is the only kind of poetry acceptable to its 
pages. Beginners welcomed. No payment.” Scroll, monthly, 
$3 a year; Forum, monthly, $2 a year, 25c copy. 
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Poet’s Friend, Stanberry, Mo. Stella V. Jones, editor. ‘“‘We 
want poems of depth an ey Things that are personal 
and human. We are nearest to the family circle of any pub- 
lication in existence. Tell the discouraged poets about us. 
Book prizes.’’ Quarterly, $1 a year, 25c copy. 

Poet’s Column, department of The Courant, Hartford, Conn. 
Eleanor Koenig, editor. ‘‘Appears in Sunday edition, therefore 
accepts poetry essentially serious in nature. No payment.’ 
Weekly. 

Poet’s Corner, department of The Times, Hartford, Conn. 
Martha L. Spencer, editor, ‘‘Wants original verse. No pay- 
ment. Verse is not usually acknowledged, but unused manu- 
scripts are returned if return postage has been provided. If 
kept for, , Publication, a complimentary copy is sent when poem 
appears. Weekly. 

Poetry Corner, department of The Journal, Sioux City, Ia. 
“A column of original amateur verse which is published at in- 
tervals. No payment.’’* 3c copy. 

Poetic Viewpoint, weekly department of Berkeley Courier, 
2500 Durant Ave., Berkeley, Calif. Robin Lampson, editor. ‘I 
select regardless of .the author’s name. Desire to see the work 
of beginners as well as arrived ts. Deft, humorous, and 
light verse is acceptable along with more serious efforts. Pre- 
fer poems under 20 lines. Use both metrical and free verse 
that has true emotion and cadence of poetry. Free copy sent to 
contributors; no payment.’’ 10c copy. 

Poetry & Music, 10 S. Montpelier Ave., Atlantic City, N. J. 
Albert. Eli Slocum, editor. ‘‘I accept any type of poetry, pro- 
vided it is poetry. If it is good, I pay le a word. Sometimes 
I publish without payment. This magazine will never be sus- 
pended. I publish it for the love of poetry and to help out 
unknown poets. Monthly, $2 a year, 25c¢ copy. 

Poetry World, 430 6th Ave., New York. Henry Harrison, 
editor. Contemporary Vision merged with Poetry World in 
1932, so Ralph Cheyney and Lucia Trent are managing editors. 
“We use all forms of good verse, modern subject-matter pre- 
ferred. No prizes or contests at present, and no payment for 
material.’” Monthly, $2 a year. 25c copy. 

Pollen Advance Guard Journal, 1046% Ingraham St., Los An- 
geles, Calif. Walker Winslow and Lawrence A. Harper, editors. 
“We favor free verse of an experimental nature, though no form 
is taboo, if honestly handled. But please, no scented triolets, 
or seed-catalog hallads. Otherwise there are no restrictions of 
theme; sex, social struggle, muck- raking, metaphysics, any- 
thing, as the editors are very catholic in taste. Lengths pre- 
ferred, 4 to 40 lines. No payment.’’ Quarterly, $1 a year. 
30e copy. 

Port O’ Poets, Greencastle, Ind. W. Guy Pickens, editor. ‘“We 
use short poems, any subject. No payment so far, except sub- 
yoo and book prizes. Bi-monthly, $1 a year, 15¢ copy. 

‘opular Poetry Publishers, Roxbury Station, Boston. Stanley 
tie editor. Four poetry quarterlies: ‘‘Popular Poetry— 
Verse that is easily grasped by every-day poetry lovers. Echoes— 
Moods, musings, revelations, reflections; can use unrhymed, 
irregular verse. Funny Verse—Humor, realistic sketches, jazzv 
jingles, etc. essen Portrayal of stressed elements of this 
transitional era of social revolution, and revolutionary verse; 
rhymed poetry preferred. These four quarterlies are all-verse 
magazines, and run from 50 to 80 poems an issue, each. 2 tw 80 
lines acceptable. No payment, other than in prizes.’’ Quarterly, 
each $1 a year, 25c copy. 

Racketeer, Jonesboro, Ill. Ben H. Smith, editor. “If you 
write verse that is different, send it to us. Becoming a_ sub- 
scriber will not insure publication. Quality will be considered 
above quantity. Only payment will be in prizes.’’ Quarterly, 
25e a year, 10c copy. 

Riding the Stars, Box 343, Tyler, Tex. Robert L. Dark, Jr., 
and Irl Morse, editors. Bi-monthly poetry column. ‘“‘All types 
of verse will be used, but poetry of a social vision nature will 
he given preferefe. Strict forms will stand a better chance of 
acceptance; however, free verse will be used occasionally, Tech- 
nique is of prime importance. Sentimental verse is out!’’ 10c 
copy. 

Shards, Box 2007, Augusta, Ga. Constance Deming Lewis, 
editor. “‘We handle only fine, clean poetry, not over 50 lines, 
Prefer regular forms. Puscsent in prizes and subscriptions.”’ 
Quarterly, $1.50 a year, 40c copy. 

Silhouettes, 3030 Rosewood Court, Ontario, Calif. James Neill 
Northe, editor. ‘‘Desires to publish the finest poetry obtainable. 
All types of poems and forms will be welcome. No payment.”’ 
Quarterly, $1 a year, 25¢ copy. 

Spinners, 67 St. Marks Place, New York. ‘First issue will 
appear with the January- Foneuasy number. Will publish only 
the poetry of women writers. In addition, will contain articles, 
hook-reviews and news of the poetry world.”’ No payment. 
Bi-monthly, $1 a year, 20c copy. 

Skyl ine, Public Square, Cleveland, Ohio. Frederick H. Adler, 
editor. ‘Publishes verse and prose of high literary value. Nar- 
rative and lyrical poems. No restriction regarding material or 
form, but all copy must satisfy the requirements of good taste. 

yood material accepted from anyone in any part of the world. 
No payment, but complimentary copy is sent to contributor.’’ 
Quarterly, 50c a year, 15¢ copy. 

Sonnet | Sequences, Landover, Maryland. Murray L. Marshall, 
editor. ‘Prints high sonnets. lso issues a yearly 
calendar of sonnets. Monthly, $3 a year, 35c copy. 

Step Ladder, The, 1223 E. 53rd St., Flora Seymour, 
editor. Official organ of the Order of Bookfellows. ‘Modern in 
style, subject and treatment. Standards are high. Does not 
stand for modernism, but insists that its verse shall not be 
routine repetition of past performances. Notable series of prizes.”’ 
Monthly, $2 a year, 20c copy. 

Tanager, Grinnell, Iowa. Richard M. Steiner, editor. ‘Uses 
verse of high literary quality. Will consider anything from 4 
to 120 lines. We have no prejudices except against bad writi ng, 
Prompt notification of acceptance or rejection. No payment.’ 
Tri-monthly, $1.50 a year, 30c copy. 

Tone, 447 pe oe eg Buffalo, N.Y. Jose Rodman Manch, 
elisa, First edited by Robert O. Erisman. Riek literary qual- 
ity. Known and unknown poets are invited to submit for future 
issues. No payment.”’ 5 issues yearly, $1, 25¢ copy. 

th, 1111 11th Ave., Altoona, Pa. Will be a_literary 
magazine with a Pennsylvania background, featuring Pennsyl- 


ania Writers. However, contributions from any source will be 
condor. No payment. First issue will be off the press about 
December 15th. Monthly, $2.50 a year, 25c¢ copy. 

Trails, Esperance, N, Y. Fred Lape, editor. ‘‘We want poetry 
which has its inspiration in wild life, or anything of the soil; 
either free verse or standard forms. We use none of the arti- 
ficial French forms (rondeaus and triolets). Verse must be 
original and modern in technique. We steer away from love 
poetry unless the theme is most unusual. No payment except 
in small money prizes.”” Quarterly. 

Troubadour, 3789 Sth St., San Diego, Calif. Whitley Gray, 
editor. ‘“‘We will not be in the market until February. No pay- 
ment is made other than prizes. 2.50 a year, 35c copy. 

Trend, 987 Saint Marks Ave., New York, Harrison Kerr and 
Jeanne McHugh, editors. ‘‘Poetry is selected entirely on merit, 
and may be the example of any idiom; but we have slight pref- 
erence for the more contemporary style, provided the work is 
meritorious. No payment.’’ Quarterly, $2 a year, 50c copy. 

Twilight—The Woman's National Poetry Magazine, Edmond, 
Oklahoma. Pearle Harris Heffner, editor. ‘‘We foster only 
rhymed verse. Prefer under 24 lines. Lyrics and sonnets are 
favorites with our readers. Contests running all the time for 
various forms of verse. Payment only in prizes.’’ Bi-monthly, 
$2 a year, 35c copy. 

Universal Poetry Magazine, 314 Gideon St., Philadelphia. Leo 
Koropka and James Bolger, editors. ‘‘We desire verse of all 
kinds; particularly light, humorous and satirical. We wish to 
present the best of poetry and light verse for popular enjoy- 
ment; verse that will appeal to the average man in the street. 
Subjects preferred are people, instead of nature. Nothing vague 
acceptable. Payment in prizes. Monthly, $1 a year, 50c copy. 

Versecraft, Emory University, Ga. Lawrence W. Neff, editor. 

“Cash_and ‘other valuable prizes are awarded bi-monthly and 
annually. Verses submitted should be accompanied-by a brief 
sketch of the writer, for our personal notes on contributors. 
regular department has now been instituted which deals | with 
the perplexities of the beginner. We solicit contributions.”’ Bi- 
monthly, $1 a year, 25c copy. 

Versemaker, 4301 Broadway, Chicago. Rachel Albright, editor. 

“We consider all types of verse but pay only with prizes.”’ This 
editor is kind to beginners, if their verse is good. Embryo, 
formerly edited by Loring Eugene Williams at Cleveland, Ohio, 
has merged with, Versemaker. Quarterly, $1 a year, 25¢ copy. 

Visions, West Chicago (Dupage County), ll. George Henry 
Kay, editor, Formerly edited by Olive Scott Stainsby, in Pla- 
centia, Calif. ‘‘Uses verse of any length, and does not object to 
free verse, but does not consider ‘freak verse’ or the jumble of 
words created by our so-called modernists. Verse must be out- 
of-the-ordinary in subject, but not in treatment. No payment.”’ 
Bi-monthly, $1 a year. 

Voices, 687 Lexington Ave., New York. Harold Vinal, editor. 
“Prints little or no unrhymed verse. Poetry we use must be 
rather austere and not too lyrical. No payment.’’ Mr. Vinal 
considers no material for Voices during the summer months; 
send contributions from September to May. Bi-monthly, $2 a 
year, 40c copy. 

Warp and Woof, 303 Rosewood Court, Ontario, Calif. James 
Northe, editor. Monthly poetry column. ‘‘The only full news- 
paper page of poetry in the world. Very few magazines publish 
as high a grade or quality. No payment.’’ Sc copy. 

Westward, 1530 Leavenworth St., San Francisco, Florence R. 
Keene, editor. ‘‘Does not prefer free verse. Poems of high 
quality on various subjects comemnees. ’’ Quarterly, $1 a year, 
25¢ copy. 

Westminster azine, University, Ga. Robert 
England, editor. ontemporary poetry; it must be in modern 
idiom, modern in treatment, idea, and conception. No payment.”’ 
Quarterly, $1 a year, 25c copy. 

Whisper, The, Montague, Mich. Joseph A. Sadony, editor. 

“‘We are looking for prevenient poetry with a touch of prophetic 
fire coupled with the sense of practical power which crystalizes 
visions into achievements. Where possible, avoid the use of the 
word ‘tomorrow’; rather, put it between the lines. We are 
looking for poets of prevenience.’’ Monthly, $3 a year, 25c copy. 

Will O° the Wisp, Box 145, Driver, Va. Elkanah East Taylor, 
editor. ‘‘Uses only short poems. No payment. Quarterly, $1 
a year, 25c copy. 

Wings, 1135 Anderson Ave., New York. Stanton A. Coblentz, 
editor. ‘‘Considers poetry of every type, but brief lyrics have 
the best chance of acceptance. We cannot pay yet in cash, but 
prizes are offered for the best poem in each issue. In addition 
to poems, Wings publishes book-reviews, and is glad to consider 
anything submitted voluntarily in this line.’’ Quarterly, $1 a 
year, 25c copy. 

Windsor Quarterly, The, Hartland Four Corners, Vt. Fred- 
erick B. Maxham and Irene Merrill, editors. ‘Publishes verse 
of all lengths and of all forms, whether conservative or expe- 
rimental. This magazine is a ready medium for all work ecstati- 
cally conceived and competently treated. No payment.’’ Quarter- 
ly, $2 a year, 50c copy. 


NEWSPAPER COLUMNS 

The following news columns use one or more poems 
daily. Verse must be short, timely, and clever. Both serious 
and humorous poetry is acceptable. No payment is made for 
material. 

Conni — New York Herald-Tribune, New York. 
Franklin 

Flue Dust, rene hide Gary, Ind. Tom Canon. 

Galley Three, Journal-Post, Kansas City, Mo. Tom Collins. 

Gulf Gleam, Morning Tribune, Tampa, Fl. Philip Barney. 

Hit or Miss, 400 W. Madison St., Chicago. Gene Morgan. 

Line O’ Type, Chicago Tribune, Chicago. Richard Little. 

Lighter Side, The Courant, Hartford, Conn. William Foote. 

Over the Coffee, The Register, Des Moines, Ia. Harlan Miller. 

Philosopher of Folly, The Plain Dealer, Cleveland, Ohio. Ted 
Robinson. 

aie. The Times, West Palm Beach, Florida. Vernon 
Smith. 
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POETRY MAGAZINES SUSPENDED 
American Poet, Iselin, N. J. 
Blues, Columbus, Miss. 
Counterpoint, St. Louis, Mo. 
Forge, Chicago, IIL 
Harlquinade, Lubbock, Tex. 
Harp, The, Augusta, Kansas. 
Inspiration, St. Louis, Mo. 
Indiana Poetry, Indianapolis, Ind. 
Janus, Washington, D. C. 


The Author & Journalist 


Kentucky Folk-Lore, Bowling Green, Ky. 
Laroka, New York City. 

Left, Davenport, Iowa. 

Morado, Greenville, Ala. 

Muse & Mirror, Seattle, Wash. 

Poet & Critic, New York City. 

Poet’s Column, Montclair, N. J. 
Scribblings, Milwaukee, Wis. 

Stratford Magazine, Boston, Mass. 
Western Rustler, La Farge, Wis. 


SOME SUGGESTIONS 
REGARDING "KID STUFF" 


. By LEONARD K. SMITH 


SOME months ago 
THE AUTHOR & 
JOURNALIST con- 
tained an article on 
the attractiveness of 
the magazine mar- 
ket for juvenile 
stories. Just how 
attractive it is, at 
the present time, is 
somewhat question- 
able. It depends 
upon what one 
thinks his work is 
worth. It is a large 
field, but except 
for three or four 
magazines of wide circulation and high repu- 
tation, and for occasional prize contests, it pays 
not much better than half a cent a word, and 
it has limitations of plot, style, etc., to which 
not every one can conform. 

Most of the juvenile magazines are Sunday 
School papers; and it is doubtful if the average 
professional and successful story writer could 
meet their requirements, or would want to— 
though there are one or two exceptions among 
these. I don’t know whether I am a profes- 
sional, or am successful, or not. I have made 
some $6000 out of “kid stuff” in the last ten 
years, at an average rate of better than two 
cents a word. Something over a year ago I sent 
two little yarns, not intended to meet the needs 
of the magazine I usually write for, to a prize 
contest of a Sunday School paper. They didn’t 
get the prize. They weren’t even accepted for 
the magazine at its usual rate of pay. They 
came back to me with a rather scathing criti- 
cism of plot, characterization, and style. Three 


Leonard K. Smith 


Mr. Smith is a contributor of 
boys’ fiction to Boys’ Life and other lead- 
ing juveniles. He is_a clergyman and an 
active leader in Boy Scout work. 


weeks later I sold both to my usual magazine 
for over four times the Sunday School paper’s 
regular rates. The Sunday School papers—not 
all of them—seem to want stories of namby- 
pamby youngsters, of an fhgrowing moralistic 
sort, unnaturally pietistic, and full of a rather 
sentimental religiosity, which I can’t bring my- 
self to write. And I am a clergyman myself. 

But there are limitations upon stories for the 
larger and better young people’s magazines also. 
The old-time dime novel, in which ordinary 
boys engaged in thrilling adventures quite im- 
possible to the life of the average boy, and did 
astonishing feats of derring-do and superhuman 
cleverness and ability clear beyond the normal 
boy’s capacity, are gone—let us hope for good. 
They set forth a false picture of life, made boys 
indulge in wild and foolish dreams about them- 
selves for which life would never offer any op- 
portunities. Also the modern boy is pretty 
hard-boiled, in the right way; and he would 
probably say that the startling performances of 
Frank Merriwell were just the bunk. 

Just the same, the modern boy wants a thrill, 
The daily routine of life is just as drab for 
him as it is for his elders; and he wants an 
escape from it, when he reads. He wants, and 
ought to have, too, a stimulus to his ambition, 
his imagination, his determination. But he 
wants these things directed toward something 
real, something possible—that is, if he’s the 
right kind of a boy. The wildly exciting tale, 
full of fast action and mere thrills, may do for 
an hour’s relaxation, but it isn’t going to mean 
anything much to a boy of sense. And it won’t 
do for a boy’s magazine of the better sort. It 
won’t do for the Sunday School paper either, 
The story which ties into a boy’s own life, 
which deals with things he’s familiar with, 
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which shows him the possibilities for accom- 
plishment in his own environment, the poten- 
tial dramatics of his own life, is the one which 
will appeal most to a boy. That’s why sport 
stories are popular. Any boy can engage in 
sports of some kind. And athletics offer to a 
boy the most familiar opportunities for achieve- 
ment and character development. A boy may 
get an enormous thrill out of a story about gold 
hunting in New Guinea; but he can’t go there. 
He can play basketball, however. He knows 
about that, too. There is undying romance 
about victory, and any boy can get it on the 
_ field. A good sports story will always 
sell. 

And I’ve never sold one. I’ve written only 
one, which wasn’t so bad, either. It didn’t have 
any technical blunders in it. But, while I know 
athletics as a spectator, I don’t know them by 
participation. The story didn’t have the feel 
of athletics. You can’t get that into a story 
about things you haven’t a passion for, whether 
you sell a few yarns or not. 

But there are other fields. I know scouting— 
clear through. I’ve stuck principally to scout 
stories; and very few of them have been re- 
jected. I know what a scout has to learn, and 
how he feels about the whole program. But 
there ought to be fields just as good about boys 
in industry, on the farm, in all sorts of en- 
vironments; but they’ve got to be written by 
people who know these things as boys know 
them, and feel them as boys feel them. Boys 
themselves are saying that the stories they get 
are too exclusively athletic. But they don’t 
want stories in which the writers, as adults of 
superior wisdom, show them how to meet prob- 
lems; because boys have to meet problems out 
of their own wisdom. The problems have to be 
presented and met as boys see and meet them— 
as they can see and meet them. 

The ideal story for boys then—provided I 
know anything about the subject—is one close 
to the ground, made out of elements not be- 
yond the possibilities of the average boy’s life. 
Of course the thrillers survive—principally in 
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books. And they sell—usually to adults who 
think they know what a boy would like. But 
they don’t strike deep into boys’ thoughts and 
feelings—or if they do, they work more harm 
chan good. 

I did a story once about a crippled boy scout 
who with great physical pain, but secure against 
lasting damage, won his athletics merit badge 
not for his own satisfaction, but because his be- 
loved scoutmaster, a salesman hampered in 
meeting people because of a disfiguring scar, 
needed to learn that a handicap could be tri- 
umphed over. I think that was the best of the 
twenty or thirty stories I’ve written. 

There is another almost necessary ingredient 
—humor. The normal boy has got to have it. ' 
He ought to have it. Young people need to 
have their native sense of humor fed and de- 
veloped. Lack of it is one thing that ails our 
adults. Ellis Parker Butler’s “Pigs Is Pigs” and 
“Three Shots at a Partridge” are gems of this 
sort. Any really funny story makes a natural, 
inevitable appeal to a boy. He had rather laugh 
than get wildly excited. 

And last of all—the boy’s story must be 
clean. It ought not to set forth life as ugly. 
Perhaps it wouldn’t look ugly to any of us if 
our literature wasn’t continually telling us it is. 

There’s the formula, then, so far as I know 
any—a story made out of the common elements 
of life, close to the ground, within the possi- 
bilities of the ordinary boy’s experience; but 
with a thrill to it; funny, if possible, at least 
including incidental elements of comedy; and 
then clean, at least to the extent of not em- 
bittering a boy’s spirit, or souring his outlook— 
without the heavy villain that the average boy 
is unlikely to meet. I never met a heavy vil- 
lain when I was a boy, and I’ve never met one 
personally since I grew up either, though I 
know men with several notches on their guns. 

Well, that isn’t the easiest program in the 
world. I don’t get ideas for stories more than 
five or six times a year. But that’s enough for 
me, if I can handle them rightly. 


rr 


Some books are to be tasted, others to be swallowed, and some few to be chewed and digested. 


Vv 


—SHAKESPEARE. 


Translation is always a treason, and as a Ming author observes, can at its best be only the 
reverse side of a brocade—all the threads are there, but not the subtlety of colour or design. 


—OKAKURA. 


You must do the thing before you know how in order to know how after you have done it. 


—ARISTOTLE. 
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CONTROL YOUR MOODS 


. . . By FRANCES HATHAWAY 


THE outer tangi- 
ble things that 
contribute to 
a writer’s success 
deservedly receive 
much attention. 
Such things as 
craftsman- 
ship, magazine pol- 
icy, editorial ta- 
boos, marketing 
conditions and the 
like must always be 
the concern of as- 
piring writers. But 
along with these 
might it not be ad- 
visible sometimes to take thought of those inner 
foes impeding a writer’s progress? 

Sometimes a remarkable article on Courage 
appears and we find strength to go on. Or Lazi- 
ness and Indolence are attacked and our iner- 
tia stirs under the spur. But what of just plain 
Mood as a barrier to writing achievement? 
Everyone who feels the urge to write must know 
what this means, for it is the sensitive per- 
son’s response to conditions around him. 

Since only hermits can maintzin ideal writ- 
ing conditions, and even they are likely to 
suffer from isolation and loneliness, it must fol- 
low that the contacts and interruptions in our 
daily lives exert their pressure on mood, pro- 
ducing sensations of pain, pleasure, annoyance, 
anger, gladness—in short, all the ups and downs 
of temperament. Happy the person who can go 
to his desk filled only with thoughts of the 
work ahead. Worries, fatigues, distractions— 
these apply equally to the part-time or full- 
time writer and must be disposed of before the 
story can be induced. It is assumed that a 
writer’s working hours are free hours to be 
turned to the fullest possible account, so let 
us examine mood in its bearing on the writer’s 
production. 

It should be stated at the beginning that 
mood sometimes may be a valuable ally. Turn- 
ing mood into work should be done whenever 
possible, particularly by the verse writer, for 
poems are mainly an expression of mood. Short 
efforts in prose may profit by whatever mood 
reigns at the time of writing. Or several pieces 
of work may be kept going at one time, the 
one most nearly fitting the moment’s mood to 
be taken up, thus minimizing effort. 


Frances Hathaway 


Mrs. Hathaway has sold short-stories to 


Scribner’s, The Dial, and various household 
and pulp-paper magazines, and verse to 
Catholic World, Overland Monthly, Trails, 
Kaleidograph, and others. Her poem, “‘Blue 
Heron,’”” won an Alberta Walker Memorial 
prize. She has engaged in newspaper and 
advertising work and sold feature stories to 
Sunday papers. 


It will be found most practical, however, so 
to master mood that work can be taken up any 
time with effectiveness. When the mind is fa- 
vorably disposed, a reading over of what has 
previously been written should be all that is 
requited to pick up the story’s thread. If that 
is difficult and thought persists in turning on 
its back track, some exercises in concentration 
are necesary. 

The exercises are simple ones. Adding a row 
of figures, repeating the multiplication table, 
committing a bit of verse to memory, or if you 
do not care to exert yourself, fixing the atten- 
tion on the hands of the clock for five minutes, 
or counting the squares in the rug—anything 
to fasten the attention on something outside 
and hold it there until whatever train of 
thought was filling the mind has been replaced. 
Then shift gears and drop into the mood of 
your story. 

Simple, isn’t it? The old count-ten-before- 
you-speak-in-anger over again. And here’s an- 
other tip. If really upset over something that 
cannot be helped at the moment, try copying 
a bit of drawing and see the mood die instantly. 
If drawing is difficult, a stencil design or trac- 
ing paper will turn the trick. Perhaps a psy- 
chologist can explain why coordination of eye 
and hand produces this result. All I know is, I 
discovered it once when copying a map and 
have since found it a charm in quieting chil- 
dren. 


There are other aids, too, in achieving the 
same result. Hand work of any kind until it 
becomes automatic is useful. However, for 
most women sewing or the details of house- 
work are so habitual that they are wide open 
invitations for free play of the mind, so some- 
thing more exacting is required to bring back 
vagrant attention. Even religion can be called 
in for this purpose. Our Christian Science 
friends find assistance in the application of 
their principles, and those who are Catholics 
can do nothing better than recite a decade of 
the rosary. It is related of Haydn, the com- 
poser, that he found a few aves wonderful for 
clearing up tangles when engaged in musical 
composition. 

So, whether by prayer or by watchfulness, 
this ruling of the spirit may be acomplished to 
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our incalculable advantage. Indeed it seems 
imposible to achieve any sort of greatness with- 
out it, as observation of successful individuals 
will bear out. Mary Roberts Rinehart must 
be accustomed to throwing herself completely 
into the thing at hand, for she freely confesses 
that when having her hair waved she is a 
woman getting a wave and nothing more. 
Edison was a prodigy of concentration. Wood- 
row Wilson called his a single-track mind. 
Lincoln knew how to turn instantly from state 
problems to the relaxation of the funny story. 
General Jackson found himself the stone wall 
of the Confederacy through putting into prac- 
tice the command to pray unceasingly. Napo- 
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leon could fall asleep at will, shutting off the 
flow of his amazing activities like turning out 
a light. 

The list of geniuses exhibiting this trait 
leads one to suspect it is the distinguishing 
quality in their greatness. However that may 
be, it has keen application to the work of a 
writer. Once mastering the inner tumult that 
hampers expression, the next step is to culti- 


vate the mood that will insure continuance of . 


creative effort. Here we come to the master 
mood of all, the fighting mood of achievement, 
keeping us at work till the fruit of toil ma- 
tures under our hand, lest we be content to 
swim in a swami calm of transcended emotion. 


THE NAVY MARKETS 


. . . By STEVE FISHER 


OR a good, fast-moving Army or Navy story, there 
are several markets. These magazines, not being 
national publications, but covering only their re- 

spective fields of Army and Navy, are rarely men- 
tioned in market tip reports. 

It’s true that the payment by these periodicals is 
rather small, but the requirements are not as rigid as 
in some of the pulps and if you are a beginner who 
can write a story with a sailor in it, you might find 
your name spread across a page of one of these maga- 
zines and receive a little stamp money besides. 

Nor do you have to be a sailor or a reserve soldier 
to write one of these tales. You've seen movies. If 
you can’t write descriptions of ships, set your tale on 
land. A fast romance—a sailor home on leave. Aay 
“land” plot, almost, but a sailor for the hero. 

Here is a short list and market statement of the 
navy magazines: 


U. S. Navy Magazine, Ocean-Center Building, Long 
Beach, Calif. George Carlin, big-hearted Irisher, is 
editor. Any good Navy yarn with battles, loves, and 
happy endings. The first few stories will draw from 
$3 to $5—others according to your pulling power 
with the Navy boys. There are “names” in the Navy 
as famous as Sinclair Lewis on the outside. Editors, 
of course, pay them more. A good deal more. It is 
not so hard to get a name; in this magazine, sex will 
do it—but not the kind you find in Snappy Stories. 
It must be well smoothed over, yet cold, unchangeable 
facts. 

Our Navy Magazine, 191 Joralemon St., Brooklyn, 
N. Y., Carl Gardner, editor. This is a magazine for 
the “home folks.’’ Clean stories are desired, any type, 
love or action. In Our Navy a “gob” is a blue-jacket, 
sailorman, tar, man-o-warsman or Jack, but never a 
“gob.” Editor Gardner detests the word. Payment, 
says Gardner, is “according to merit of material’’— 
and I’ve never found out how he figures. If the writer 
is high-powered he gets more. I’ve received $40 for 
an article here and I’ve received $2 for an article 
better than the higher priced one. A good story 
should pull from $5 to $10. 

U. S. Navy Review, 1319 F St., Washington, D. C., 
Heinie Miller, editor. Once a Naval officer, Mr. Mil- 
ler doesn’t care for drunken heroes. He likes sport 


Mr. Fisher is featured as ‘‘The Navy’s Fore- 
most Fiction Author,’’ in the jacket blurb 
of his first novel, Woman From Hell (Wet- 
zel Pub. Co.) He sells to various sex and 
pulp-paper magazines in addition to the navy 
markets. 


stories—and let me say here that football among bat- 
tleships in the Navy is the same as it is between 
schools on the outside. Write what you please about 
it. Love stories go here, too. He pays various rates— 
sometimes $50, sometimes $5, but I’ve always known 
him to pay. 

Shipmate Magazine, 821 Third St., San Diego, 
Calif., Frerick Fish, editor. This is the “Whiz Bang” 
of the Navy—though about one short story is used 
per issue. Mr. Fish buys short clips and poems. Pay 
is very small here, as he is still struggling. 

Navy News, 1. W. Hellman Bldg., Los Angeles, 
H. C. Blackerby, editor. Another “small and new 
one.” Same line-up only printed in newspaper form. 
Assignments are easy to get at the present time, for 
stories or articles. Better write first. 

Navy Sport News, also I. W. Hellman Bldg., Los 
Angeles, Fred Robinson, editor. Unless you can write 
something definite on navy sports better stay away 
from this publication. For material he can use, Fred 
will pay at least $3. Sports in general or a good arti- 
cle about Jack Sharkey might fit. 

American Defence Magazine, 1319 F St., Washing- 
ton, D.C., F. C. Anderson, editor. This is a magazine 
of the Army and Navy combined, trying to print arti- 
cles that will please both. Also short-stories. The 
editor says: ““We’re overstocked with Army material, 
but we are sorely in need of some good Navy stories 
and features. My magazine is a Collier's and Liberty 
combined (Oh Yeah) for the Army and Navy” (the 
"oh yeah” means try and get what the slick-papered 
magazines mentioned pay) ‘and I intend to keep its 
material of the highest caliber.” The pay is small, 
unless I’ve been getting gypped. 

Our Army, 160 Jay St., Brooklyn, N. Y. This mag- 
azine is exactly like Our Navy, though there is no 
connection between the two. It uses Army stories of 
camps and recreation. War is taboo, the editor says. 
They send acceptance slips, stating the amount they 
will pay (around $5) and then pay you on publica- 
tion. A friend of mine, who will read this, says he 
cops off $40 a month from this magazine for writing 
a little column—and he doesn’t know what a khaki 
uniform looks like. But this friend is smart, he’s on 
the pay roll of Our Navy, Street & Smith and a few 
others. This is just to show what is possible in the 
magazines mentioned here. 
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THE AUTHOR & JOURNALIST’S 
HANDY MARKET LIST 


FOR LITERARY WORKERS «+ 


« PUBLISHED QUARTERLY 


DECEMBER, 1933 


The Handy Market List is designed to give, in brief, convenient form, the information of chief importance to 


writers concerning periodical markets. . vig 
lications, changes of address, and changes of editorial 
lication. Only a few obvious abbreviations are employed; 


10 cents a copy; W-15, weekly, 15 cents; Q., quarterly, etc. 


Constant vigilance is exercised to keep this list up to the minute. New pub- 
olicy are closely followed in preparing for each quarterly pub- 
M-20 means monthly, 20 cents a copy; 2-M-10, twice monthly, 


Numbers indicate preferred word limits. Acc. indicates 


payment on or reasonably soon after acceptance; Pub., payment on or after publication. First-class rates, around 5 


cents a word; good rates, an average around 1 cent or better; fair rates, around : 
‘ ‘Slow’ indicates that delay in’ payment for material has been reported by 


Editor’s name is given when available. 
contributors. 


% cent; low rates, u % cent. 


To facilitate contributors in avoiding duplication of submissions to the same group of magazines, the name of 


magazine is followed by a 


. indicates Street & Smith; Doubleday indicates Doubleday, Doran 


Publishers, Inc., ete. 


key-word indicating the publishing house under the banner of which om ern is issued. 


& Co.; Mag. Pubs, indicates Magazine 


LIST A 


General periodicals, standard, literary, household, popular and non-technical, which ordinarily pay on acceptance at rates of about 
1 cent a word or better. 


Ace High, (Dell) 100 Sth Ave., New York. (M-15) Fast- 
action thrilling adventure short-stories; juvenile tendency, 
to 8000, novelettes, serials up to f Eugene A. Clancy. 
1 and 1%c, Acc. 

Action Stories, (Fiction House) 461 8th Ave., New York. 


(Bi-M-20) Fast-moving, dramatic Western, adventure short- 
stories 3000 to 6000; novelettes 12,000 to 14,000; novels 20,000 
to 25,000. Occasional crime-detective stories. John F. Byrne. 
le up, Acc. 

Adventure, (Butterick) 161 6th Ave., New York. (M-15) Ad- 
venture short-stories up to 10,000; short verse. (No novelettes 
or serials at present.) A. A. Proctor. Good rates, Acc. 

Alibi, (Tower) 55 5th Ave., New York. (M-15) Detective- 
action short-stories up to 6000; novelettes 15,000 to 25,000. 
Frank McNelis. Good rates, Acc. 

All Detective, (Dell) 100 5th Ave., New York. (M-10) Action 
detective short-stories with unusual settings and a 
to 5000; novelettes 15,000 to 25,000. ‘‘Idea’’ shorts. C. ; 
Mowre. Good rates, Acc. 

All Story, (Munsey) 280 Broadway, New York. (W-15) Dra- 
matic, emotional love short-stories, heroine’s viewpoint, 4000 to 
7,000, novelettes up to 12,000; complete novels 25,000. Amita 
Fairgrieve. Good rates, Acc. (New writers, Pub.) 

All Western, (Dell) 100 5th Ave., New York. (M-10) “‘Dif- 
ferent,”’ well-plotted Western short-stories 5000, novelettes 
15,000 to 25,000; little or no love interest. Special articles on 
West. C. W. Mowre. Good rates, Acc. 
American Magazine, The, (Crowell) 250 Park Ave., New 
York. (M-25) Short-stories 3500 to , serials, articles based 
on personalities, articles of opinion from authoritative sources. 
Summer N, Blossom. First-class rates, Acc. 

American Mercury, The, 730 Sth Ave., New York. (M-50) 
Sophisticated reviews, comment, essays; serious and political 
articles, short-stories, sketches, verse; high literary standard. 
Henry Hazlitt. Good rates, Acc. 

Ardent Love, (Tower) 55 5th Ave., New York. (M-15) 
Glamorous, dramatic love short-stories, sex touch, up to 6000; 
novelettes, serials. Marie L. Featherstone. Good rates, Acc. 

Argosy, (Munsey) 280 Broadway, New York. (W-10) Action 
fiction, all types except love or feminine lead, short-stories 1000 
to 7000, novelettes 10,000 to 20,000, serials up to 60,000 (install- 
ments of 10,000), prose fillers 100 to 400. Don W. Moore. 
tates, Acc. (New writers, Pub.) 

Astounding Stories, (S. & S.) 79 7th Ave., New York. (M-20) 
Pseudo-scientific, fast-moving fiction, woman interest permitted. 
Short-stories up to 7500; novelettes 10,000 to 15,000. F. Orlin 
Tremaine. 1c, Acc. 

Atlantic Monthly, 8 Arlington St., Boston. (M-40) Poser. 
human-interest articles; sketches, short-stories, verse; high lit- 
erary standard. Ellery Sedgwick. Good rates, Acc. 


Ballyhoo, (Dell) 100 5th Ave., New York. (M-15) Humorous 
cartoons, gags. Norman Anthony. Good rates, Acc. 

Black Mask (Warner) 578 Madison Ave., New York. (M-20) 
Action Detective short-stories 3000 to 6000, avoiding the usual 
crime and solution motivation, novelettes up to 15, Strong, 
convincing plot, distinctive characterization, swift movement, 
virile action. Joseph T. Shaw. Good rates, Acc. 

Blue Book, (McCall) 230 Park Ave., New York. (M-15) 
Western, mystery, adventure short-stories, novelettes. True- 
experience contests. Donald Kennicott. 2c up, Acc. 

Breezy Stories and Youngs, 55 W. 3rd St., New York. (M-20) 
Sex short-stories, 2500 to 6000, novelettes 12,000 to 15,000; light 
verse. Cashel Pomeroy. lc, verse 25c line, Acc. 


Canadian Home Journal, 71 Richmond St., W., Toronto, Ont. 
(M-10) Short-stories up to 5000, 4 to 6-part serials, articles of 
interest to Canadian women up to 2500. W. Dawson. 
rates, Acc. 

Chatelaine, The, (MacLean) 143 University Ave., Toronto, 
Ont., Canada. (M-10) Articles of Canadian woman interest up 
to 2000, short-stories 3500 to 5000, 2 to 4-part serials. Byrne 
Hope Sanders. 1c up, Acc. 

Clues, (S. & S.) 79 7th Ave., New York. (M) Rapid-action 
detective fiction, horror and weird elements, woman interest. 
Short-stories up to 7500; novelettes 10,000 to 15,000. F. Orlin 
Tremaine. ic, Acc. 

College Humor and Sense, 1301 Paramount Bldg., New York. 
(M-15) Youthful modern short-stories up to , novelettes, 


serials, general and sport articles of college interest; sketches, 
jokes, humorous essays; gay verse, epigrams, art work. Robert 
W Mickam_ Good rates, verse about 50c line, Acc. 

_ College Life, 570 7th Ave., New York. (Bi-M-25) Swift-mov- 
ing, realistic short-stories, collegiate background, sex interest, 
3000 to 5000; short short-stories 1000, collegiate articles 1200, 
humorous 4 to 6 line verse, jokes, editorials 300. N. Pines, 
1%c up, verse 10 to 20c¢ line, jokes 35 to 50c, Acc. 

Collier’s, (Crowell) 250 Park Ave., New York (W-5) Short- 
stories up to , serials up to 60,000; articles on popular 
questions of the day 3500 to 5000, editorials, short short-stories. 
Wm. L. Chenery. First-class rates, Acc. 

Columbia, 45 Wall St., New Haven, Conn. (M-10) Knights 
of Columbus publication. Articles on contemporary science, 
travel, sport, topics of general interest for men 2500 to 3500; 
action short-stories 5000, verse. John Donahue. 1 to 3c, Acc. 

Complete Stories, (S. & S.) 79 7th Ave., New York. (M-15) 
Adventure, Western short-stories, novelettes up to 50,000, verse. 
E. C. Richards. 1% to 2c, Acc. 

Cosmopolitan, (Hearst) 959 8th Ave., New York. (M-25) 
Short-stories 3000 to ; short-shorts 1000 to 1500; articles of 
national import, 2000 to 4000. Stocked up on serials. Harry 
Payne Burton. First-class rates, Acc. 

Country Gentleman, (Curtis) Independence Sq. Philadelphia. 
(M-5) Short-stories 4000 to 6000, serials, articles of interest 
and importance to agricultural world; articles for women 
readers; humorous sketches; jokes; miscellany for boys’ and 
girls’ depts. Philip S. Rose. First-class rates, Acc. 

Cowboy Stories, (S. & S.) 79 7th Ave., New York. (M) 
Western short-stories, somewhat juvenile, modern elements = 
mitted, up tp 7500; novelettes 10,000 to 15,000. F. Orlin Tre 
maine. 1c, Ace. 


D. A. C. News, Detroit Athletic Club, Detroit, Mich. (M-25) 
Humorous sketches up to 1500, verse. Chas. A. Hughes. First- 
class rates, Acc. 

Danger Trails, (Dell) 100 5th Ave., New York. (M-10) Fast- 
action thrilling adventure short-stories; juvenile tendency, 
to 8000, novelettes, serials up to 50,000. Eugene A. Clancy. 
1 and 1%c, Acc. 


Delineator, (Butterick) 161 6th Ave., New York. (M-10) Dra- 
matic, human short-stories 5000, serials, articles. Oscar Graeve, 
First-class rates, Acc. 

Detective Fiction Weekly, (Munsey) 280 Broadway, New 
York. (W-10) Detective, crime; underworld, mystery short- 
stories 2000 to 8000, novelettes 12,000 to 20,000, serials. Fact 
stories of murder mysteries. Howard V. Bloomfield. Good rates, 
Acc. (New writers, Pub.) 

Detective Story Magazine, (S. & S.) 79 7th Ave., New York. 
(2M-15) Swift-moving action detective short-stories 2500 to 
5000, novelettes 10,000 to 15,000; true crime stories 300 to 2500; 
verse which tells a story. F. E. Blackwell; Dorothy C. Hub- 


bard, associate. 1c up, Acc. 
Savage Magazine, (S. & S.) 79 7th Ave., New York. 
Action-adventure short-stories up to 6000, American 


anovic. 1c, Ace, 


Doc 
(M-10) 
heroes, any locale. John L. 

Dream World, (Macfadden) 1926 Broadway, New York. (M- 
15) First person confession type short-stories 5000, Is 

to 50,000, verse, of love and romance. Helen J. Day, 
2c, verse 50c line, Acc. 

Elks Magazine, 50 E. 42nd St., New_York. (M-20) Short- 
stories up to James S. Warren. First-class rates, Acc. 
(Overstocked. ) 

Esquire, 40 E. 34th St., New York. (Q-50) Masculine view- 
point articles on_ food, drink, sports; humorous, sophistica 
essays, 1500 to 2500. Arnold Gingrich. 5c, Acc. 


Farmer’s Wife, 61 E. 10th St., St. Paul, Minn. (M-5) Ar- 
ticles for farm women of general and household interest; short- 
stories, short serials, verse. F. Beckman, Mng. le up, 
Acc. (Overstocked. ) 

Film Fun, (Dell) 100 5th Ave., New York. (M-20) Jokes, 
quips, epigrams. Lester Grady. $1.50 to $2, Acc. 

Five Novels Monthly, (Dell) 100 5th Ave., New York. (M-20) 
Western, adventure, sport, mystery, romantic novels 18,000 to 
20,000, strong love interest. esney. 1 to 1%c, Acc. 

Foreign Service, Broadway at 34th St., Kansas City, Mo. (M) 
War short-stories up to 3000, short-shorts of interest to A. E. 
F. veterans, Illustrations. Barney Yanofsky. 2c up, Acc. Eee 

Fortune, 135 E. 42d St., New York. (M-$1) Articles with in- 
dustrial tie-up. 75% staff-written but encourages contributions. 
Original Mss. or source material purchased. 5c up, Acc. 
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Forum, 441 Lexington Ave., New York. (M-35) Controversial! 
articles, essays, short-stories. Henry Goddard Leach. 
rates, Acc. 

Frontier Stories, (Fiction House) 461 8th Ave., New York. 
(Bi-M-20) Fast-moving, dramatic Western, adventure short- 
a 3000 t cs novelettes 12,000 to 14,000; novels 20,000 

25,000. Byrne. le up, Acc. 


Good Housekeeping, (Hearst) 57th St. and 8th Ave., New 
York. (M-25) Young love short-stories up to 6000, serials, verse 
3 to 4 stanzas. Overstocked on articles. W. F. Bigelow. First- 
class rates, Acc. 


Harper’s Magazine, 49 E. 33rd St., New York. (M-40) Hu- 
man interest articles, essays, short- stories 4000 to 7000, serials 
up to 60,000, verse; high literary standard. Lee F. Hartman. 
First-class rates, Acc. 

Holland’s, The Magazine of the South, Main and Race Sts., 
Dallas, Texas. (M-10) Articles of interest to South; short- 
stories 2500 to 5000, serials 30,000 to 60,000; verse, children’s 
stories. F. P. Holland, 1%c up, photos $2 up, Acc. 

Home Magazine, The, (Tower) 55 5th Ave., New York. (M- 
10) Domestic and love short-stories 3000 to ; short-shorts 
1000; articles on assignment. Good rates, Acc. 

Hooey, (Popular Mags., Inc.) Sexton Bldg., Minneapolis, 
Minn. (M-15) Sophisticated cartoons, ideas for cartoons. E z, 
Smithson. Good rates, Acc. 

Household Magazine, 8th and Jackson Sts., Topeka, Kan. 
(M-10) Household and general articles, short-stories about 1000, 
also 2500 to 5000, serials 30,000 to 50,000, verse, hints. Nelson 
Antrim Crawford. 2c up, verse 50c line, Acc. 


Illustrated Love Magazine, (Tower) 55 Sth Ave., New York. 
(M-10) Love short-stories up to 5000; short shorts 1000 to 
1500; novels; articles on assignment. Good rates, Acc. 

Independent Woman, The, 1819 Broadway, New York. (M-15) 
Articles on business, professional women’s problems, social and 
economic problems, 1200 to 2000; controversial, humorous arti- 
cles, woman angle; verse 2 to 5 ‘stanzas. Winifred Willson, $10 
to $35, verse $2 or $3, Acc. 


Ladies’ Home Journal, (Curtis) Independence Sq., Philadelphia. 
(M-10) Articles 3000 to ;_Short-stories 5000 to 7000, serials, 
short lyric verse. Loring A Schuler. First-class rates, Acc. 

Lariat B30 20 Magazine, (Fiction House) 461 8th Ave., New 
York. (Bi 20) Fast-moving, melodramatic Western short- 
stories 3000 36000: novelettes 12,000 to 14,000; novels 20,000 
to 25,000. tebe F. Byrne. lc up, Acc. 

Liberty, (Macfadden) Lincoln Square, New York. (W-5) Ro- 
mantic, adventure, humorous short-stories, I a+ appeal, 1000 
to 5000, timely human-interest articles. m. Maurice Flynn. 
First-class rates, Acc. 

Life, 60 E. 42d St., New York. (M-15) Humorous sketches 
yo to 800. Geo. T. Eggleston. 5 to 8c, topical paragraphs, $2, 

ce. 

Literary Digest, The, 354 a Ave., New York. (W-10) Ar- 
ticles on_ national affairs, epared on assignment only. Ar- 
thur S. Draper. Good cc. 

Lovers’ Confessions, 529 S. 7th St., Minneapolis, Minn. 
(M-15) First-person, emotional confession short-stories up to 
6000; serials, 3 to 5 parts 7000 to 10,000 per installment. 
Douglas Lurton. 1c, Acc. 

Love Story Magazine, (S. & S.) 79 7th Ave., New York. (W- 
15) Modern love short-stories "i200 t to » novelettes 6500; 2 
to 4-part serials, installments 5000 to 7000; verse up to 16 lines. 
Miss Daisy Bacon. Ic up, Acc. 


MacLean’s Magazine, (MacLean) 143 University i To- 
ronto, Ont., Canada. (2-M-10) Articles on Te subjects, 
short-stories up to 5000, serials 30,000 to 65,000. apier 
Moore. lc up, Acc. 

Master Detective, The, (Macfadden) 1926 Broadway, New 
York. (M-15) Illustrated true detective and crime stories, out- 
standing serials, 6000 to 7 ee installments. John Shuttle- 
worth, 1%c, photos $1 to $5, 

McCall’s Magazine anne: ‘0 Park Ave., New York (M- 
10) General and household interests; short-stories 2500 to 7000, 
serials. Otis L. Wiese. First-class rates, Acc. 

Modern Romances, (Dell) 100 5th Ave., New York. (M-10) 
True confession short-stories up to 5000; novelettes and serials 
by assignment. Lyon Mearson. 2c, Acc. 

Mystery Magazine, (Tower) 55 5th Ave., New York (M-10) 
Romantic mystery, detective short-stories to ; novels; 
true stories, articles on assignment. Good rates, Acc. 


National Geographic Magazine, 1156 16th St., N. W., Wash- 
ington, D. C, (M-50) Official journal National Geographic So- 
ciety. Authoritative human interest articles on geographic sub- 
jects with photos. Gilbert Grosvenor. First-class rates, Acc. 

New Yorker, The, 25 W. 45th St., New York (W-15) Short- 
stories, 400 to 2000; factual and biographical material up to 
2500, verse. Good rates, Acc. 

Nick Carter Magazine, (S. & S.) 79 7th Ave., New York. (M- 
10) Detective-action*® short-stories up to 6000, detective heroes. 
John L. Nanovic. 1c, Acc. 

Parents’ Magazine, The, 114 E. 32nd St., New York. (M-25) 
Articles on family relationships, child care, etc., 2500 to 3000. 
Clara Savage Littledale. 1c up, Acc.; jokes, pointers for par- 
ents, recipes, parental problems, $1, Pu 

Pennac, The, Rittenhouse Square, en ger (M-25) Sport 
articles, storyettes, humor 1 to Kelly. 1%e 
photos $1 up, Acc. (Overstocked.) 

Pete Rice Magazine, (S. & S.) 79 7th Ave., New York. 
(M-10) Western action short-stories 2000 to 6000, old-time and 
modern. John L, Nanovic. ic, Acc. 

Pictorial Review, 222 W. 39th St., New York. (M-10) Ar- 
ticles of interest to women 2500 to 3500; action, drama, problem 
short-stories, novelettes, serials, verse. T. Von Ziekursch. First- 
class rates, Acc. (Overstocked.) 

Railroad Stories, (Munsey) 280 Broadway, New York. (M-15) 
Railroad (steam and electric) short-stories and novelettes 1500 
to 15,000. Query on sensational fact articles. Freeman H. Hub- 
bard. 1}4c up, Acc, (New writers, Pub.) 
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Ranch Romances, (Warner) 578 Madison Ave., New York. 
(2-M- _ Western love short-stories 4000 to 9000; novels 30,- 
000 to 35,000, serials 60,000 to 70,000; fillers up to 500; verse. 
Elisworth. lc, Acc. 


Real America, 1050 N. La Salle St., Chicago. (M-25) Articles 
treating of vital American problems, exposes of graft and cor- 
ruption, real facts about present-day conditions. Edwin Baird. 
Good rates, extra for photos, Acc. 

Redbook, (McCall) 230 Park Ave., New York. (M-25) Short- 
stories, serials, feature articles, short humor, jokes, cartoons. 
Edwin Balmer. First-class rates, Acc. 

Rotarian, The, 211 W. Wacker Drive, Chicago. (M-25) Hu- 
man-interest articles on business and oe travel sketches, 
humor, essays, short-stories 1500 to First-class rates, 

ce. 


Satu Evening Post, The, (Curtis) Independence Sq., Phila- 
Pm iw: 5) Articles on timely topics 3000 to » short- 
stories 5000 to 7000, serials up to 90,000; humorous verse, skits. 
Geo. Horace Lorimer. First-class rates, Acc. 

Scribner’s Magazine, 597 Sth Ave., New York. (M-35) Criti- 
cal and interpretative articles 1000 to 5000; short-stories up to 
5000; little verse. Alfred Dashiell. Good rates, Acc. 

Shadow Magazine, (S. & S.) 79 7th Ave., New York. (2M-10) 
Action detective short-stories 2500 to 6000, detective or police 
heroes. John L. Nanovic. le up, Acc. 

Short Stories, (Doubleday) Garden City, New York. (2-M-25) 
Adventure and mystery short-stories up to 6000, novelettes 
10,000 to 12,000, complete novels, serials 25,000 to 60,000, out- 
door fillers 50 to 500. True adventures up to 1000. Harry E. 
Maule, Ed.; Dorothy Mcllwraith, Mng. Ed. Good rates, Acc. 

Smokehouse ger; (Popular Mags, Inc.) 529 S. 7th St., 
Minneapolis, Minn. (M-15) Jokes, wisecracks, cartoon sugges- 
tions, cartoons, epigrams, pola” E. J. Smithson. Jokes $2 
up, verse 15c line, Acc. 

Sport Story Magazine, (S. & S.) 79 7th Ave., New York. 
(2M-15) Competitive sport short-stories up to 6000, novelettes 
up to 12,000 (query on serials, articles). Ronald Oliphant. Good 
rates, Acc. 

Startling Detective Adventures, (Fawcett) 529 S. 7th St., 
Minneapolis, Minn. (M-15) True detective stories, solved cases, 

to 5000, occasionally longer; photos essential. John J. 
Green. 1%c up, photos $3 up, Acc. Submit synopsis first. 

Sweetheart Stories, (Dell) 100 Sth Ave., New York (Bi-W-10) 

Sentimental love short-stories 1500 to 5000. Good rates, Acc. 


Top-Notch Magazine, (S. & S.) 79 7th Ave., New York. (M- 
10) Outdoor govectare short-stories up to 6000, novels and 
novelettes 12,000 to 25,000; short short-stories up to 2000; occa- 
sional fantastic adventure stories. F. Orlin Tremaine. 
rates, Acc. 

True Confessions, (Fawcett) 529 S. 7th St., Minnesgote, 
Minn. (M-10) First-person, confession short-stories up to 4500 
serials up to 15.000; ane on marriage, divorce. (Overstocked 
on verse.) l%e, A 

True Detective Saiuidlite (Macfadden) 1926 Broadway, New 
York. (M-25) True detective, crime stories with actual photos, 
under official by-line, 2000 to 7000, serials, installments of 6000 
to 7000. Send for detailed instructions and case cards. John 
beeen 1%c up, photos $1 to $5, Acc. 

e Experiences, (Macfadden) 1926 yom ye New York. 
at 10) Confession short-stories, serials. Good rates, Acc. 

rue Romances, (Macfadden) 1926 Broadway, New York. (M- 
is) confessional, first- short-stories 1000 to 8000, 
true-story serials 30,000 to 60,000. 2c Acc. 

True Story Magazine, pti te "1996 Broadway, New York. 
(M-15) True, confessional, 2 short-stories 5000, se- 
— 25,000 to 50,000, jokes. L. Hainer, 2c; jokes, $2 up, 

ce, 

Vanity Fair, (Nast) 420 Lexington Ave., New York. (M-35) 
Satirical articles, essays on modern life dealing chiefly with per- 
sonalities, politics, drama, sport, etc., up to ;. short short- 
stories, unusual and rare photos of living celebrities. F. W. 
Crowninshield. Good rates, Acc. 

Vogue, (Nast) 420 Lexington Ave., New York. (2M-35) Ar- 
ticles on modes, travel; fashionable life angles, society photos. 
Edna W. Chase, $50 to $150 per article, Acc. 


War Birds, (Dell) 100 5th Ave., New York. (M-10) Western 
front air-war short-stories 3000 to , novelettes 15, to 
Ace no first-person material. C. W. Mowre. Good rates, 
ce. 

Western Romances, (Dell) 100 Sth Ave., New York. (M-15) 
Western love short-stories 5000; _novelettes 
15,000 to 25,000; true features; western verse. ‘Carson W. 
Mowre. Good rates, Acc. 

Western Story Magazine, (S. & S.) 79 7th Ave., New York. 
(W-15) Western short-stories up to 5000; complete novels 25,- 
000; serials up to 60,000, 12,000-word installments; verse which 
tells a story. (Query on serials.) F. E. Blackwell; Dorothy C. 
Hubbard, associate. Good rates, Acc. 

Whiz Bang, (Popular Mags, Inc.) 529 S 7th St., Minneapolis, 
Minn. (M- Bank, Jokes, epigrams, humorous rural editorials, bal- 
lads up to 64 lines, cartoon suggestions. E. J. Smithson. Jokes 


$2 up, verse 15c line, Acc. 

Wild West Weekly, (S. & S.) 79 7th Ave., New York. (W- 
15) ‘Wild West’’ short-stories 3000 to novelettes 
12,000 to 15,000. Ronald Oliphant. Good rates, Acc. 

Wings, (Fiction House) 461 8th Ave., New York. (Bi-M-20) 
oy war-air novels of the Western front 18,000 to 25,000. 
John F. Byrne. 1c up, Acc 

Woman's Home Companion, (Crowell) 250 Park Ave., New 
York. (M- 50) Woman’s and household interests. Articles, short- 
stories 2500 to 6000, serials up to 70,000. Gertrude B. Lane. 
First-class rates, Acc. 

Woman’s World, 222 W. 39th St., New York. (M-10)_ Arti- 
cles on women’s interests, 1000 to 2000; short-stories_ 1500 to 
5500, serials 40,000 to 50,000, short verse. Florence Brobeck. 
Good rates, Acc. 

Your Magazine, RKO Bldg., 1270 6th Ave., New York. (M-10) 
Short-stories up to 4000, family or woman interest; articles up’ 
to 1500. Drugstore miscellany. Ethel Burtis, Mng. Ed. Ic up, 
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The Author & Journalist 


LIST B 


General periodicals which (a) pay on publication, or (b) pay less than 1 cent a word, or (c) are chronically overstocked, or 
(d) offer a very limited market, or (e) concerning which our information is indefinite. 


Abbott’s Monthly, 3435 Indiana Ave., Chicago. (M-25) Negro 
short-stories 1500 to 3000, features, verse. Lucius C. Harper. 
%c, Pub. 

Amazing Stories, (Teck) 222 W. 39th St., New York. (M-25) 
also Amaginz Stories Quarterly (Q-50). Short-stories based on 
correct science 5000 to 20,000, novelettes 20,000 to 50,000. T. 
O’Conor Sloane, Ph.D. Yc, Pub. 

American Beauty, 152 W. 42d St., New York. (M-25) Articles 
on beauty 1000. Henrietta Helston. 1c, Pub. 

American Cookery, 221 Columbus Ave., Boston 17. (M-15) 
Short articles on domestic science 2000 to 3000, essays 1000 to 
2500, short stories 1000 to 3000. 1c up, Acc. 

American Hebrew and Jewish Tribune, 212 5th Ave., New 
York. (W-15) Articles on outstanding Jewish personalities, 
short-stories of American Jewish life, novelettes. Louis Ritten- 
berg. %c up, photos $1 up, Pub. 

* American Legion Monthly, 521 5th Ave., New York. (M-25) 
Closed market. J. T. Winterich. 

American Review, The, 218 Madison Ave., New York. (M-40) 
Reviews, comment. No poetry or fiction. Prefers query. Seward 
Collins. 1c, Pub. 

American Scholar, The, 145 W. 55th St., New York. (Q-50) 
Scholarly, non-technical articles on literature, art, science, eco- 
nomics, politics, education, etc.; long poems; no fiction. Wm. 
Allison Shimer, $5 to $50, Pub. 

American Spectator, The, 12 E. 41st St., New York. (M-10) 
Literary comment, reviews, by invitation only. Rates not stated, 

American Weekly, The, 235 E. 45th St., New York. (W) 
Distributed with Hearst newspapers. Not in the market. 

Arcadian Life, Route 4, Sulphur ae Tex. (M-20) Short 
folklore material, pastoral slant. E. Rayburn. lc, cc. ; 
prizes for poems. 

Asia, 468 4th Ave., New York. (M-35) Interpretative articles 
on oriental life, politics, art, culture, exploration and thought, 
Russia included. Richard J Walsh. Fair rates, Acc. 


Bandwagon, The, insurance Bldg., Oklahoma City, Okla. (M- 
15) Sophisticated sketches, verse, cartoons; short short-stories. 
Martin Heflin. %c, poems $2 up, cartoons $1.50 to $5, Pub. 

Battle Birds, (Popular) 205 E. 42d St., New York. (M-10) 
Air-war short-stories 5000; novelettes up to 15,000. Harry 
Steeger. 1c up, 10 days after Pub. 

Best Detective Magazine, (S. & S.) 79 7th Ave., New York. 
(M) Not in the market. F. E. Blackwell. 

Big-Book Western Magazine, (Two-Books Mags.) 80 Laf- 
mag gh St., New York. (Q-15) Complete Western novels 40,000 
to 75,000. Will consider serial rights to published books. Carl 
PF. Happel. Fair rates, Acc. 

Black Bat Detective Mysteries, 103 Park Ave., New York. 
(M-20) Detective mystery fiction. Percy Waxman. Not in 
market till January, 1934. 

Black Book (Newsstand Pubs.), 60 Murray St., New York. 
gg Detective novelettes 22-25,000 only. Martin Goodman. 
lc, Pub. 

Blah, 216 Metropolitan Bank Bldg., St. Paul, Minn. (M) 
Snappy cartoons, jokes, epigrams, jingles, ballads. Raymond 
Bargy. Indefinite rates, Pub. (Slow.) 

B’nai B’rith Magazine, 70 Electric Blidg., Cincinnati, O. (M) 
Jewish articles, essays, short-stories up .o ; interviews. 
Alfred M. Cohen. 1c up, Pub. 

Bridge Forum, 104 5th Ave., New York (M-25) News items 
on contract bridge activities, articles on unusual angles of the 
game, jokes. Gene Clifford. Indefinite rates, Acc. 

Bridge World, 570 Lexington Ave., New York. (M-35) Bridge 
miscellany. No payment. 

Broadway and Hollywood ‘‘Movies,”” 1450 Broadway, New 
York. (M-10) Humorous drawings, with or without gags. Wal- 
ter W. Hubbard. Fair rates, Pub. (Slow.) 

Broadway Tattler, 7 W. 22nd St., New York. (M) Gags, 

“inside” stories of theatrical, society, business worlds, racy 
line cartoons. Low rates, Acc. 

Bronzeman, The, 65 E. 35th St., Chicago. (M-10) Love, do- 
mestic short-stories 2500 to 3000; articles 1200 to 1500; verse 
16 to 20 lines. Perry C. Thompson. $5 to $10 per story, verse 
word, Pub. (Slow.) 


Canadian Magazine, 347 Adelaide St., W., Toronto, Canada. 
(M-10) Articles on Canadian topics up to 3000, short-stories up 
to 5000. Joseph Lister Rutledge. Up to 1c, Acc. 

Charm Story Magazine, (Nickel Puls.) 537 S. Dearborn St., 
Chicago. (M-15) Romantic love short-stories 6000; novelettes 
12,-15,000; love verse. Ralph Daigh. ic, verse 25c line, Pub. 

Chicagoan, The, 407 S. Dearborn St., Chicago. (M-25) So- 
phisticated, humorous articles, essays 1500 to 2000. Wm. R. 
Weaver. Indefinite rates. (Overstocked.) 

Clown Magazine, Emaus, Pa. (M-10) Slapstick, humorous 
short shorts, essays, dialogues, cartoons. No jokes or poetry. 

. Rodale. Indefinite rates. 

" Combert, Augusta, Me. (M-5) Not in the market. V. V. 
Detwiler. 

Common Sense, 155 E. 44th St., New York. (Bi-W-15) Fac- 
tual-economic, political articles with social implications 1500 to 

. Fact items, fillers. A. M. Bingham. 1c, Pub. 

Com lete Detective Novel Magazine, (Teck) 222 W. 39th St., 
New York. (M-25) Detective short-stories 1000 to 8000, novels 

0 to 75,000, true tales of detective work 1000 to 2500. %c, 

ub. 

Complete Underworld Novelettes, (Garwood) 551 Sth Ave., 
N.Y., (Q-25) Detective-crime, mystery novelettes 15,000 to 
30,000. J. Thomas Wood. %c, Pub. 

Complete Western Book, (Newsstand Pubs.) 60 Murray St., 
New York. (M-15) Western short-stories 3000 to 7000; novels 
50,000 to 60,000; submit synopsis first. Martin Goodman, lc, 
novels, $500, Pub. 


Conflict, (Centaur) . Park Ave., New York. (Q-25) Adven- 
ture short-stories 3000 to 5000; Western and action-detective 
50,000 to 60,000. Gardner. “%c, novels $200 
up, ub. 

Contact, (Adventure House) 80 Lafayette St., New York. (M- 
15) ae short-stories 6000. George Bruce. Rates by arrange- 

Current History, 229 W. 43d St., New York. (M-25) Authori- 
tative articles on political, economic, social, cultural events, de- 
velopments in America and abroad, 3000 to . 2c up, Pub. 


Daredevil Aces, (Popular) 205 E. 42d St., New York. (M-10) 
Thrilling Western-front air-war short-stories 5000, novelettes 
15,000. Harry Steeger. Good rates, Pub. 

Detective, (Delo) Suite 2311, 41 E. 42d St., New York. (M-25) 
pene | aneres stories; novelettes up to 10,000. J. J. Harvey. 
sc up, Pub 

Dime Detective Magazine, (Popular) 205 E. 42d St., New 
York. (2M-10) Mystery and action short-stories 5000, empha- 
sizing menace and horror; novelettes 10,000 to 15,000. Harry 
Steeger, lc up, Pub. 

Dime Mystery Book, 42d St., New York. 
(M-10) Thrills, chills, horror, els 25,000 to 35,000; novel- 
aes 10,000; short-stories up to . Rogers Terrill.’ 1c up, 

ub, 

Dime Western Magazine, (Po opaler) 255 3 205 E. 42d St., New York. 
(M-10) Western short-stories 6000, novelettes 10,000 to 
18,000. Girl interest, realistic emotions, drama. Rogers Terrill. 
Good rates, Pub. 


Economic Forum, 66 W. 12th St., New York. (Q-50) Articles 
on economic, political, sociological current problems; possibly 
verse; photos of economic conditions. Joseph Mead; Wm. McC. 
Martin, Jr. Indefinite rates, Pub. 

Every Woman, Wilkes-Barre, Pa. (Bi-M-10) Articles, short- 
stories, novelettes of interest to women. Paul L. Epstein. 
Indefinite rates, Pub. 

Eye-Opener, 402 Corn Exchange Bldg., Minneapolis (M-25) 
Jokes, jingles, cartoons, cartoon ideas. Jack Smalley, Carl Banks. 
$1 to $3, Pub. (Slow.) 


Family Circle, The, 400 Madison Ave.. New York. (W-free) 
Not in the market. Harry H vans. 

Family Herald and Weekly "St. James St., 
Quebec, Canada. we 5) Short-stories. C. Gordonsmith. $4 col- 
umn, Pub. 

Flying Aces, (Mag. Pubs.) 67 W. 44th St., New York. (M-15) 
Air and air-war short-stories 3000 to 7000: novelettes 10,000 to 
20,000; meaty fact articles, dramatically told, principally of ek. 
ern aviation, 500 to 00; modern and war photos; aviation 
jokes, cartoons, verse. A. A. Wyn. 1 to 2c, photos $1 up, Pub. 


Gay Book Magazine, 201 N. Broad St., Philadelphia. (M-25) 
Skits; humorous verse; short-stories 1500 to 4000; ittiches ¢ 
hilarious nature, smart’ sex interest; satires. Wm. H. Kof 
About 1c, Pub. 

Gayety, (Shade) 1008 W. York St., Philadelphia. (M-25) Out 
of the market. Pierre Dumont. 

Gay Parisienne, (Merwil) 480 Lexington Ave., New York. 
(M) Risque short-stories, French locale, 2000 to 3500. %c, Pub. 
_G-8 and His Battle Aces, (Popular) 205 E. 42nd St., New 
York. (M-15) Western front air-war short-stories. 1c, Pub. 

Gentlewoman, 615 W. 43d St., New York (M-5) Love and 
action short-stories small-town home-woman appeal, 3000 to 
5000. Marion White. %c, Pub. 

Golden Book, 233 4th Ave., New York. (M-25) Reprints, 
translations of stories of exceptional literary merit, fillers. Mary 
Letha Elting. 1c, Pub. 

Golden West Magazine (Garwood) 551 5th Ave., New York. 
(M) Western short-stories, romantic interest, novelettes. J. 
Thomas Wood. Up to %ec, Pub. 


Good Stories, Augusta, (M-5) Not in the market. 
G. M. Lord, Low rates, Pub. 

Great Detective, 545 5th Aves ‘de York. (M-15) Detective 
and mystery fiction 20,000. Will Levinrew. eprint material 
up to %c, original material up to 1c, Acc. 

Grit, Williamsport, Pa. (W-5) Clean short-stories, adventure, 
mystery, love, Western, etc., 1000 to 4500; d, strange pic- 
tures, brief text; household articles, short illustrated articles 
for women’s and children’s pages. Howard R. Davis. $2.50 to 
$5 per short-story, articles $1 to $3, photos $1 to $1.50, Acc. 


Harper’s Bazaar, 572 Madison Ave., New York. (M-50) Light, 
humorous articles on social phases. Does not encourage contri- 
butions. Arthur H. Samuels. Indefinite rates, Acc. 

Home Friend Magazine, 1411 Wyandotte St., Kansas City. 
(M-5) Articles of interest to small-town and rural housewives, 
verse; short-stories up to 3. E, A. Weishaar. % to lc, verse 
10c line, photos $1 to $2, Acc. 

Honeymoon Stories, 7 W. 22nd St., New York. (M-15) So- 
phisticated honeymoon stories with tinge of romance, love, and 
glamor, no sex, 2000 to Honeymoons of world celebrities, 
names disguised. Patricia Rogers. “%c, 

Hound & Horn, The, 545 5th Ave., New York. (Q-50) Lit- 
erary-critical articles, short-stories, 2500 to 5000; poetry. Prose, 
$2.50 page; poetry $5 page, Pub. 

International Detective Magazine, 247 Park Ave., New York. 
- short-stories, novelettes; fillers. Robert S. 
Amen c, A 


Judge, 18 E. 48th St., New York. (M-15) Jokes, epigrams, 
humorous short-stories, articles up to 500, verse, drawings. 
Jack Shuttleworth. 3 to 6c, jokes and paragraphs $2 to $5, 
ome $10 to $75, cartoon and humorous ideas $3 to $15, 

‘ub. 


Knowledge, 111_E. 15th St., New York, (M-25) Popular sci- 
entific articles. Dagobert D. Runes, Ph.D. %c up, Pub, 
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La Paree Stories, (Merwil) 480 Lexington Ave., New York. 
(M) Risque slfort-stories, peeeen locale, 2000 to 3500; two-part 
stories 5000 to 6000. “%c, Pub. 

Living Age, The, 253 Broadway, New York. (2M-25) Transla- 
tions and reprints only. Quincy Howe. 

Lone Eagle, The, (Standard Mags.) 570 7th Ave., New York. 
(M-10) Thrilling air stories. Leo J. Margulies. %c up, Pub. 

Love Adventures, 799 Broadway, New York. (M-15) Smart, 
sophisticated love short-stories 2000 to 4000; novelettes 12,500 
to 15,000; 2-part serials 20,000; verse; skits. Indefinite rates, 
verse 25c line, jokes $1, epigrams 50c, Acc. 

Love Book Magazine, (Criterion) 41 E. 42nd St., New York. 
(M-15) Love fiction. Not in market. 

Lovers’ Magazine, (Popular) 205 E. 42nd St., New York. 
M-15) Glamorous love short-stories up to 6000, novelettes 
10,000 to 18,000. Miss Harriet Bradfield. 1c up, Pub. 

Love Revels, (Forward Pubs.) 53 Park Pl., New York. (M-15) 
Sexy love short-stories up to 3300. Frank Armer. %c, jokes 
and verse $1 up, Pub. 

Magic Carpet Magazine, 840 N. Michigan Ave., Chicago. (Q- 
15) Out of market till 1934. Farnsworth Wright. 1c, Pub. 

Mayfair, (MacLean) 143 University Ave., Toronto, Ont. 
(M-25) Society, fashion, sport articles, Canadian interest. 
J. Herbert Hodgins. 1c, Pub. 

Menorah Journal, The 63 Fifth Ave., New York. (Q-$1) 
Jewish short-stories, sketches, one-act plays, essays, poetry. 
Henry Hurwitz. ic up, Pub. (Slow.) 

Modern Psychologist, The, 33 W. 42d St., New York. (M-25) 
Articles, essays on psychology in all phases up to 3000. Dago- 
bert D. Runes, Indefinite rates, Pub. 

Modern Thinker,: The, 33 W. 42d St., New York. (M-25) 
Timely, controversial articles 2500 to 3500. Dr. Dagobert D. 
Runes. % to Ic, Pub. 

Mystery League, 11 W. 42nd St., New York. (M-25) Mystery 
and detective short stories 6000 to 12,000; novels 65,000 or 
— Ellery Queen. Indefinite rates, Pub. 

Mystery Novels Magazine, (Doubleday) Garden City, N. Y. 
(Q- 25) Detective, mystery novels, by arrangement. 


National Home Monthly, Bannatyne and Dagmar Sts., Winni- 
peg, Man., Canada. Articles, short-stories 1500 to 4000. Fair 
rates, Pub. 

Nation, The, 20 Vesey St., New York. (W-15) Reviews, com- 
ment, largely staff written. Articles 1200 to 2400. lc, Pub. 

National Magazine, 952 Dorchester Ave., Boston. (M-15) Lim- 
ited market. Joe Mitchell Chapple. Indefinite rates, Pub. 

New Outlook, 515 Madison Ave., New York. (M-25) Timely 
articles, 3000, largely on assignment. Alfred E. Smith; Francis 
Walton, Mng. Ed. Good rates, Pub. 

New Republic, The, 421 W. 21st St., New York. (W-15) 
Articles on current social, political, economic questions 1500 to 
2500, sketches of character background 1000, exceptional verse. 
Bruce Bliven. 2c, Pub. 

1933: A Year Magazine, 72! Spruce St., Philadelphia. (3 
yearly—50) Advance-guard short-stories, essays, verse. One- 
act plays; scenes from longer plays. J. Louis Stoll. Small pay- 
ment for Ist section, 1934. 

99-er, The, 116 E. llth St., New York. (M) Articles on 
women and flying. Rates not at hand. 

North American Review, 587 5th Ave., New York. (M-40) 
Clever, authoritative informative articles up to 4000, unstereo- 
typed el -stories, occasional verse. Wm. A. DeWitt. Low 
rates, Pu 


Occult Digest, The, 1900 N. Clark St., Chicago. (M- > Occult 
facts, philosophy, occult and phychic experiences. Effa E. Danel- 
son. No payment. 

Opportunity, A Journal of Negro Life, 1133 Broadway, New 
York. (M-15) Short-stories, articles, poetry; negro life and 
problems. Elmer Anderson Carter. No payment. 

Our Army, 160 Jay St., Brooklyn, N. Y. (M-25) Stimulating 
controversial military articles, short-stories 1000 to 1200, ‘ees 
cartoons, army background. Harter. Up to %c, Pu 

Our Dumb Animals, 180 Longwood Ave., Boston. (M-10) Ani- 
mal welfare articles up to 800, _ up to 24 lines. Guy Rich- 
ardson. ¥%c up, poems $1 up, 

Overland Monthly and Gena "Magazine, 502 H. W. Hellman 
Bldg., Los Angeles. (M-25) Articles, Western interest, short- 
stories, verse. Arthur H. Chamberlain. Indefinite rates. 

Paris Nights, (Shade) 1008 W. York St., Philadelphia. (M-25) 
Out of market. Pierre Dumont. 

Pep Stories (Merwil) 480 Lexington Ave., New York. (M-25) 
Naga short-stories 2000 to 3500, serials 6000 to 10,000. %c, 

*ub. 

Phantom Detective, The, (Standard Mags.), 570 7th Ave., 
New York. (M-10) Fast-action detective, crime, gangster, racke- 
teer short-stories 4000 to 6000. Leo J. Margulies, Ed. Director. 
¥%c up, Acc. 

Plain Talk, 1003 K. St., N. W., Washington, D. C. (M-25) 
Articles on public affairs 1000 to 3500; editorials 500 to 1000; 
eens fact items, fillers up to 200. Morris A. Bealle. ¥% to lc, 

Police Gazette, (Merwil) 480 Lexington Ave., New York. (Bi- 
W-15) Sport news, underworld stories with sex angle up to 2000, 
Mrs. Merle W. Hersey. 1c, Pub. 

Psychology, 1450 Broadway, New York. (M-25) Psychological 
or inspirational articles, business articles, eg experiences ; 
short short-stories. Miss Eldora Field. arying rates, Pub. 
(Slow.) 

Rangeland Love Stories, 799 Broadway, New York. | (M-20) 
Action Western fiction, major love interest. Short-stories 2500 
to 6000, novelettes 25,000; two-part stories 30,000 to 35,000; 
three-part stories up to 40 ,000; verse up to 32 lines. W. M. 
Clayton. 1c, Pub. 

Real Detective, 1301 Paramount Bldg., New York. (M-25) 
True illustrated crime stories: detective mystery short-stories 
5000 to 6000; novelettes 25,000. West F. Peterson. 1% to 2c, 
photos $2 to ’$3, Pub. 

Review of Reviews, 233 4th Ave., New York. (M-25) Articles 
on politics, economics, national problems, travel. Albert Shaw. 
2c up, Pub. 

Rexall Magazine, The, 43 Leon St., Boston. (M) Marguerite 
Wettlin. Not in the market. 
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_Romantic Love Secrets, (Graham Pubs.) 60 Murray St., New 
York. (2-M) Love short-stories 3500 to 8000; novelettes 15,000; 
novels 30,000. Miss Mary Gnaedinger. “ec, Pub. 

Sky Birds, (Mag. Pubs.) 67 W. 44th St., New York. (M-10) 
Air and air-war short-stories 5000 to 7000, novelettes 10,000 to 
20,000. A. A. Wyn. 1 to 2c, Pub. ; 

Sky Fighters, (Standard Mags.) 570 7th Ave., New York. 
(M-10) Thrilling air- war short-stories, novelettes. Leo J. Mar- 
gulies, Ed. Director. Ye up, Acc. 

Sexology, 25 W. Broadway, New York. (M-25) Scientific 
articles on sex hygiene, education, etc. David M. Keller, M.D. 
Indefinite rates. 

Snappy Magazine, (Merwil) 480 Lamington Avene New York. 
(M) Snappy, risque stories 2000 to 3500. %c, Pub. 

Spicy Stories, (Merwil) 480 Lexington Ave., New York. (M- 
25) = short-stories 2000 to 3500, serials 6000 to 10,000. 
Pu 

Spur, The, 515 Madison Ave., New York. (M-50) Articles on 
sport, travel, art, personalities, usually on assignment. H. S. 
Adams. Rates not stated. 

Squadron, (Adventure House) 80 Lafayette St., New York. 
(M-15) Air short-stories 6000. George Bruce. ‘Rates b by ar- 
rangement. 

Stars and Stripes, The, Washington, D. C. (W) Articles on 
soldiers’ interests. No payment. 

Star Novels Magazine, (Doubleday) Garden City, New York. 
(Q-25) Adventure and mystery novels, by arrangement. 

Star Western Magazine, (Popular) 205 E. 42d St., New York. 
Western short-stories, novelettes 10,000 to 15,000. lc up, Pub. 

Scandals, (Delo) 98 Park Pl., New York. (M-25)_ Love short- 
stories with sex angle 2500 up, novelettes 10,000. J. J. Harvey. 
Yee up, Pub. 

Story, 20 E. 57th St., New York. (M-25) Distinctive short- 
stories. Whit Burnett, Martha Foley. Nominal rates, Pub. 

Strange Detective Stories, (Nickel Pubs.) 537 S. Dearborn St., 
Chicago. (M-i5) Strange, weird, unusual detective short-stories 
up to 6000; novelettes 12,000 to 15,000. Ralph Daigh. lc, Pub. 


Ten Detective Aces, (Mag. Pubs.) 67 W. 44th St., New York. 
(M-10) Dramatic detective, mystery short-stories, sinister note, 
woman interest — _ to 5000; short shorts 1500 to 
ag noveletes 10,000. A. A. Wyn. 1 to 2c, short shorts $25, 


10 Story Book, 529 S. Clark St., Chicago. (M-25) Iconoclastic, 
frank, sex short- -stories, satires, odd stories, playlets. Harry 
Stephen Keeler, $6 a story, Pub. (Slow.) 

Three Love Novels Magazine, (Doubleday) Garden City, N. Y. 

(Q-25) Love novels, usually by arrangement. 
_ Thrilling Adventures, (Standard Mags.) 570 7th Ave., New 
York. (M-15) Action short-stories up to 8000; novelettes 12,000; 
novels up to 20,000, Foreign locales; American heroes; occa- 
sional pseudo-scientific; no woman interest. J. S, Williams; 
Leo J. Margulies, Ed. Director. Up to 4c Acc. 

Thrilling Detective, (Standard Mags.) 570 7th Ave., New 
York. (M-10) Action-detective short-stories up to 8000; novel- 
ettes 10,000; novels 20,000. Harvey Burns; Leo J. Margulies, 
Ed. Director. up, Acc. 

Thrilling Love Magazine, (Standard Mags.) 570 7th Ave., 
New York. (M-10) Throbbing love short-stories up to 8000, 
novelettes 10,000; novels 20,000, girls’ viewpoint. Dorothy 
Sands; Leo J. Margulies, Ed. Director. Ye up, Acc. : 

Thrilling Ranch Stories, (Standard Mags.) 570 7th Ave., New 
York. (M-15) Romantic action Western short-stories 4000 to 
8000; novelettes 10,000; novels 20,000. Leo J. Margulies. %c 
up, Acc, 

Thrilling Western, (Standard Mags.) 570 7th Ave., New York. 
(M-15) Action-packed thrilling Western short-stories 5000 to 
7000; novelettes 10,000; novels 20,000. No love interest. Leo 
a Margulies. Mec up, Acc. 

Time, 135 EK. 42d St., New York. (W-15) News, all staff 
written; no market, unless for exceptional news. 

Today, 152 W. 42nd St., New York. (W-10) Political, eco- 
nomic articles 2000. Raymond Moley; Wm. C. Stewart, Mng. 
Ed. Varying rates, Pub. 

Town Topics, Youn at Arcade, St. Louis, Mo. (M-25) 
Short-stories up to 6000; feature articles, home and garden, in- 
tetioe decorating, woman-interest articles, humor; poems. John 

. Hartwig. Indefinite rates, Pub.; prizes for poems. 

‘Trend, 4 W. 16th St., New York. (M-35) Illustrated travel, 
exploration, adventure articles 1500 to 5000. Coburn Gilman. Ic, 
$1 to $3 per photo, Pub. 

Two-Books Detective Magazine, (Two-books Mags.) 80 Lai- 
ayette St., New York. (Q-15) Complete detective, mystery 
novels 40,000 to 7, ,000. Will consider serial rights to pub- 
lished books. Carl F. Happel. Fair rates, Acc. 


Underworld, (Garwood) 551 5th Ave., New York. (M-20) De- 
tective, crime deduction, gangster short-stories 3500 to 5000, 
novelettes up to 15,000. J. Thomas Wood. Up to %c, Pub 

University, (Life) 60 E. 42nd St., New York. (M-25) Short- 
stories 4000 to 6000; articles 2000 to 3500; college interest. Geo. 
T. Eggleston. 2c up, Pub. 

U. S. Air Services, 227 Transportation Bldg., Washington, D. 
C. (M-25) Aviation articles, short-stories, verse. E. N. Findley. 
le, Pub. (Overstocked. ) 


Virginia ly Review, 1 West Range, University, Va. 
(Q- 75) Literary, scientific, political essays 3000 to 5000, occa- 
sional short-stories, verse 10 to 40 lines. Re eB Be Barr. $5 
page (350) words, verse 50c line, Pub. 


Weird Tales, 840 N. Michigan Ave., Chicago. (M-25) Super- 
natural, bizarre, weird, pseudo-scientific short-stories up to 
6000; verse up to 35 lines. Overstocked with serials. Farns- 
worth Wright. lc up, verse 25c line, Pub. 

West, (Doubleday) Garden City, New York. (M-20) hah at 
short-stories 2000 to 6000, novelettes 10-12,000, novels 20-25,000 
romantic interest subordinate; verse up to 32 lines, Harry 
Maule, %c up. Acc. 
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Western Trails, (Mag. Pubs.) 67 W. 44th st., New York. (M- 
15) Western action short-stories with mystery ‘slant and woman 
interest up to 6000; novelettes 10,000 to 15,000. A. A. Wyn. 1 
to 2c, Pub. 

Westsider, The, 123 W. 79th St., New York. (M-10) Male 
interest, humorous, sophisticated short-stories 1000 to 2500, 
New York locale. Society, sophisticated articles, New ane 
locale. Photos, illustrations. Joseph Carleton Beal. Indefinite 
rates, Acc. No payment for jokes or verse. 

Wild Cherries, 145 W. 45th St., New York. (M-25) Risque, 
burlesque short-stories 2000 to 2500; cartoons, gags. Low rates, 

ce. 

Wild West Stories and Complete Novel Magazine, (Teck) 222 
W. 39th St., New York. (M-25) Western short-stories 1000 to 
8000, novels 40,000 to 75,000, articles up to 6000. %c, Pub. 


The Author & Journalist 


Wonder Stories, (Gernsback) 96 Park Place, New York. (M- 
25) Exciting, realistic, plausible, adventure short-stories based 
on science developments of future up to 8000, novelettes up to 
25,000, serials up to 65,000. Articles on science or world of the 
future up to 5000. H. Gernsback. Up to %c, Pub. (Slow.) 

World Adventurer, The, (Fiction Guild) 41 E. 42nd St., New 
York. (M-15) Adventure short-stories 5000 to 7000; novelettes 
12,-18,000. Edgar Sisson, Robert S. Ament. ‘c, Acc. 

World Man Hunters, The (Fiction Guild) 41 E. 42nd St., New 
York. (M-15) Short-stories 3500 to — novelettes 12,-15,000. 
Edgar Sisson, Robert S. Ament. Yc, Acc. 

Yale Review, Box 1729, New Haven, Conn. (Q-$1) Articles on 
current political, literary, scientific, art subjects, 5000 to 6000. 
Wilbur Crass. Good rates, Pub. 


LIST C 
Trade, technical, religious, agricultural, business, educational and other class publications. 


AGRICULTURAL, FARMING, LIVESTOCK 

Breeders’ Gazette, Spencer, Ind. (M-10) Short stories of suc- 
cess in farming under 1000. Livestock articles. S. R. Guard. Ic, 
photos yd. Pub. 

Farm and Ranch, Dallas, Tex. (2M-5) Agricultural, livestock 
articles of the Southwest. Frank A. Briggs. 4 to lc up, Pub. 

Farm Journal, The, Washington Square, Philadelphia. (M-10) 
Agricultural, scenic, ‘humorous articles with photos 300 to 600 


_ Overstocked on fiction and verse. Arthur H. Jenkins. First- class 


rates, Acc. 

Hatchery Tribune, Mt. Morris, Ill. (M-10) Illustrated articles 
on successful selling methods by hatcheries 300 to 500. O. A. 
Hanke. % to 2c, Acc. 

Hoard’s Dairyman, Fort Atkinson, Wis. (2M) Miscellany on 
dairying interests. . D. Hoard. Low rates, Pub. 

lowa Farmer and Corn Belt Farmer, 422 Court Ave., Des 
Moines, la. (M) Agricultural miscellany. Paul Talbot. Indefinite 
rates, Pub. 

Ohio Farmer, 1013 Rockwell Ave., Cleveland, O. (W) Ohio ag- 
ricultural articles. Walter H. Lloyd, Indefinite rates, Pub. Cover 
photos, $5 to $10. 

‘oultry Mt. Morris, (M-10) Illustrated poultry 
articles 800 Hanke. ic up, Pub. 

Successful Des Moines, Ia. (M-5) Agricultural mis- 
cellany. Kirk Fox. lc up, Acc. 


ART, PHOTCGRAPHY 


American Photography, 428 Newbury St., Boston. (M-25) 
Technical articles on photography. F. R. Fraprie. Fair rates, 
Pub. (Overstocked. ) 

An 468 4th Ave., New York. (M-50) Authoritative ar- 
ticles = antique collecting 1500 to 2000. Homer Eaton Keyes. 


1% to 2c, Pub. 

Camera, 636 S. Franklin Sq., Philadelphia. (M-25) Prac- 
tical ee articles on photography and amateur cinematog- 
raphy 200 t No poetry. Frank V. Chambers. %c, Acc 

Photo die, 70 5th Ave., New York. (M-40) Monographs 
on particular phases of photography 12,000 to 15,000. John A. 
Tennant, $50 each, Acc. 


AUTOMOBILE, AVIATION, ees, TRANSPORTATION, 
HIGHWA 


n*® A. A. Travel, Pennsylvania Ave. at 17th St., Washington, 

D. C. Touring or a articles, motor, plane, or water, 1500 to 
1800; poems. Verva I. Hainer, 1%c, verse 3 to 5c line, photos 
$3 to $5, Acc. 

Aero Digest, 515 Madison Ave., New York. (M-35) News and 
features on the aviation industry, gaconentes! engineering, mili- 
td aeronautics, air travel, etc. Geo. F. McLaughlin. '%c up, 

American Motorist, Pennsylvania Ave., at 17th St., Washing- 
ton, D. C. Illustrated save articles, vicinity of Washington, 
1800 to 2000; verse. Verva 1. Hainer. 1c, Pub. 

Aviation, 330 W. 42nd St., New York. (M-35) News, features 
on aviation activities, technical articles, photos. Edward P. 
Warner. Good rates, Pub. 

Highway Magazine, Armco Culvert Mfgrs. Assn., Middletown, 
oO. (M) “Teticles on construction, operation, use of roads 800 
to 1200. 1c, photos $1, Acc. 

Motorboat, 63 Beekman St., New York. (M-20) Articles 
of interest to practical boat owners, stories of actual cruises, 
etc. Gerald T. White, Ed.; A. E. Heft, E. S. Nelson, Assoc. 
Eds. % to 3c. Pub. 

Motorship, 192 Lexington Ave., New York. (M-35) Articles 
on use of Diesel engines in ot" 2 data on performance, econ- 
omy of operation, 2000 to Ford. $10 page, Pub. 

National Waterways, Clark Bldg., Pittsburgh, Pa. (M-35) 
River transportation features, 3000 to 5000, news, fillers, photos. 
John W. Black. 1c, photos $2 to $3, Pub. 

Popular Aviation, 608 S. Dearborn St., Chicago. (M-25) Popu- 
larized —. mechanics articles war experiences, true adven- 
tures 2500 to 3 fact items, fillers 100 to 800. B. G. Davis. 
¥% to lc, Pub., photos extra. 

Power Boating, Penton Bldg., Cleveland, O. (M-25) Technical 
and semi-technical articles on boating subjects. J. G. Robinson. 
Indefinite rates, Acc. 

Rudder, The, 9 Murray St., New York. OL) Illustrated 
fact articles on cruises, navigation, etc., 3000. Wm. F. Crosby. 
lc, photos $3, Pub. (Overstocked.) 

Western Construction News and Highways Builder, 114 San- 
some St., San Francisco. (M) Signed articles by civil engineers 
on Western subjects. A. Gilbert Darwin. Varying rates. 

Western Flying, 145 S. Spring St., Los Angeles. (M) Practi- 
cal, helpful ‘‘how to” articles on aviation sales, service, produc- 
tion, or aircraft operation 100 to 2500. Robert J. Pritchard. Up 
to lc, Pub. (Overstocked. ) 


BUSINESS, ADVERTISING, SALESMANSHIP 


dvertising Age, 537 S. Dearborn St., Chicago. (W-5) Spot 
nee only, with illustrations. Special monthly section devoted 
conan marketing and advertising. S. R. Bernstein. Ic, 


_ Bankers Magazine, 465 Main St., Cambridge, Mass. (M) Not 
in the market. Keith F. Warren. lc up, % 

Barron’s, 44 Broad St., New York. (W-25) Authoritative fi- 
nancial articles 500 to 2500. Hugh Bancroft. Indefinite rates, Acc. 

Burrough’s Clearing House, 6071 2d Bivd., Detroit. (M) Query 
editor on bank operating and management articles. Henry J. 
Boone. 2 to 3c, Acc. 

Business Week, 330 W. 42nd St., New York. (W-20) Not in 
the market. Marc A. Rose. 

Commerce, 1 N. LaSalle St., Chicago. (M-25) Invites queries 
on business articles from Middle West. Howard R. Smith, Mng. 
Ed. Rates variable. (Overstocked. ) 

Credit & Financial t, 1 Park Ave., New York. (M- 
25) Articles on general credit and financial problems. Chester H. 
McCall. 1c, Pub. 

Executive Purchaser, The, 623 E. St. Clair Ave., Cleveland. 
(M) Articles dealing with purchasing and purchasing practices 
up to 3500. Donald Hogate. %c, Acc. 

Forbes Magazine, 120 5th Ave., New York. (2M-25) New de- 
velopments in —— and finance—management, selling, mer- 
chandising, ee, ptt. 1500 to Seldom buys from 
outside writers, orbes. Good rates, Acc. 

How to Sell, Path sem Ill. (M-5) News magazine of di- 
rect selling. stories of individual success in direct 
selling; 150 to 500, ig od Remington. % to %c, Pub. 

Ind dent Sal 22 E. 12th St., Cincinnati, O. (M-5) 
Illustrated interviews with and stories about people successful 
in direct selling. Martin E, Siegel. % to 1c, photos $1, Pub. 

Industrial Relations, 844 Rush St., Chicago. (M-50) Authentic 
articles dealing with study of the economy, law, theory, practice 
‘.; statistics of the employer-employee relation. Invites queries. 

. D. Cloud. le up, Pub. 

yr nee Business, The, 1615 H. St., N. W., Washington, D. 
C. (M-25) Business articles 2500. Merle Thorpe, Ed.; J. W. 
Bishop, Mng. Ed. Good rates, Acc. 

Opportunity, 919 N. Michigan Ave., Chicago. (M)__Inter- 
views with big business men, with a sales angle; with suc- 
cessful salesmen, sales managers and =a accompanied 
po — Articles on “how’’ of selling. Ray O. Wiker. 1 to 
c, Acc 

Postage and Mailbag, 200 Sth Ave., New York. (M-25) Direct- 
mail advertising articles. John Howie Wright. 1c, Pub. (Over- 
stocked. ) 

Printers’ Ink, 185 Madison Ave., New York. (W-10) (Also 
Printers’ Ink Monthiy- 25) Advertising and business articles. 
G. A. Nichols, Ed.; C. B. Larrabee, Mng. Ed. Good rates, Pub. 

Rand McNally Ab tieal Monthly, 536 S. Clark St., Chicago. 
(M-50) Short technical articles — banker’s standpoint, prefer- 
ably signed by banker. John Y. Beaty. Good rates, Pub. 

Sales Management, 420 Lexington Ave., New York. (2M) Ar- 
ticles on marketing, national = ag signed by executives. Buys 
little. Raymond Bill. 1 to 3c, 

Savings Bank Journal, 274 Madison Ave., New York. Ae te 
Operation, advertising and promotion articles 1500 to 2000. J. C. 
Young. lc, Pub. 

Signs of the Times, P. O. Box’771, Cincinnati. (M-30) Elec- 
trical a, outdoor advertising and sign articles, illus- 
trated, 1000 to 1500. E. Thomas Kelley. %c, Pub. 

Specialty Salesman Magazine, S. Whitley, Ind. (Chicago office, 
307 N. Michigan Ave.) (M-25) Inspirational articles, 1000 to 
3000; smali-town, rural, human-interest short-stories 3000 to 
5000; editorials on direct sellin om short fact items, news 
pertinent to field, 100 to 1000. Peabody. %c up, Acc. 

System and Management Methods, 330 W. 42d St., New York 
(M-35) Articles about office work, ‘profit-making ideas, usually 
less than 500. Norman C. Firth. 1 to 2c, Acc. 

Trained Men, 1001 Wyoming Ave., Scranton, Pa. (Q) Articles 
on industrial problems of oy to foremen, executives, 1000 
to 2500; interviews 1000 to 2500. D. C. Vandercook. 1c up, Acc. 

Western Advertising, 564 dae St., San Francisco. (M-20) 
Not in the market. Douglas G. McPhee. 1c, Pub. 


BUILDING, ARCHITECTURE, — HOME 
DECORATIN 


American Home, The, 244 Madison tee New York. (M-10) 
Practical articles pertaining to home, interior decoration, build- 
ing, gardening, recipes, 1200 to 1500. Mrs. Jean Austin. Indefi- 
Pub, 

s and Decoration, (Warner) 578 Madison Ave., New York. 
at Articles, photos, drawings distinctive homes, 
gardens; the arts, entertainment, travel. ecorating and fur- 
nishing ‘merchandise news. 1 to 2c, Acc. 

Better Homes and Gardens, 1714 Locust St., Des Migiane. Ta. 
(M-10) Practical garden, home-making articles 1500. Elmer T. 
Peterson. 2c up, usual photo rates, Acc. 

Country Home, The, 250 Park Ave., New York. (M-5) Ar- 
ticles on home building, improvement, gardening, farming, gen- 
eral Seatuens, 2500, mostly staff written. Tom Cathcart. Good 
rates, Acc. 


= 

) 

| 

| 

| 

| | 


December, 1933 


Country Life, 244 Madison Ave., New York (M-50) Illustrated 
gardening, seer. interior decorating, country estate, travel ar- 
ticles 1000 to 1 good photos essential. R. T. Townsend. $50 
to $75 per article, Pub. 

Fine Arts, The, 405 Lexington Ave., New York. (M-75) Ar- 
a on art, decoration, antiques, fine furniture . Dr. Al- 

fred M. Frankfurter. Indefinite rates, Pub. 

Home & Field, 572 Madison Ave., New York. (M-35) Articles 
on gardening, decoration, architecture up to 1500. _Stewart Beach. 
2%e, Acc. 

House and Garden, (Nast) Lexington at 43d, New York. 
(M-35) Home decoration, landscape, architectural articles. Rich- 
ardson Wright. lc up, Acc. 

House Beautiful, 8 Arlington St., Boston. (M-35) Building, 
furnishing, interior decoration, gardening articles, 1200 to 1500. 
Ethel B. Power, lc up, Acc. 

Modern Homes, Builders Exch. Bldg., Costnnd, O. (M-10) 
Articles on homes, furnishings, etc., 1000 2000; short- 
stories; occasional verse; photos of homes, iaeniona, etc. Ralph 
G. Hess. ¥% to le, Pub. 

Sunset, 1045 Sansome St., San Francisco. (M-10) Home-mak- 
ing, garden, vacation, outdoor articles, Western appeal, 1000 to 
1500. Buys — from Western writers. Lou F. Richardson; 
Genevieve A. Callahan. 1c up, verse 25c line, fillers $1, Pub. 

Town and Country, 572 Madison Ave., New York. (2M-50) 
Not in the market. i. J . Whigham. 


EDUCATIONAL 

American ool, Board Journal, 407 E. St., 
kee, Wis. (M-35) School administrative articles 
Photos of children Cd school activities, new ro he buildings. 
Wm. Bruce. %e, 

Grade Teacher, The, 425 4th Ave., New York. (M-25) Class- 
room helps. Florence Hale. %c up, Pub. (Overstocked. ) 

Industrial Arts and Vocational Education, 407 E. Michigan St., 
Milwaukee, Wis. (M-25) Vocational articles. John J. Metz, %c, 
news Mc, Pub. (Overstocked.) 

Instructor, The, 514 Cutler Bldg., Rochester, New York (M- 
25) Educational articles for elementary schools 1800, educational 
juvenile short-stories 1500, recitations, school plays. Good rates, 
Acc. 

Journal of Education, 6 Park St., 7. 
and articles of class-room experience 1000 t 
Lay. $5 to $10 per story, Acc. 

Practical Home Economics, 468 4th Ave., New York. (M-20) 
Educatioral articles on — economics for teachers 1500 to 
2000. Jessie A. Knox. %c, P: 

School Activities, (M-20) Articles on high- 
school extra-curricular activities 1000, one-act plays for school 
use, stunts, money-making plans. Material on Parent-Teacher 
programs, good will projects for schools. C. R. Van Nice. 
% to ae. 

School Management, 114 E. 32d St. i i York. (M-20) 200- 
word departmental items. $1 each, Pul 

School News and Practical Taylorville, 
Practical articles for grade teachers 1800 to 2200. Mrs. 

Parker. Low rates, Pub. 


HEALTH, HYGIENE 
Arena and Strength, 2741 N. Palethorp St., Philadelphia. (= 
5) Health, hygiene, exercise, diet, boxing articles. Up to Ic, 
ub. 
Forecast, 6 E. 39th St., New York. (M-25) Scientific discus- 
sion of nutrition, child training; news articles on food and 
= progress 2000 to 3000. Alberta M. Goudiss. 1 to 1%e, 


Stories 
2000. Isobel R. 


Hygeia, The Health Magazine, 535 No. Dearborn St., Chicago. 
(M-25) Health and medical articles and stories for the layman. 
Dr. Morris Fishbein. 1c up, Pub. 

Journal of the Outdoor Life, 450 7th Ave., New York. (M-25) 
Anti-tuberculosis articles, short-stories, experience articles from 
tuberculosis patients. Philip P. Jacobs. Low rates, Acc. 

Modern Medicine, 84 S. 10th St., Minneapolis. (M-25) 
Terse, crisp, vivid news abstracts of medical subjects; photos, 
illustrations of —_ interest. Justus J. Schifferes, M. A. 
Y%e up, photos $3, P 

Physical Culture, ae 1926 Broadway, New York. 
(M-15) Health articles, self-told adventures = Saas Carl Eas- 
ton Williams. Good rates, photos $3 to $5, 

Trained Nurse & Hospital Review, 468 om “— New York. 
(M-35) Articles on nursing, hospital, public health subjects 800 
to 3200. Meta Pennock. 1/3 to 1c, Pub. 


MUSICAL 


Etude Music Magazine, 1712 Chestnut St., Philadelphia. (M- 
25) Articles on musical pedagogics 150 to 2000. James Francis 
Cooke. $5 column, Pub. 

Serene, 113*W. 57th St., New York. (M-25) Instructive 
articles on p instruments, orchestras, 
etc., 1000 to 1 Doron K. Antrim. Ic, Pu 

Musical America, 113 W. ‘s7th St., New York. (2M-20) Music 
articles 1500 to 2000. A. Walter Kramer. Indefinite rates. 

Musical Courier, 113 W. 57th St., New York. (W-15) Infor- 
— articles ‘of interest to musicians. Leonard Liebling. 

Musician, The, 113 W. 57th St., New York. (M-25) Not in 
the market. Paul Kempf. 

Musical Quarterly, The, 3 E. 43d St., New York. (Q-75) Mu- 
sical ag ae history articles. Carl Engel. Rates according 


to value, 
RELIGIOUS 


Adult Bible Class Monthly, 420 Plum St., Godoneti. oO. (M- 
10) Religious educational arcictes 300 to 1500, short short-stories 
1200 to 1600, verse 2 or 3 stanzas, news of significant Bible- 
class activities 100. Lucius H. Bugbee. % to 1c, verse $3 to $10, 
photos $2.50 up, Acc. (Overstock 
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Ave Maria, The, Notre Dame, Ind. (W-10) Short-stories of 
religious tone, articles on topics of the day 3000, religious Ss 
not over 16 lines. Juvenile adventure short-stories series Ss, re- 
ligious but = preachy. Rev. Eugene P. Burke, C8.c. $3 page, 
poems $5, 

Canadian M The, 160 Crescent, Toronto, 
Ont., Canada. (M-10) *Short- -stories, Catholic atmosphere, 3000; - 
no love stories‘ articles, Catholic interest, 1000 to 3000. Rev. 
J. L. Bergin, S.J. %ec, Acc. 

Catholic World, 411 W. 59th St., New York. (M-40) Scien- 
tific, historical, literary, art articles; short-stories 2500 to 4500; 
verse. Rev. James M. Gillis, C. S. P. Indefinite rates, Pub. 


Christian Advocate, The, 150 Sth Ave., New York. (W-10) Ar- 
— rw 1500. James R. Joy. ‘Low rates, Pub. (Over- 
stoc 

Christian Endeavor World, 41 Mt. Vernon St., Boston. (M-20) 
Wholesome short-stories up to 2500, a 1500 to 1800, 
serials 8 to 10 short chapters, inspirational articles 1000 to 2000. 
Carlton M. Sherwood. %c, photos $1 to $2, one mo. after Acc, 

Christian Herald, 419 4th Ave., New York. (M) Religious, 
a articles; short-stories 1000 to 6000. Varying rates, 
Pub. (Overstocked. ) 

Church Business, Duplex Envelope Co., Richmond, Va. (Bi-M) 
Articles with or without illustrations on church lans, programs, 
etc., up to 800; ee fillers, jokes. Mary M. Cocke. About 
le, jokes $1, Pub. 


Churchman, The, 19 E. 47th St., New York. (2M-20) Likes! 
Christianity articles, verse. Rev. Guy Emery Shipler, Litt. D. 
No payment. 

Congre sateen, 14 Beacon St., Boston. (W-10) Reli 
articles, verse. W . E. Gilroy, D.D. Indefinite rates, Pub. ( — 
stoc 


Cradle Roll Home, The, 161 8th Ave., N. Nashville, Tenn. 
(Q) Articles for parents of Fe eoeage age children 150 to 800, 
fact items. Agnes Kennedy Holmes. %c, Acc. 

Good Business, Unity School of Christianity, 917 Tracy Ave., 
Kansas City, Mo. (M-15) Articles on conducting business on 
constructive 1000. 1c, Acc. 

Improvement Era, 50 N. Main St., Salt Lake City, Utah. 
(M-20) Organ of Saints. Moral short-stories, feature 
articles, verse. | errill; Elsie Talmadge Brandly. %c, 


verse 12%c line, Pub. 

Living Church, 1801 W. Fond du Lac Ave., Milwaukee. 
(W) Short illustrated articles on religious and social subjects, 
Episcopal viewpoint, 1000 to A Morehouse. $1.50 col- 
umn, Acc. Religious verse, no payment. 

Lookout, The, Standard Pub. Co. 8th and Cutter Sts., Cin- 
cinnati. (w- 5) Articles on Christian education, adult Sunday 
school work 1800 to 2200; wholesome short-stories 1500 to 2000, 
serials up to 12 chapters, 1500 to_2000 each. Photos, upright. 
8x10, scenic, gy interest. Guy P. Leavitt. %c, photos $1 to 
$5, one mo. after Acc. 

Magnificat, 131 Laurel St., Manchester, N. H. (M-25) Cath- 
olic puny poet -stories, serials, verse. Indefinite rates, Acc. 

Miraculou: The, 100 E. Price St., Philadelphia. (M-10) 
Articles of Catholic interest 1500 to , clever short-stories 
1000 to 3000; verse. Rev. Kieran P. Moran, C.M. Ic, photos $1, 
Acc. (Overstocked 

ress, Unity School of Christianity, 917 Tracy Ave., Kansas 
cin S Mo. (M-15) Solution of personal and world problems from 
standpoint of Christ teachings. Short-stories 1500 to 3500; 
articles 500 to 1500; poetry 4 to 16 lines. Ernest C. Wilson. 
le up, verse 25c line up, Acc. (Overstocked on verse. Aa 

Standard Bible Teacher, Box 5, Sta. N., Cincinnati, (Q-15) 
study articles 1500 to 2000, Frederick i 

c, Acc. 

Sunday School Times, 323 N. 13th St., Fhitedeiphie. (w) Re- 
ligious articles, verse. Charles G. Trumbull. %c up, 

Sunday School World, 1816 Chestnut St., Philadelphia. wn 10) 
Articles for teachers in one-room rural Sunday-schools up to 
1200. Arthur M. Baker. %c, Acc. 

Union Signal, The, Evanston, III. ws) short 
serials, on value of total abstinence. t $5 per 1500-word 
story, Pub. 

Unity, also Weekly Unity, 917 Tracy Ave., Kansas Ci (M 
& W) Christian metaphysical articles 1500 to 2500, saldeas 
a 8 to 24 lines. Charles Fillmore. lc up, pa 25c line up, 

ce. 


SCIENTIFIC, TECHNICAL, RADIO, MECHANICS 


Broadcasting ‘agen, 11 E. 36th St., New York. (M) Radio 
fan miscellany. Indefinite rates. 


Electricity on the Farm, 24 W. 40th St., New York. (M-10) 
Actual experience stories, illustrated, on uses of central station 
electricity on the farm, up to 1000. Fred Shepperd. 1%c, Pub. 


(Overstocked. ) 

Everyday Science & Mechanics, (Gernsback) 100 Park Pl., 
New York. (M-15) Constructional articles up to 2000. H. Gerns- 
back. %ec up, photos $2 up, Pub. (Slow.) 

Home Craftsman, bce 651 So. Ave., Plainfield, N. J. (Bi-M-10) 
“‘How-to-make-it’”” articles of interest to. home craftsmen, 300 
to 1200; photos or drawings essential; | sketches, 
150. H. J. Hobbs, Assoc. Ed. 2c up, photos $3 up, Pub. 


Log = Mechanics, 1411 Wyandotte St., Kansas City, Mo. 
(M-5) Exclusively a home workshop-homecraft magazine featur- 
ing “‘how-to-make-it” articles 500 to 1500. No ular scientific 
a og E. A. Weishaar. % to lc, photos or drawings $1 to 

» Acc. 

Modern Mechanix and Inventions, (Fawcett) 529 S. 7th St., 
*linneapolis, Minn. (M-15) Popularly illustrated mechanical, sci- 
entific, adventure articles up to 2000, fact items with photos. 
4 Lurton; Weston Farmer, associate. 2 to 15c, photos $3 


up, 
Nature Magazine, 1214 16th St., Washington, D. C. (M-35) 
Illustrated nature articles 1500 to 2000, no poetry. R. W. West- 
wood. 1 to 5c, Acc. inp em 
Popular Home Craft, 737 Michigan Ave., Chicago. (Bi-M) 
Non-technical articles of aE... to the home craftsmen—w. 
metalcraft. L. D. Perry. $8 page, 


| 

) 

| 
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Popular Mechanics, 200 E. Ontario St., Chicago. (M-25) Illus- 
trated articles on scientific, mechanical, industrial, discoveries; 
human interest and adventure elements, 1 to 20 photos, 300 to 
2500; fillers up to 250. L. K. Weber. 1 to 10c; photos $3 up, 
Acc. 

Popular Science Monthly, 381 4th Ave., New York. (M-15) 
Non-technical illustrated articles on scientific, mechanical, labor- 
saving devices, discoveries, under 2000. Ic up to 10c, photos $3 
up, Acc. 

Radio Art, 420 Lexington Ave., New York. (2M-25) Material 
for radio artists, entertainers, business, continuity writers, pro- 
duction managers; brief professional news items. H. P. Brown. 
le up, Pub. ; 

Scientific American, 24 W. 40th St., New York. (M-35) Scien- 
tific, technical articles popularly presented, discoveries, inven- 
tions. O. D. Munn. Indefinite rates, Acc. (Overstocked. ) 

Short Wave Radio, 1123 Broadway, New York. (M) Technical 
radio material on short wave_receivers and transmitters, illus- 
trated, 1000 to 3000, Robert Herzberg. 1c, Pub. 

Universal Model Airplane News, 125 W. 45th St., New York. 
(M-20) Model airplane construction articles. Rates not stated. 


SPORTING, OUTDOOR, HUNTING, FISHING 


All Outdoors, Midway Bldg., Beverly Hills, Calif. (M) Camp- 
ing, hunting, fishing, trapping, etc., in comment, fact, and fic- 
tion. Shorts up to 2500, Western outdoors slant. Robert C. 
Kyle. %c up, Acc. 

American Golfer, The (Nast) Lexington at 43d Sts., New York. 
(M-25) Golf articles up to 1500. Grantland Rice. Rates not 
stated. 

American Rifleman, The, 816 Barr Bldg., Washington, D. C. 
(M-25) Authentic illustrated gunsmithing, shooting, ammunition, 
ballistic articles, hunting stories, preferably 3500. Laurence J. 
Hathaway. About Ic, Pub. (Overstocked.) 

American Trapper, Plymouth, Calif. (M) Short fact stories on 
trapping 500 to 1500; short items 100 to 200; photos. N. E. 
Sharp. %c, Acc. or Pub. 

Atlantic Sportsman, Winston-Salem, N. C. (M-10) Articles 
with photos dealing with wild life and_game fish up to 3000; 
hunting and fishing stories. A. G. Gordon. 50c to $6 per 
article, Acc. (Slow.) 

Baseball Magazine, The, 70 Sth Ave., New York. 
Baseball articles, verse. F. C. Lane. % to 1%c, Pub. 

Field and Stream, (Warner) 578 Madison Ave., New, York. 
(M-25) Illustrated camping, fishing, hunting, sportsmen’s arti- 
cles, 2500 to 3000. Ray P. Holland. 1c up, Acc. 

Fur-Fish-Game, 174 E. Long St., Columbus, O. (M-25) Fish- 
ing, hunting, fur-raising articles LA practical authorities; true 
Indian and frontier day stories 3 to 5000. A. V. Harding. 
% to Yc, Acc. (Overstocked.) 

Golf Illustrated, 425 Sth Ave., New York. (M-50) Golf arti- 
cles. A. W. Tillinghast. 2c, Pub. 

Hunter-Trader-Trapper, 386 S. 4th St., Columbus, O. (M-25) 
Fur-farming, hunting-dog articles, outdoor photos. Otto Kuech- 
ler. Indefinite rates, Acc. (Overstocked. ) 

National Sportsman, 75 Federal St., Boston. (M-10) Hunting 
and fishing articles. Low rates, Pub. 

Outdoor Life, Mt. Morris, Ill. (M-25) Articles on hunting, 
fishing, camping, boating and allied subjects 2000 to 2500. Harry 
McGuire. 1c up, Acc. 

Pacific Sportsman, 550 Sacramento St., San Francisco. (M) 
Outdoor, fishing, hunting, boating, canoein, camping articles 
500 to 1500; outdoor poetry up to 16 lines. John C. Piver. No 
payment. 


(M-20) 


Sports Afield and Trails of the Northwoods, 900 Phoenix 
Bids. Minneapolis. (M-15) Not in the market. Robert C. 
ueller. 


Sportsman, The, 60 Batterymarch St., Boston. (M-50) Articles 
on special aspects of amateur sports, fox-hunting, polo, yacht 
cactas tennis, fishing, etc., 1500 to 2500. Indefinite rates, photos 
$3, Pub. 

Sportsman’s Digest, 22 E. 12th St., Cincinnati, O. (M-10) II- 
lustrated hunting, fishing, trapping experience stories 2000 to 
3000. George A. Vogele, % to 1c, Pub. (Overstocked.) 

Squash-Badminton, 500 5th Ave., New York. (M-50) Articles 
on squash, badminton; local activities; photos. Robert C. Hyn- 
son. %4c, Pub. 

Turf & Sport Digest, 511 Oakland Ave., Baltimore, Md. (M- 
35) Articles on sports, horse racing, football, baseball, etc., 1000 
to 5000, sport short-stories up to 5000; serials up to 20,000, 
especially racing fiction. Edgar G. Horn, %c, Pub. 


THEATRICAL, MOTION PICTURE, RADIO, “‘FAN’’ 
MAGAZINES 


Billboard, The, 1564 Broadway, New York; 25 Opera PI., Cin- 
cinnati, O. (W-15) Amusement articles, principally on assign- 
ment. A. C. Hartmann, E. E. Sugarman, Pub. 
Does not pay for unsolicited news. 

Greater Show World, 1547 Broadway, New York. (2M-10) Ar- 
ticles, short-stories, novelettes, fillers, on show people, theatri- 
cal business. Johnny J. Kline. %c, Pub. 

Hollywood Magazine, (Fawcett( 529 S. 7th St., Minneapolis. 
(M-10) Interviews on assignment. Capt. Roscoe Fawcett. Lib- 
eral rates, Acc. 

Modern Screen, (Dell) 100 5th Ave., New York. (M-10) Pho- 
toplay fan material on assignment. Short love fiction, Hollywood 
background. Ernest V. Heyn. Good rates, Acc. 

Motion Picture Magazine, 1501 Broadway, New York. (M-15) 
Articles on motion pictures and stars, usually on assignment. 
~aurence Reid. rates, Acc. 

Movie Classic, 1501 Broadway, New York. (M-10) Articles on 
motion pictures and stars, usually on assignment. Laurence 
Reid. Good rates, Acc. 

Movie Mirror, (Macfadden) 1926 Broadway, New York. (M- 
10) Motion-picture fan material. Rates not stated. 


Space rates, 


The Author & Journalist 


New Movie Magazine, (Tower) 55 5th Ave., New York. (M- 
10) Fan material by arrangement. Hugh Weir. Good rates, Acc. 

Photoplay, 221 W. 57th St., New York. (M-25) Motion picture 
articles; no fiction. Wm. T. Walsh. Good rates, Acc. 

Picture Play Magazine, (S. & S.) 79 7th Ave., New York. 
(M-10) Articles 1200 to 1500 of interest to motion-picture en- 
thusiasts, usually on assignment. Norbert Lusk. Indefinite rates, 


cc. 
Radio Stars, (Dell) 100 5th Ave., New York. (M-10) Fan 
stories, lives of radio personalities up to 2000. Ernest V. Heyn. 


Good rates, Acc. 

Screen Book, (Fawcett) 52 Vanderbilt Ave., New York, (M- 
10) Short news articles on popular screen favorites, usually on 
assignment. Frederick James Smith. Liberal rates, Acc. 

Screenland, 49 W. 45th St., New York. (M-25) Motion-picture 
feature articles. Delight Evans. Fair rates, Pub. 

Screen Play, (Fawcett) 529 S. 7th St., Minneapolis, Minn. 
(M-10) Authentic articles of interest to movie fans, usually on 
assignment. Capt. Roscoe Fawcett; Carl A. Schroeder, Assoc. ; 
J. Eugene Chrisman, Western Ed. Liberal rates, Acc. 

Shadoplay, 221 W. 57th St., New York. (M-10) Motion-pic- 
ture material; no fiction. Wm. T. Walsh. Good rates, Acc. 

Theatre Arts Monthly, 119 W. 57th St., New York; 2 Lad- 
broke Rd., London. W. 11, England. (M-50) Theatrical articles 
1800 to 2500. Edith J. R. Isaacs. 2c, Pub. 

_ Variety, 154 W. 46th St., New York. (W-15) Theatrical ar- 
ticles, news. Sidne Silverman. Space rates. 


TRADE JOURNALS—MISCELLANEOUS 


American Artisan, 1900 Prairie Ave., Chicago, Ill, (M) Mer- 
chandising articles with illustrations on experiences of men in 
warm-air heating and sheet metal work. J. D. Wilder, $3.50 to 
$10 page, including art. 

American Baker, The, 
Short success stories; 
merchandising. 

American Druggist, 57th St. at 8th Ave., New York. (M) 
Highest type drug merchandising articles. Herbert R. Mayes. 
High rates, Acc. 

_American Hairdresser, 386 4th Ave., New York. (M) Trade 
News. lc, Pub. 

_American Hatter, Haberdasher and Clothier, 1225 Broadway, 
Trade miscellany. R. C. Boehm. % to 1c, photos 
$2, Pub. 

American L 431 S. Dearborn St., Chicago. (Bi-W) 
News ard features of lumber and building materials industry. 
A. L. Ford. $3.50 column, Pub. 

American Painter & Decorator, 3713 Washington Blvd., St. 
Louis. (M-10) Fact stories on successful painters and decora- 
tors 200 to 800. George Boardman Perry. Up to lc, Pub. 

American Paint & Oil Dealer, 3713 Washington Blvd., St. 
Louis. (M) Retail ag selling articles, illustrated. Arthur A. 
Poss. Good rates, Pub. (Overstocked. ) 

_American Paper Merchant, 1911 Conway Bldg., Chicago. (M) 
News and features regarding paper merchants. Frank C. Pet- 
rine, Ed. %c up, Acc. 

American Perfumer & Essential Oil Review, 432 4th Ave., 
New York. (M-30) Technical, scientific articles on perfumes, 
cosmetics, soaps, etc., articles on merchandising and advertising 
of same from manufacturer’s standpoint; news items on manu- 
facturers, Indefinite rates, features, Acc.; news, Pub. 

American Printer, The, 9 E. 38th St., New York. (M-25) 
Technical articles for printing-plant executives. L. B. Siegfried. 
le up, Pub. 

American Silk & Rayon Journal, 373 4th Ave., New York. 
(M-30) Articles on silk, rayon, textile industry 1500 to 3000. 
H. W. Smith, $5 per 1000, Pub. 

Amusement Park Management, 114 E. 32nd St., New York. 
(M-25) Constructive articles on general amusement park opera- 
tion, with photos. S. Hoffman. lc, photos $1.50, Pub. 

Art of Mosaics & Terrazzo, 400 W. Madison St., Chicago. 
Articles on use and sale of mosaics and terrazzo work. R. B. 
Birch, Jr., lc, photos $2, Pub. r 

Autobody Trimmer and Painter, 128 Opera Place, Cincinnati. 
(M-30) Limited market for technical and merchandising articles 
of the trade. John R. Warrington. “sc, Pub. 

Automobile Trade Journal including Motor World Wholesale, 
Chestnut and 56th Sts., Philadelphia. (M) Features based on 
interviews with successful automobile or equipment dealers. 
Leon F. Banigan. lc up, Pub. 

Automotive Daily News, 6th Floor, New Centre Bldg., De- 
troit, Mich. News correspondents in towns and cities of im- 
portance. Chris Sinsabaugh. 20c inch, photos $1.50, Pub. 

Automotive Electricity, 420 Lexington Ave., New York. (M- 
20) Technical articles on automotive electric and shop equip- 
ment. articles on merchandising service and accessories 1200, L. 
E. Murray. 1c, Pub. 

Automotive Merchandising, 97 Horatio St., New York. (M) 
Features of interest to car dealers, garages, service stations, 
independent shops. Stanley P. McMinn. Ic, Pub. 

Automotive Service News, 223 S. Waverly Drive, Dallas, Tex. 
(2M-10) Short news items pertaining to local trade associations 
of auto repair men, tire and battery men, gas and oil retailers, 
ete. C. C. Hayley. lc, Pub. (Overstocked.) 

Bakers’ Helper, 330 S. Wells St., Chicago. (2M-25) Business- 
building plans for bakers, technical articles, chiefly supplied by 
staff. V. E. Marx. 35¢ inch (73 words), Pub. 

Bakers Weekly, 45 W. 45th St., New York. (W) News cor- 
respondents in principal cities. Albert Klopfer. 1c, Pub. 

Bakers Review, 330 W. 42d St., New York. (M) Successful 
merchandising plans of bakers, technical articles of the trade. 
A. Smit. 20c inch, Pub. 

Beach and Pool, 114 E. 32nd St., New York. (M-25) Illus- 
trated articles on swimming and beach operation, management, 
swimming-pool design, construction, sanitation, etc., 1000. 1c up, 
photos $1.50 up, Pub. (Overstocked.) 


Minneapolis. (M-10) 
examples of good 


118 S. 6th St., 
baking innovations; 
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Beautician Magazine, 152 W. 42d St., New York. (M) Articles 
of interest td beauty shop owners and operators 1000. Henrietta 
Helston. lc, Pub. 

Beer and Wine Retailer, 225 W. 39th St., New York. (M) 
Articles of interest to executives of hotels, restaurant chains, 
rated restaurants, managers of clubs and restaurant service in 
N. Y., N. J., Penn., Mass. and Conn. State price expected 
when submitting. Louis L. Cron. Pub. 

Beer News, 1706 Delmar Bldg., St. Louis. National monthly 
of beer dispensing business. H. G. Heitzeberg. Rates indefinite. 

Beer Selling, 1st Nat. Bank Bldg., Houston, Tex. (M) News 
and features covering beverage industry of Southwest. Ruel 
McDaniel. Rates not at hand. 

Black Diamond, The, 431 S. Dearborn St., Chicago, (BiW-20) 
Practical method articles in the coal field, A. T. Murphy. Yc 
up, Pub. 

Boot & Shoe Recorder, 239 W. 39th St., New York. (W-25) 
“‘Success’”’ stories from retail shoe stores; news. Regular corre- 
spondents. Arthur D, Anderson. 1c, Pub. 

Boys’ Outfitter, 175 Fifth Ave., New York (M) Interviews 
with boys’ department buyers. Regular correspondents. Ivan 
Block. column inch, Pub. 

Brewery Engineering and Management, 400 Madison St., Chi- 
cago. Devoted to design, construction and rehabilitataion of 
breweries. Indefinite rates, Pub. 

Brewer and Dispenser, 501 Maritime Bldg., Seattle, Wash. 
(M) News and features of Pacific coast beer industry. Rates 
indefinite. 

Brick & Clay Record, 59 E. Van Buren St., Chicago. (M-50) 
News and features of brick and clay industry. Regular corre 
spondents. H. V. Kaeppel, Mng. Ed. lc up, Pub. 

Building Maintenance, 407 E. Michigan St., Milwaukee. (Bi- 
M) Upkeep and management articles. H. James Larkin. Ic, 
photos $1, Acc. 

Building Supply News, 59 E. Van Buren St., Chicago. (M-25) 
Merchandising features of lumber and building materials dealers. 
Query. H. K. Taylor. 4c, Pub. 

Bus Transportation, 330 W. 42d St., New York. (M-25) Prac- 
tical bus operation articles 2000, 2 or 3 photos. C, W. Stocks. 
¥%c, Acc. News items, first 100 words 2c, bal. each item ‘%c, 
Pub. 


Casket & Sunnyside, 487 Broadway, New York. (2M) Inter- 
views with morticians on mortuary management. Seabury Quinn. 
“%c, Pub. 

Ceramic Industry, 59 E. Van Buren St., Chicago. (M-50) 
News items pertaining to pottery, glass, enamel plants, execu- 
tives, sales campaigns, production activity. H. V. Kaeppel, Mng. 
Ed. 1c, Pub. 

Chain Store Age, 93 Worth St., New York. (M-35) Feature 
articles on special "assignment only. Godfrey M. Lebhar. About 
1%e, Pub. 

Chain Store Management, 180 N. Michigan Ave., Chicago. (M- 
25) Technical merchandising articles covering food store dis- 
plays, promotional methods, etc., 500. Walter B. Martin, Ic, 

‘ub. 

Cleaning and Dyeing World, 330 W. 42d St., New York. (W) 
Technical articles, merchandising, advertising, window display, 
success stories. A. R. Kates. About %c, Pub. 

Commercial Car Journal, Chestnut and 56th Sts., Philadelphia. 
(M-25) Articles on servicing and operating methods of large 
truck fleet operators, 1500. George T. Hook. Variable rates, 
Pub. 


Concrete Products, 330 S. Wells St., Chicago. (Bi-M) Ilus- 
trated articles on manufacture, marketing and uses of pre-cast 
concrete products 500 to 1500. H. K. Ferguson. $10 page, Pub. 

Confectioners Journal, 437 Chestnut St., Philadelphia. (M-35) 
Articles on wholesale and retail manufacturing candy business 
and candy jobbing. Eugene Pharo. Up to lc, Acc. 

Corsets & Brassieres, 267 Fifth Ave., New York. (M) Query 
on department or specialty shop features. J. H. Bowman. ce, 
Pub. 

Corset & Underwear Review, 1170 Broadway, New York. (M) 
Devoted to buyers of corset and brassiere departments and 
specialty shops. Louise Campe. 3c, Pub. 

Cracker Baker, The, 45 W. 45th St., New York. (Chicago of- 
fice, 360 N. Michigan Ave.) (M-20) One or two-page stories 
pertaining to biscuits and crackers, or the industry; plant write- 
ups; sales stories; practical or technical articles; human-interest 
and success stories of men in the industry. Query. L. M. 
Dawson. 30 to 50c inch. Pub. 

Crockery and Glass Journal, 1170 Broadway, New York (M) 
Illustrated shorts on china and glass sales promotion stunts by 
retail stores. F. W. Davidson. 3c, Pub. 

Dairy Produce, 110 N. Franklin St., Chicago. (2M-15), Lim- 
ited market for features on distribution and merchandising of 
dairy products; must be illustrated. C. S. Paton. Up to lec, Pub. 

Dairy World, 608 S. Dearborn St., Chicago. (M-10) Merchan- 
dising and reduced-production cost articles af proved merit; arti- 
cles on new or remodeled dairy plants (milk, ice cream, butter, 
cheese, dairy by-products) 500 to 2000, with photos or ads. E. 
C. Ackerman. Ic, ads $1, photos $1 to $3, Pub. 

Decorative Furnisher, 381 4th Ave., New York. (M)_Il- 
lustrated articles of interest to interior decorators, decorative 
departments in high-class department stores, home furnishers 
and retailers of decorative furnishings. Good rates, Pub. 

Diesel Power, 192 Lexington Ave., New York. (M) Articles 
on oil engine uses. Lacey H. Morrison, 1c, Pub. 

Distribution and Warehousing, 249 W. 39th St., New York. 
(M-30) Articles dealing with public warehouse problems. Kent 
B. Stiles. %c up, photos $2, Pub. 

Domestic Engineering, 1900 Prairie Ave., Chicago. (M) Plumb- 
ing, heating, and air conditioning trade merchandising and tech- 
nical articles. lc, Pub. i 

Draperies and Decorative Fabrics, 420 Lexington Ave., New 
York. (M-35) Authenticated articles on selling and advertising 
decorative fabrics, photos. W. H. McCleary. 1c, photos $3, Pub. 

Drug Bulletin, 1213 W. 3d St., Cleveland, O. (M) Staff-pre- 
pared news magazine of the trade. J. D. Spurrier. Indefinite 
rates, Pub. 
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Druggists’ Circular, The, 12 Gold St., New York. (M-25) 
Druggist success articles. G. K. Hanchett. Indefinite rates, Pub. 

Drug Topics, 330 W. 42nd St., New York. (W-10) Hot news, 
live merchandising shorts, snappy news photos, limited number 
of mystery stories. Dan Rennick, Mng. Ed. Ic, Pub. 


Drug Trade News, 330 W. 42d St., New York. (Bi-W) News 
of manufacturers in drug and toilet goods fields. Dan Rennick. 
Indefinite rates. 

Drycleaning Progress, 120 St. Louis Ave., Ft. Worth, Texas. 
(M) News and features of trade in Southern states. V. E. 
Martin, Ye, Pub. 


Dry Goods Economist, 239 W. 39th St., New York. (M-25) 
Articles of specific interest to ge store field, up to 1200. 
Mng. . 1%c, photos $2, special rates 
on best material, Pub. 


Editor & Publisher, 1700 Times Bldg., New York. (W-10) 
Daily newspaper trade articles, news items. Marlen E. Pew. $2 
col. up, Pub. 

Electrical West, 883 Mission St., San Francisco. (M-25) Ar- 
ticles on methods of improving sale of electrical merchandise by 
electrical installations involving special technique. 
sources.) William A. Cyr, Ed. te. 

Electrical Wholesaling, 520 N. Michigan Ave., Chicago. (M- 
15) Largely staff-written. Query editor on possible features. E. 
I. Rowland. Good rates, Pub. 


Electric Refrigeration News, 550 Maccabees Bldg., Detroit. 
(W-10) How-to-do-it stories; informative articles on installa- 
tions and servicing of refrigeration machines; news; photos. 
George F. Taubeneck. 1c, Pub. (Buying little.) 

Enamelist, 2100 Keith Bldg., Cleveland, O. (M) Technical or 
semi-technical articles dealing with porcelain enamel, and stove 
manulacturing processes. Write R. A. Weaver for latest rates. 
Excavating Engineer, S. Milwaukee, Wis. (M-25) Semi-tech- 
nical articles on excavation by power shovel, dragline, dredge, 
clam shell, excavating contracts, open pit mining, quarry, drain- 
ss 500 to 2000. Arnold Andrews. 1c, photos $1, Pub. 

y. 


. Feed Bag, The, 210 E. Michigan St., Milwaukee. (M-25) Ar- 
ticles on merchandising ideas used by feed dealers (describe 
pemete; quote figures) 750 to 1000. David K. Steenbergh. 1c, 


Feedstuffs, 118 S. Sixth St., Minneapolis. (W-5) Articles on 
agg business practices, ap- 
cable e feed trade, prefera f i 
Film Daily, 1650 Broadway, New York. (D) News of the in- 
dustry. J. W. Alicoate. Space rates. 
. Fishing Gazette, 461 8th Ave., New York. (M) 
fish publication. James E. Munson. Ic, Pub. : a 


_ Food Field Reporter, 330 W. 424 St., New York. News of ac- 
tivities of manufacturers of food and grocery products. Dan Ren- 
nick, 1c; Dept. items 10c line, Pub. 

Ford Dealer and Service Field, 407 E. Michigan St., Milwau- 
kee. (M-25) Ford trade articles preferably under 1000; brief ar- 
ticles on fleet (any make of car) management and operation. H. 
James Larkin. 1c, Acc. 


Furniture Age, 2225 Herndon St., Chicago. (Bi-M-$1) Illus- 
Se — 500 to 1500 on assignment. J. A. Gary. photos 

» Pub. 

Furniture Index, Jamestown, N. Y. (M)_ Illustrg 
of trade. L. M. Nichols. te Pub. (Slow.) an 


Furniture Manufacturer, 200 N. Division Ave., Grand Rapids, 
Mich. (M-30) Manufacturer and factory superintendents’ stories 
of all phases of factory production, cabinet room, machinery, 
aaa 500 to 1500. John N. Nind, Jr. 6/10c, photos $1 up, 
*ub. 


Furniture Record and Journal, 200 N. Division Ave., Grand 
Rapids, Mich. (M-30) Shorts on merchandising, advertising, of 
bedding and radios, electrical appliances, housewares, floor cov- 
erings departments of furniture stores, 200 to 600. John N. 
Nind, Jr. 6/10c, photos $2 to $5, Pub. 


Gas Age Record, 9 E. 38th St., New York, (W) Articles and 
news of gas companies; interviews with public utility heads. H 
O. Andrew. 1c, Pub. 

Geyer’s Stationer, 260 5th Ave., New York. (M) Wholly 
staff-written at present. Thomas V. Murphy. 

Gift and Art Shop, 260 5th Ave., New York. (M) Wholly 
staff-written at present. Thomas V. Murphy. 

Giftwares & Decorative Furnishings, 250 5th Ave., New York. 
(M) Illustrated articles on operating gift art shops, to 1200. 
le, photos $2.50 to $5, Pub. (Not pur- 
chasing. 


Hat life, 1123 Broadway, New York. (M) Query on hat trade 
features. Ernest Hubbard. Good rates, Pub. 

Heating, Piping and Air Conditioning, 1900 Prairie Ave., Chi- 
cago. (M-50) Articles covering design, installation, operation, 
maintenance of heating, piping and air-conditioning systems in 
individual plants and large buildings up to 2500, mostly by 
engineers. C. E. Price. Good rates, Pub. 

Hide and Leather, 300 W. Adams St., Chicago. (W-1§) Tech- 
nical tannery articles; brief news articles on new leather prod- 
ucts, production methods, sales promotion campaigns by shoe 
and leather manufacturers. Query. L. G. Peede. 1c, Pub. 

Home Ware (supplement to Retail Ledger), 1346 Chestnut St., 
Philadelphia. (M) Merchandising articles of interest to buyers 
and managers of home-ware departments of larger department 
and shopping-centre furnishing stores, “‘ghost-written”’ preferred, 
600 to 1000. K. C. Clapp. Signed articles, 1%c up; unsigned 1c; 
photos $3 up, Acc. : 

Hotel Management, 222 E. 42d St., New York (M-25) Hotel 
financing, maintenance and See articles, business-building 
ideas, 100 to 2500. J. O. Dahl. Ic up, Acc. 

Hotel Monthly, 950 Merchandise Mart, Chicago. News and 
features. Space rates, Pub. 

Hotel World-Review, 222 E. 42d St., New York. (W-5) Query 
editor on hotel news and features. A. M. Adams. % to lc, Acc. 
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House Furnishing Review, 1170 Broadway, New York. (M) 
News and features from housewares and electrical appliance 
departments. Julien Elfenbein. %c, Pub. 


Ice Cream Field, 461 8th Ave., New York. (M-25) Illustrated 
business-building articles for wholesale ice cream plants 750 to 
1500. . H. Hooker. %c up, photos 50c to $1, Acc. 

Ice Cream Trade Journal, 171 Madison Ave., New York. (M- 
25) Convention reports (on order); articles on management, 
manufacturing, distribution and sales activities of specific whole- 
sale ice-cream companies 500 to 2000. Harry W. Huey. Ic, Pub. 

Ice & Refrigeration, 435 N. Waller Ave., Chicago. (M-35) Ice- 
making, cold-storage, refrigeration articles and news. J. A 
Nickerson. Indefinite rates, Pub. 

India Rubber World, 420 Lexington Ave., New York. (M) 
News of new rubber products, new factories making rubber 
products, features of interest to manufacturers and buyers of 
pew rubber. Many photos. William Morse. Indefinite rates, 

ub. 


Industrial Finishing, 802 Wulsin Bldg., Indianapolis. (M-20) 
Articles of interest or value to users of finishing materials, 
equipment, supplies in factories, 100 to 1500. W. H. Rohr. % to 
Ic, Pub. 

Industrial Retail Stores, Provident Bank Bldg., Cincinnati. 
(M-20) Merchandising articles and success stories on “company 


_ store” operations, 500 to 1000. Hull Bronson. %c, Pub. 


Industrial Woodworking, 802 Wulsin Bldg., Indianapolis. (M- 
10) Articles of interest or value to managers of woodworking 
nate or factories 100 to 1500. W. H. Rohr. % to Ic, 

‘ub. 


Inland Printer, 205 W. Wacker Dr., Chicago. (M-40) Con- 
structive articles on production, selling, management —— 
of printing industry. J. L. Frazier. Indefinite rates, Pub. 

International Blue Printer, 431 S. Dearborn St., Chicago. (M- 
30) Illustrated technical articles on blue printing, photo copying, 
mechanical and construction engineering, 2000 or less. Glen Ed- 
wards. Ic, photos $1, Pub. 

Jewelers’ Circular, 239 W. 39th St., New York. (M-25) Store- 
keeping, merchandising articles for retail jewelers, important 
news of jewelry trade. T. Edgar Willson. 1 to 2c, Pub. 

stone, The, Mt. Airy P. O., Philadelphia. (M) Well-writ- 
ten articles on jewelry store management and merchandising 
750 to 2000; news of jewelry trade. H. P. Bridge, Jr. 1 to 
1%ec, news 40c inch up, photos $1.50 to $4, Pub. 

Laundry Age, 1478 Broadway, New York. (M-25) Specific re- 
quirements on request. Correspondents. J. M. Thacker. Indefi- 
nite rates, Pub. 

Laundryman’s Guide, Industrial Life Bldg., Atlanta, Ga. (M- 
50) Articles on merchandising, advertising, production, selling, 
management, delivery fleets maintenance, layout of production 
line, etc., in modern steam laundries, 750 to 1800, general news 
items 50 to 100. % to 1c, photos 50c to $1, Pub. 

Linens & Domestics, 1170 Broadway, New York. (M-10) 
Trade and feature articles on linen goods and domestics, interior 
or window display photos. Julien Elfenbien. %c, photos $1 to 
$3, Pub. 

Magazine of Light, The, Nela Park, Cleveland, O. (Bi-M-20) 
Feature articles of modern lighting installations with a mer- 
chandising appreciation, 1000. ? L. Tugman. lc, Acc. 

Manufacturing Jeweler, The, 42 Weybosset St., Providence, R. 
I. (2M-10) Material staff-prepared or obtained through special 
arrangement. W. Louis Frost. %c, Pub. 

Meat Merchandising, 105 S. 9th St., St. Louis. (M) Practical 
merchandising articles of trade. No grocery interviews. John L. 
Hoppe. %c, Acc.; 1c, Pub. (Overstocked. ) 

Men’s Wear, 8 E. 13th St., New York. News and features on 
=e wear departments or stores. H. J. Waters. Good rates, 

ib. 


Merchandising Ice, 435 N. Waller Ave., Chicago. (M-25) Ar- 
ticles on sales plans, advertising displays and developments re- 
lated to ice-using equipment. J. F. Nickerson. % to lc, Pub. 

Mida’s Criterion, 400 W. Madison St., Chicago. (M) News 
- - aed and wine trade. Query. Lee W. Mida. Rates not at 

and. 

Mill & Factory, 205 E. 42d St., New York. (M-35) Write edi- 
tor for detailed instructions to contributors. Hartley W. Bar- 
clay. 2 to 10c, usually Acc. 

Millinery Trade Review, 1225 Broadway, New York, (M-S0) 
Millinery trade miscellany. Charles Steinecke, Jr. % to Ic, 
photos $2, Pub. 

Modern Brewery, 205 E. 42nd St., New York. (M-40) De 
luxe trade paper for brewers. Special articles on engineering, 
management and merchandising 1200; special assignments for 
interviews. Hartley W. Barclay. 2c up, usually Acc. 

Modern Distillery, 205 E. 42nd St., New York. (M-40) De 
luxe trade paper for distillers. Articles on engineering, manage- 
ment and merchandising 1200. Special assignments. Hartley W. 
Barclay. 2c up, usually Acc. 

Modern Packaging, 425 4th Ave., New York. (M-50) Illus- 
trated articles on package production and merchandising, on as- 
signment only. D. E. A. arlton. 1 to 4c, Pub. 

M Stationer, 250 5th Ave., New York. (M-25) Illustrated 
dealer Stories. David Manley. 1c, photos $2.50, Pub. 

Mortuary Management, 500 Sansome St., San Francisco. (M- 
50) Articles on management problems in the funeral field. Wm. 
Berg. % to Ic, Pub. 

Motion Picture Herald, 1790 Broadway, New York. (W) Au- 
thoritative material of interest to motion-picture exhibitors in 
conduct of business. Terry Ramsaye, Indefinite rates, Pub. 

Motor, 57th at 8th Ave., New York. (M) Articles of in- 
terest to new car dealers, repair-shop operators, automotive 
jobbers. Neal G. Adair. Good rates, Pub. 

Motor Service, 549 W. Washington Blvd., Chicago. (M) Gar- 
age technical and management articles. Submit outline. A. H. 
Packer. Good rates, Acc. 

Motor Freight, 431 S. Dearborn St., Chicago. (Bi-M) News 
and features on motor truck organizations and maintenance. R. 
S. Torgerson. 1c, Pub. 


The Author & Journalist 


Music Trades, 113 W. 57th St., New York. (M) News and 
features of the trade. H. P. Knowles. Low rates, Pub. 

Music Trade News, 330 W. 42d St., New York. (M-20) Illus- 
trated articles on retailing sheet music, band instruments, Al- 
bert R. Kates. %c up, Pub. 

_ National Bottlers’ Gazette, 80 Broad St., New York. (M-50) 
Features of interest to_the soft-drink, wine, and beer bottling 
trades W. B. Keller, Jr. $7.50 page, Pub. 

_National Carbonator & Bottler, Indusirial Life Bldg., Atlanta 
Ga. (M-10) Illustrated articles on business-building methods for 
bottling soft drink plants, in actual use, 750 to 2000; news items 
50 to 100. % to 1c, photos 50c to $1, Pub. 

_ National Cleaner & Dyer, 305 E. 45th St., New York. (M-25) 
Success stories, technical salesmanship articles. Roy Denney. 
Fair rates, Pub. (Overstocked.) 

National Clothier, Merchandise Mart, Chicago. (M) Short 
peceetens ideas, occasional features. Allen Sinsheimer. %c, 

ub. 

National Jeweler, 536 S, Clark St., Chicago. (M-25) Limited 
market for illustrated articles on merchandising subjects 250 to 
500. Francis R. Bentley. % to 1c, Acc. 

Northwestern Confectioner, 707 N. Broadway, Milwaukee. (M- 
20) Business articles featuring retail, jobbing, manufacturing 
confectioners 1000 to 1 G. B. Kluck. Fair rates, Pub. 

Northwestern Miller, 118 S. 6th St., Minneapolis, Minn. (W- 
5) Technical articles on flour milling industry, emphasis on 
Query first. Carroll K. Michener, Mng. . 

ub. , 

Office Appliances, 417 S. Dearborn St., Chicago. (M) Articles 
on selling office equipment. Evan Johnson. 30c inch, Pub. 

Optometric Weekly, 5 N. Wabash Ave., Chicago. (W) Opto- 
metric profession and trade miscellany. Indefinite rates. 


Pacific Drug Review, Woodlark Bldg., Portland, Ore. (M-25) 
Articles on drug merchandising, window and inside display, ad- 
vertising. F. C. Felter. Nominal rates, Pub. 

Packing & Shipping, 30 Church St., New York. (M-25) Items 
of interest to transportation, railway, motor — ware- 
house companies, on packing, handling, distribution, loss and 
damage in shipping, etc., 1000. C. M. Bonnell, Jr. % to le, 
photos 50c to $1, Pub. 

_.Paper Converters, 1911-1913 Conway Bldg., Chicago. (M) 
First-class articles covering production problems, sales develop- 
ment, merchandising plans, sale policies of envelope manufac- 
turers and other ‘“‘paper converters.’’ Frank C. Petrine. % to 


lc, Pub. 

Petroleum Age and Service Station Merchandising, 500 N. 
Dearborn St., Chicago. (M) Articles on merchandising and dis- 
tribution of petroleum Eee and automobile accessories, de- 


tails of successful marketing businesses. Indefinite rates, Pub. 


Petroleum Marketer, The, 3301 Buffalo Drive, Houston, Tex. 
(M-20) Articles on merchandising and management from experi- 
ence of petroleum jobbers. Grady Triplett. lc up, Acc. 

Picture and Gift Journal, 537 S. Dearborn St., Chicago. (M- 
20) Illustrated merchandising articles on picture shops. W. W. 
Raleigh. About “%c, Pub. 

Plastic Products, 25 Spruce St., New York. (M)_ Articles 
on plastic materials, lacquers, artificial leather, etc. Indefinite 
rates, Pub. 

Plumbing and Heating Trade Journal, 515 Madison Ave., New 
York. (M-20) Articles covering current trends in the plumbing 
and heating business; merchandising activities, views of suc- 
cessful contractors on timely questions affecting the trade, 1000. 
J. F. Koellisch. Good rates, Pub. 

Power, 330 W. 42d St., New York. (M-35) Technical articles 
on power generation up to 1500, by engineers or power execu- 
tives. $10 to $12 page, 1200 words, Pub. 

Power Plant Engineering, 53 W. Jackson Blvd., Chicago. (M- 
25) Articles on re plant operation, appliances and use 500 
to 1500. Arthur L. Rice. 6/10c, Pub. 

Printing, 41 Park Row, New York (M-25) Printing plant and 
sales management articles up to 1500, trade news of employing 
printers and their plants. harles C. Walden, Jr.; Ernest 
Trotter, Mng. Ed. 30c inch, photos % space rates, Pub. 

Progressive Grocer, 161 6th Ave,, New York. (M-20) Illus- 
trated idea articles 100 to 200, grotery trade articles, especially 
success stories, 1200 to 1500, photos. Ralph F. Linder. 1 to 
2c, Acc. Original jokes with grocery slant, $1 each. 

Publishers’ Weekly, The, 62 W. 45th St., New York. (W-15) 
Articles about and of interest to the booktrade, 1500 to 2000. 
Frederic G. Melcher. Ic, Pub. 

Radio Merchant, 420 Lexington Ave., New York. Features on 
merchandising of radios and electrical refrigerators by radio 
dealers 1000, Names of lines carried must be included in article. 

E. Moynahan. ic, photos $2, Pub. 

Railway Mechanical Engineer, 30 Church St., New York (M) 
Railroad shop kinks, photos. Roy V. Wright. 50c inch, Pub. 

Refrigerated Food News, 550 Maccabees Bldg., Detroit. (M- 

10) Articles on application of refrigeration to foods; technical 
articles on behaviour of specific foods under refrigeration; news; 
live human-interest photos of food retailing and servicing sub- 
jects. Geo. F. Taubeneck. 1c, Pub. 
_ Refrigerating World, 330 W. 42d St., New York. (M-20) Ar- 
ticles on ice manufacturing and merchandising, cold storage, air- 
conditioning systems, technical and oy articles on refrig- 
eration problems. Wm. H. Ross. inch, Pub. 

Refrigeration, 711 Glenn St., S. W., Atlanta, Ga. (M-50) Name 
and fact stories on ice refrigeration and merchandising of ice 
and ice refrigeration. Hal Reynolds, $4 column, Pub. 

Restaurant. Management, 222 E. 42d St., New York. (M) Ar- 
ticles, 1000 to 1500, telling how leading operators are increasing 
profits. Ray Fling. 1% to 5c, Acc. 

Retail Bookseller, 55 Sth Ave., New York. (2M-10) Articles 
of practical interest to booksellers and rental library proprie- 
tors, 1500 to 2500. Francis Ludlow. 1c, Acc. 

Retail Furniture Selling, 222 N. Bank Drive, Chicago. (M-15) 
Short fact items on furniture merchandising; feature articles 
usually only on assignment. K. A. Ford. 1c, ads 50c, photos $2 
plus photographer’s bill on photos, Pub. 
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December, 1933 


Retail Ledger, 1346 Chestnut St., Philadelphia. (M-25) Arti- 
cles on various phases of retail management—advertising, mer- 
chandise management, store operation, delivery, credits, sales 
training, etc., 800 to 1000. Special attention oe home furnish- 
ings. , Fen Guernsey. 1 to 1%c, photos $3, Acc. 

_ Retail Tobacconist, 117 W. 61st St., New York. (2M-15) Ar- 
ticles on business methods of successful tobacconists 500 to 
1500. H. P. Patrey. Yc, Pub 

Roadside Merchant, 75 W. Van Buren St., Chicago. (M) 
Illustrated articles on successful tourist camps, wayside inns, 
taverns. Arvo Wain. 1c up, Acc. (Overstocked.) 


Rock Products, 330 S. Wells St., Chicago. (M) Articles on 
cement, lime, gypsum quarries, sand and gravel plant opera- 
tions, etc. Indefinite rates, Pub. 

Rubber Age, 250 W. 57th St., New York. (M) 1200-2400-word 
articles ue interest to manufacturers of rubber products, $10 
page, 5 


Seed World, 325 W. Huron St., er (2M) Asides on 
growing and merchandising seeds. wald. %e, 

Shoe Factory, 300 W. Adams St., Chicago. (M-15) Technical 
rg 4 on shoe manufacturing; news items of factories. % and 
c, Pub. 

Shoe Repair Service, 702 Commercial Bide... gt Louis, Mo. 
(M-Gratis) 5) Constructive trade articles 250 to fact 
fillers 50 to 100, jokes. A. V. Fingulin. % to we Pub. (Over- 
stocked on verse.) 

Soda Fountain,: The, Graybar Bldg., New York. (M-15) Illus- 
trated articles on business-building methods for soda fountains, 
soda lunches. John R. cg lc, Pub. (Overstocked.) 

Southwestern Baker, 802 M & M Bidg., San Antonio, Texas. 
(M) News a features a Southern ba ing industry. Charles 
Tunnell. “e, 

Southern See Director, 711 Glenn St., S.W., Atlanta, Ga. 
(M-25) Articles of interest to southern morticians. Hal Rey- 
nolds. $8 page, Pub. 

Southern Hardware, 1029 Grant Bldg., Atlanta, Ga. (M-15) Il- 
lustrated articles on management and merchandising methods in 
southern hardware stores. ic up, Pub. 

Southwestern Bottler, 401 Milam Bldg., San Antonio, Tex. 
(M-10) Practical merchandising articles ‘based on interviews 
with specific bottlers in New Mexico, Oklahoma, Louisiana, and 
Arkansas. Ruel McDaniel. “%ec up, Pub. 

Spice Mill, The, 106 Water St., New York. (M-35) News and 
articles on tea, coffee, ie ay and flavorings. Limited mar- 
ket for brief articles. C. S. Sewell. % to 1c, Pub. 

Sporting Goods deity 0th and Olive Sts., St. Louis, Mo. 
(M) Hivriresed reviews on merchandising, store arrangement, 
news. C, T. Felker. %c up, Pub. 

» nec ‘Goods Journal, 1109-10 Lytton Bldg., Chicago. (M) 
Specific feature ome | describing successful cost- reducing pro- 
grams; phctos. Ames A. Castle. %c up, Pub. 

Starchroom Laun pany 415 Commercial Sq., Cincinnati. 
(M-25) Feature articles on laundry business, 1000. z N. Whee- 
ler. % to 1c, Pub. 

Steward, The, 131 W. 41st St., New York. (M-20) Articles on 
food, with recipes, written for better class_hotel, club, restau- 
rant stewards and chefs. Nat T. Worley. Indefinite rates, Acc. 
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_ Styles and Selling, 310 Sansome St., San Francisco. (M) Style 
information and de finite selling ideas used ———- by West- 
ern stores. C. H. Nealey. 20c inch, photos $2, 

Syndicate Store Merchandiser, 951 Broad sy easily N. J. 
(M-20) Illustrated articles on 5, 10 and $1 chain store merchan- 
dising displays up to 1000. Beverland M. Ramsey. Ic up, Pub, 
snore oa unusual window and counter displays, up to 100, % 
to lc, Pub. 


Tea Room Topics, 523 Sansome St., San ta yo (M) Short 
features on tea room successes, with photos. $5 each, Acc, 

Tires Magazine, 420 Lexington Ave., N. Y. (M-25) Merchan- 
dising and servicing articles on tire retailers and superservice 
station operators 1500 2000. Jerome T. aw. ¥% to Ile, 
news items 25c inch, fillers Yc, photos $2, Pub. 

Toilet Requisites, 30 Rockefeller Plaza, New York. (M-35) 
Verified interviews with drug or department store buyers or 
higher executives concerning toiletries retailing in cities 25,000 
or over. Photos. No general stories. Keep under 1200. S. G. 
Swift. 1c, Acc. 

Trunks & Leather Goods, 1170 Broadway, New York. PL. 
Successful merchandising plans, of trunk and leather goods deal- 
ers, department stores, ladies’ handbag departments. Unusual 
window displays and interior department layouts. News, Cyril 
Reinstatler. %c up, Pub. 


Voluntary Chain, The, 114 E. 32d St., New York (M) Con- 
structive articles for heads of voluntary organizations 1000 to 
2000. Gordon Cook. %c, photos $1, Pub. 


Western Alcoholic Beverage Journal, 443 S. San Pedro St., 
Los Angeles. (M) Articles covering winery and spirits indus- 
tries of West. Robert R. Berry, Mng. Ed. Rates not at ha 

Western Brewing World, 420 S. San Pedro, Los An ales. 
(M) News and features of brewing industry of West. Robt. J. 
Pritchard. Good rates, Pub. 

Western Confectioner and Ice Cream News, 853 Howard St., 
San Francisco. (M-35) News and features of western candy, ice- 
ere fountain trade. Russell B. Tripp. Fair rates, Pub. (Over- 
stoc 

Western Furniture Retailing, 180 New Montgomery St., 
San Francisco. (M) News and features of the trade. Norris 
E. James, 1c, Pub. (Overstocked. 

Western Hotel Reporter, 681 Market St., San Francisco. (W- 
15) Illustrated articles of ——S to hotel and restaurant men 
1500. Jay G. Hilliard. 20c inch, Pub. 

Western Machinery and Steel, 500 Sansome St., San Fran- 
cisco. (M) Regular correspondents. Query editor on features, In- 
definite rates, Pub. 

Western Plumbing & Heating Journal, 3665 S. Vermont Ave., 
Los Angeles. (M) Trade news and features from west of the 
Rockies. John B. Reeves. 1c, Pub. 

Wholesale Druggist, 330 W. 42d St., New York (M) Concrete 
drug business articles concerning bona fide wholesale druggists. 
Jerry McQuade. Ic up, Pub. 

Wines & Liquors, 608 S. Dearborn St., Chicago. (Bi-W) 
La ey newspaper serving producers and wholesale distributors. 
R. A. Goodwin. Rates not at han 

ctl Construction, Xenia, O. (2M- 15) News articles on retail 
lumber and huilding supply dealers, hased on specific interviews. 
Findley M. Torrence, 16c inch, including art, Pub. 
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LIST D 
Juvenile and Young People’s Publications 


Ambassador, The, Baptist Sunday School Board, 161 8th 
Ave,. N., Nashville, Tenn, (W) Ages 13 to 17. Wholesome 
short- stories, boy and girl characters, to 3000. Travel, 
biographical, practical articles 2000 with illustrations; verse. 
Noble Van Ness; Novella Dillard Preston. %c, poems $1 to 
$2.50, Acc. 

American Boy, The, 7430 2nd Ave., Detroit, Mich. (M-20) 
Boys, high-school and. coliege age. Short-stories 4000 to 5000; 
serials 40,000 to 50,000; fact articles with or, without photos 
50 to 4000; short poems, serious or humorous. George F. Pierrot. 


2c up, Acc. 

American Girl, 570 Lexington Ave., New York. (M-15) fase 
12 to 17. Girl Scouts Sablcation. 1 Action short-stories 2500 to 
3700; articles 1500 to . Anne Stoddard. 1c up, Acc. 
American Newspaper Boy, 15 ‘W. Fifth St., Winston-Salem, 

C. (M)_ Short-stories of adventure, inspiration, modern 


3000; no sob stuff. Brad- 


newspaper carrier boy heroes, 2000 to 
ley Welfare. $10 each, Acc. 

Boy Life, Standard Pub. Co., 9th and Cutter Sts., Cincin- 
nati. (W) Medium ages. Short-stories 2000, serials, articles, 
Miscellany. 1/3c up, Acc. 

Boys and Girls, Methodist Pub. House, 810 Broadway, Nash- 
ville, Tenn. (W) Boys and girls up to 12. Short-stories 600 
to 1000, short serials, verse, occasional brief articles on nature, 
science, things-ta-do. Mrs. W. B. Ferguson. %c, Acc. 

Boy’s and Girl’s Comrade, Gospel Trumpet Co., 5th and 
Chestnut, Anderson, Ind. (Ww) Ages 9 to 15. Educational arti- 
cles 500 to 1500; stories of character building or religious 
value 1000 to 2000: serials 5 to 15 characters; verse 2 to 6 
stanzas. a Mey Percy, $2 to $2.50, photos 25c to $1, Pub. 

Synod, 1724 Chouteau Ave., 
Boys to 15. Wholesome short-stories 

2500; 6 to chapters; nature, scientific, his- 
lee srtichas 1000 to 2000; essays 500 to 1000; editorials 600 
to 1000; verse 8 to 16 lines; fact items, fillers 25 to 300. 
F. E. McQueen: Marie Rose’ Remmel associate. About %c, 
verse 5c ee Acc. 

Boys’ Comrade, Christian Bd. of Pub., 2712 Pine St., St. 
Louis. w Ages 13 to 17. Short-stories 2000 to 2500; serials 
8 to 10 chapters; illustrated articles 100 to 1500: verse; mis- 
cellany. Glenn McRae. $3 to $4 per M., Pub. 

Boys’ Life, 2 Park Ave., New York. (M-10) Boy Scouts 
publication, ages 14 to 18. Outdoor adventure, sport, achieve- 
ment, short-stories, preferably 2000 to 3000; serials up to 30,- 
oo ee up to 2000. James E. West. 2c up, Acc. (Over- 


how-to-make-it assicios 300 to 1000; bible puzzles. Charles G. 
Trumbull; John Lane, associate. $10 a story, fillers $1 to 
$4, puzzles to Acc. 


Classmate, Methodist 420 Plum St., Cincin- 
nati. (W-5) Young people 18 to 24. Wholesome short-stories 
2500 to 3500; serials 30,000 "40.000: articles 1000 
to 2500: fact items 200 to 1000: verse. A. D. Moore. Fillers %c 
up, fiction le up, verse $5 to $10, 60 days after Acc. 


Dew Drops, D. C. Cook Pub. Co., Elgin, Ill. (W) Children 
5 to &. Short-stories 900 to 1000; short articles, editorials 250 
to = verse up to 12 lines. Fiction 1c up; articles, fillers “ec 
up, Acc. 


Epworth Herald, 740 Rush St., Chicago. (W-5) Articles on 
youth’s activities 1000 to 1200; religious essays 200 to 300; 
short-stories 1000 to 1500; serials he ad to 30,000: nature, re- 
ligious verse up to 20 lines. . J. Gratz. ye, verse 13c 
line, photos $3 to $5. b. 

Boys’ World, D. C. Cook Pub. Co., Elgin, Ill. (W) Boys 
13 to 17. Short- stories 2200 to 2500; serials 4 to 6 chapters, 
2200 each; scientific, success articles up to : occupation 
articles 150 to 500; successful boys, curiosity, scientific news 
seems verse. Thomas S. Huntley. Fiction 1c up; articles %c 
up, Ace. 


Catholic Boy, The, Midway Brokerage Bldg., St. Paul, Minn. 
(M) Boys, 11 to 18. Wholesome action short-stories, 2000 to 
2500; serials. J. S. Gibbons. Varying rates, Pub. (Slow.) 


Challenge, The, Baptist Sunday School Board, 161 8th Ave., 
N., Nashville, Tenn. (W) Young People, 17 years up. Adven- 
ture, achievement short-stories 1500 to 2500; overstocked with 
serials; descriptive, biographical, travel articles up to 2000; 
verse. Hight C. Moore. %c, verse $1 to $2.50, Acc. 


Children’s Comrade, Evangelical Synod. 1724 Chouteau Ave., 
St. Louis, Mo. (W) Children under 9. Religious, moral s 
stories up to 700; verse up to 12 lines; photos and iNustra- 
tions. Rose M. Kniker. About %e, verse 5c line, Acc. 


Child Life, Rand, McNally & Co., 536 S. Clark St., Chicago. 
(M-25) Ages 2 to 12. Short-stories, miscellany up to 1800. 
Marjorie Barrows. % to 1c, Pub. (Overstocked!) 


Christian Youth, 327 N. 13th St., Philadelphia. ow Teer 
ages; interdenominational. | Wholesome _ short-s with 
Christian teaching and uplift 2000 to 2200; fillers; sature, fact, 
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Epworth High Methodist Pub. House, 810 Broadway, 
Nashville, Tenn. (M) Young pesete. 16 to 24. Short-stories 
2500 to 4000; serials, 4 to 6 ¢ apters; illustrated articles 1000 
to 1800; short poems. R. L. Hunt; Miss Rowena Ferguson. 
Y%c to le, verse 25c line, Acc. 

Evangelical Tidings, Evangelical Synod, 1724 Choteau Ave., 
St. Louis, Mo. Young people's miscellany. About 4c, Acc. 


Forward, Presbyterian Bd. of Christian Education, Wither- 
spoon Bldg., Philadelphia. (W) Boys and girls, 18 to 23 years. 
Short-stories 3000; serials not over 8 chapters of 3000 each; 
illustrated — 700 to 1000; fillers 150 to 400. John T. Faris. 
Up to %c, Acc 

Friend, The, United Brethren Pub. House, Dayton, O. (W) 
Boys’ and girls’ moral, educational short-stories 1000 to 2500; 
serials 5 to 8 chapters; informational, inspirational articles 100 
to 800; short verse. J. W. Owen. $1 to $5 per story, poems 
50c to $2, Acc. 

Front Rank, The, Christian Bd. of Pub., 2710 Pine St., St. 
Louis, Mo. (W) Young people, teen ages. Moral short-stories 
2000 to 2500; serials 20,000 to 25,000; illustrated articles; poems 
8 to 3 lines; photos, $3 to $4 per M., Pub. 


Girlhood Days, Standard Pub. Co., 9th and Cutter Sts., Cin- 
cinnati, O. (W) Girls 12 to 18. Out-of-door short-stories 1800 
to 2000; serials; miscellany. 1/3c up, Acc. 

Girls’ Circie, Christian Bd. of Pub., 2712 Pine St. St. Louis. 
(W) Girls 13 to 17. Short-stories 2500; serials 8 to 10 chap- 
_ters; illustrated articles 100 to 2000; poems up to 20 lines. 
Frances Woolery, $3 to $4 per M., Pub. 

Girls Companion, D. C. Cook Pub. Co., Elgin, Ill. (W) Girls 
15 to 18. Short-stories 2000 to 2500; serials 2 to 6 chapters 
2200 each; illustrated occupation articles 150 to 1000. Margaret 
M. Stone. ee le up; articles Yc up, verse 10c line, photos 
$1 to $3, Ace 

Girls’ Friend, Evangelical Synod, 1724 Chouteau Ave., St. 
Louis, Mo. (W) Girls 9 to 15. Wholesome short-stories 1500 
to 2500; serials 6 to 8 chapters; nature, how-to-make, history, 
scientific articles 1000 to 2000; essays 500 to 1000; editorials 
600 to 1000; verse 8 to 16 lines; fact items, fillers'25 to 300. 
F, E, McQueen; Marie Rose Kemmel associate. About KC, 
verse 5c line, Acc. 

Girl’s World, Am. Baptist Pub. Society, 1701 Chestnut St., 
Vhiladelphia. (W) Girls 12 to 16. Wholesome action short- 
stories, 2500; serials of 2500-word chapters; informative articles 
200 to 800; character-building pperees up to 500; photos. 
Miles W. Smith. $4.50 to $5 per M., Acc. 


Haversack, The, Methodist Pub. House, 810 Broadway, Nash- 
ville, Tenn. (W) Boys 12 to 17. Short-stories 2000 to 3500; 
serials 4 to 10 chapters; articles 1000 to 1500 with photo illus- 
trations; miscellany. ‘%c up, Acc. 


Junior Christian Endeavor World, 41 Mt. Vernon St., Bos- 
ton, (M-5) Short-stories 1500; serials 6 to 8 chapters, 1500 
each; items on current events, history, travel, Bible, children’s 
organizations, etc., 100 to 500; illustrations. Stanley B. Van- 
dersall. Yc, Acc. 

Junior Joys, Nazarene Pub, House, 2923 Troost Ave., Kansas 
City, Mo. (W-5) Boys and girls 9 to 12. Not in the market. 

Junior Life, Standard Pub. Co., 9th and Cutter Sts., Cincin- 
—. (W) Children 8 to 12. Short-stories, serials, verse. 1/3c, 

ce. 

Junior World, Christian Bd. of Pub., Beaumont and Pine Sts., 
St. Louis. (W) Children 9 to 12. Short-stories 2000 to 2500 ; 
serials 8 to 12 chapters; poems up to 20 lines; illustrated in- 
naive articles 100 to 1800. Hazel A. Lewis. $3 to $4 per 
ale, ub. 

Junior World, Am. Baptist ge Society, 1701 Chestnut St. +» 
Philadelphia (W-2) Children 9 to Short-stories up to 2 
chapters; Miles W. Smith. $5 
per .» Pub. 


Little Folks, The, Augustana Book Concern, Rock Island, Ill, 
(W) (Children 5 to 8) Religious short- stoties up to 450. Mrs. 
Cling Hector, Minn. %c, P 

Lutheran Boys and Girls, Lutheran ma House, 1228 Spruce 
St., Philadelphia (W) Ages 9 to 14. Short-stories, articles. 
Low rates, Acc. 

Lutheran Young Folks, Lutheran Pub. House, 1228 Spruce 
St., Philadelphia. (W) Boys and girls over 14. Illustrated de- 
scriptive articles; short-stories 3000 to 3500; serials 6 to 12 
chapters. Fair rates, Acc. 


Mayflower, The, (Pilgrim Press), 14 Beacon St., Boston. ~ (W) 
Children under 9. All material staff-written. 


Olive Leaf, Augustana Book Concern, Rock Island, Ill. (W) 
Boys and girls, 8 to 12. 5 a? stories 500; verse 8 to 12 
lines. Submit Mss. to Rev. Helmer Olson, 3309 Seminary 
Ave., Chicago. to Pub. 

Onward, Box 1176, Richmond, Va. (W-3) Young People. 
Character building short-stories, serials, short articles, editor- 
ials, verse. Miss Clarabel Williams. $3 to $5 per M., Acc. 

Open Road for Boys, 130 Newbury St., Boston. (M-10) Older 
boys’ interests. Aviation, sport, adventure, humorous short- 
stories 2000 to 3500; serials up to 40,000; articles 1000 to 1500. 
Clayton H. Ernst. Up to lc, Acc. and Pub. 

Our Little Folks, United Brethren Pub. House, Dayton, O. 
(W) Children 4 to 9 years. Short-stories 300 to 600. J. W. 
Owen. Up to %ec, Acc. 


Picture Story Paper, Methodist Book Concern, 420 Plum St., 
Cincinnati, O. Children 4 to 8. Short-stories 300 to 800, verse. 
Ethel L. Smith. ™% to lc, Acc. 

Picture World, Am. Sunday School Union, 1816 Chestnut St., 
Philadelphia. (W) Children under 12. Short-Stories and inci- 
dents impressing moral and religious truths 400 to 800, verse. 
$5 per M., verse 50c stanza, Acc. 

Pioneer, The, Presbyterian Bd. of Christian Education, 420 
Witherspoon Bldg., Philadelphia. s®) boys 9 to 15. Short- 
stories 2500 to 3000; serials 6 to 8 chapters, 2500 each; illus- 
trated articles 800 to 1000. John T. Faris. Up to %c, photos 
50c up, Acc, 


Play Mate, 3025 E. 75th St., Cleveland, O. (M-15) Boys and 
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girls about 12, Mystery, adventure, short-stories 1000 to_ 2500; 
nursery stories 1000; humorous or imaginative verse. “esther 
Cooper. lc, verse 25¢ line, Acc. 

Portal, Methodist Book Concern, 420 Plum St., Cincinnati. 
(W-2) (Girls 12 to 18) Wholesome action short-stories 1500 to 
3000; serials 20,000 to 25,000; articles on as- 


signment only; editorials. Wilma K arland. lc, verse $5 
to $10, 

Queens’ Gardens, l’resbyterian Bd. of Christian Education, 
Witherspoon Bldg., Philadelphia. (W) Girls 9 to 15. Short- 
stories 2500 to 3000; serials 6 to 8 chapters, 2500 each; illus- 
trated travel, nature, biography, history, har ndiwork articles 


800 to 1000, also 300 to 500; verse. John T. Faris. Up to 
Acc. 

Sentinel, The, 161 8th Ave., N,, Nashville, Tenn, (W-5) 
Girls and boys 9 to 12. Short-stories; biographical, historical, 
scientific, discovery articles with illustrations 500 to 
Novella Diliard Preston; Noble Van Ness. % to ¥%c, Acc. 

Shining Light, Gospel Trumpet Co., 5th and Chestnut Sts., 
Anderson, Ind. (W-5) Children 5 to 9. Moral, character- 
building, religious short-stories 500 to 1000; nature, religious 
ag “aes of nature, children, L. Helen Percy. $2 to $2.50 

«» Pub. 

St. Nicholas, 580 5th Ave., New York. (M-25) Boys and 
girls, 8 to 16. Distinctive action short-stories up to 3500; 
serials by commission; brief amusing- verse. Vertie A. Coyne. 
le up, verse 25c line, Acc. 

Stories, Presbyterian Bd. of Christian Ed., 420 Witherspoon 
Bldg., Philadelphia. (W) Primary children. *Character-building 
short-stories 500 to 800. Elizabeth S. Whitehouse. Up to ic, 
verse up to 10c line, Acc. 

Storyland, Christian Bd. of 
St. Louis, Mo. (W)_ Children under 9. 
1000; poems up to 20 lines; handicraft articles 300 to 500 3; draw- 
ings or photos, child or animal subjects; simple puzzles. Hazel 
A. Lewis. $3 to $4 per M., Pub. 

Storytime, Baptist Sunday School Bd., 161 8th Ave., N., 
Nashville, Tenn. (W) Children 4 to 8. Short-stories 400 to 
600; articles and suggestions for playthings children can make 
100 » 300. Overstocked with verse. Agnes Kennedy Holmes. 
Acc. 


Pub., Beaumont and Pine Sts., 
Short- 300 to 


Sto World, Am. Baptist Pub. Soc., 1701 Chestnut St., 
Philadelphia, (W) Children under 9. Short-stories 300 to 900; 
verse. Miles W. Smith. About %c, Acc. 

Sunday Compani 256 Broadway, New York. 
juvenile fiction. M. A. Daily. Rates not stated. 


Sunshine for Little People, Nazarene Pub. House, 2923 
Troost Ave., Kansas City, Mo. (W-5) Not in market. 


Target, Methodist Book Concern, 420 Plum St., Cincinnati. 
(W-2) Boys 9 to Short-stories 1500 to 3000; serials of 
character development 20,000 to 30,000; articles with photos 
1200 to 1800; editorials 300 to 700; verse 8 to 20 lines; fact 
items, fillers, 200 to Alfred D. Moore. % to 1%c, verse 
$2.50 up, 60 days after Acc. 

Tiny Tower, (Tower) 55 5th Ave., New York. (M) Younger 
children. Short-stories, games, novelty ideas. Bosco Cass. Good 
rates, Acc. 

Torchbearer, The, M. E. Church So., 810 Broadway, Nash- 
ville, Tenn. (W) Girls 12 to 17. Short-stories 2500 to 3500; 
serials 2 to 10 chapters; articles 1000 to 2000; editorials 500 to 
700; verse. Rowena Ferguson. Y%c up, Acc. 


Watchword, The, United Brethren Pub. House, Dayton, O. 
(W) Short-stories 1500 to 3000; serials for ed people; mis- 
cellany. E. Harris. $1.50 to $2 per M., A 

Wee Wisdom of Christianity, Ave., 
Kansas City, Mo. (M-15) Children 6 to Character-building 
stories, poems; animal stories, no eile: “interesting things to 
do. Jane Palmer. Up to 1%c, prose 25c line, Acc. 

What To Do, D. C. Cook Pub. Co., Elgin, Ill. (W) Boys 
and girls 9 to 13. Short-stories 2500; serials 4 chapters 2500 
each; informative articles 1200 to 1500; editorials up to 500. 
Helen Miller Stanley. Fiction lc, articles, fillers %c, Acc. 


You Crusader, The, 1730 eigee Ave., Evanston, IIl. 
(M-3) "Children’s paper of W. T. U. Temperance, health, 
character-building articles and eae tories up to 1500. Kath- 
arine P, Crane. Moderate rates, Pub. Verse, no payment. 

Young Israel, 3 E. 65th St., New York. (M-10) Children 
under 16. Short- -stories, articles of Jewish interest, 1200 to 
2000; verse. Elsa Weihl. Under 1c, verse $3 to $5, Acc. 

Young People, Amer. Baptist Pub. Soc., 1701 Chestnut St., 
Philadelphia. (W-2) 17 years up. Character- building short- 
stories 2500: serials of ten 2500-word chapters; illustrated ar- 
ticles up to 2000; miscellany. Miles W. Smith. About %c, 
poems $1 up, photos 25c¢ up, Acc. 

Young People, The, Augustana Book Concern, Rock Island, 
Ill. “~W) Articles and stories, Christian ideals for children 11 
to 16. Submit MSS. to Dr. Geo. Fahlund, 208 Lafayette 
Ave., N. E., Grand Rapids, Mich. Low rates, Acc. 


Young People’s Friend, Gospel Trumpet Co., 5th and Chest- 
nut Sts, Anderson, Ind. (W) Educational articles 1000 to 1500; 
short-stories 1200 to 2500; serials 5 to 15 chapters; verse 3 to 
. anaes. L. Helen Percy. $2 to $3 per M., verse 5c line, 

‘ub. 

Young People’s Paper, Am. Sunday School Union, 1816 Chest- 
nut St., Philadelphia. (W) Late teen ages. Interdenominational 
feature and inspirational articles, short-stories, up to 2500; 
serials 13,000; fillers 200 to 800. $4 to $5 per M., Acc. 

Young People’s Weekly, D. C. Cook Pub. Co., Elgin, Ill. (W) 
Ages 17 to 25. Short-stories 2500; serials 4 to 6 chapters of 
2500; illustrated articles on curiosities, science 200 to_ 800; 
longer articles up to 2500; success stories; miscellany. Helen 
Miller Stanley. Fiction lc, articles Yc, photos $1 to $3, Acc. 

Youth’s Comrade, The, Nazarene Pub. House, 2923 Troost 
Ave., Kansas City. (W-5) Boys and girls, high-school ages. 
Not in market. 

Youth’s World, Am. Baptist Pub. Soc., 1701 Chestnut St., 
Philadelphia. (W-5) Boys, teen ages. Short-stories 2500; se- 
rials 2500 each chapter; short articles; character-building edi- 
torials up to 500; handicraft; fact items; photos. Miles 
Smith. Up to Mec, Acc. 
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December, 1933 


ON THE FRONT COVER 


In January another ESCRITOIRE student is featured on 
the cover of a national magazine. 

The amount of collaboration and revision we do for each 
student makes it possible to carry only a few at any one 
time. We have one vacancy. It will be filled with care. 
If you enquire, please enclose self addressed stamped 
envelope. 

OUR TYPING BUREAU will prepare your manuscript 
in perfect professional form, spelling, punctuation, and 
grammar edited by an expert. We return it on good 
bond paper with one clean carbon copy for only 


50c the 1000 words for prose, Verse 2c the line. 


THE ESCRITOIRE 


Walter Harbin, Director, Center Point, Texas 


EVERY POET IN THE WORLD 
to receive FREE sample of KALEI- 


DOGRAPH, the reliable poetry jour- 
nal, now in its fifth successful year, HOLIDAY 
SPECIALS: KALEIDOGRAPH for one year, and 
choice of the following $1 books, for $2: SIGNS AND 
MARKERS, Road Information for Hitch-hikers Along the 
Literary Highway, including 750 PLACES TO SEND 
POEMS, (450 pay markets); VERSE TECHNIQUE 
SIMPLIFIED, including 750 PLACES TO SEND 
POEMS; VERSE FORMS—OLD AND NEW, includ- 
ing 750 PLACES TO SEND POEMS; THE PRACTI- 
CAL RHYMER, hand-book and rhyme dictionary ; FIRST 
AID FOR FICTIONISTS, handbook and Fiction Market 
List. Other SPECIALS sent upon receipt of self- 
addressed, stamped envelope. 


KALEIDOGRAPH, A National Magazine of Poetry 
(Monthly, $2 a year, 25¢ a copy) 
702 N. Vernon St. 


Dallas, Texas 


OETS, ATTENTION! 
Verse criticism, lc a line. 
Advice Free if you send return postage. 
Write to me for particulars. 

BILLY B. COOPER, Verse Consultant 
Neodesha, Kansas. 


Criticism—Coaching—Collaboration 


Complete, honest assistance by proven critic. No undeserved 
flattery. But plenty of practical, sympathetic suggestions. 
Easily understood examples on how to rewrite. Just the help a 
struggling author needs. No patience-trying delays. NEW 
48-HOUR SERVICE. $1.00 first 1000 words. S0cts each addi- 
tional 1000. Minimum fee, $2.00 and return postage. If a doubter, 
send for proof. 


FOREST GAYDEN, Box 182, Balboa Island, Calif. 


(Over ten years in the business.) 


THE WRITER’S MONTHLY 
Edited by J. BERG ESENWEIN 
A Magazine of Real Help for All Who Write. 


MARY ROBERTS RINEHART says: ‘“‘The Writer’s 
Monthly looks awfully good to me. For years I 
have been telling beginning authors that there is 
nothing in the world so good for them as such a 
magazine. It puts them in touch with publications 
they would otherwise not think of. So many writ- 
ers live away from New York, and since by the 
nature of the work it must be done in solitude, it 
seems to me that such a magazine coming in once a 
month is like hand-shakes from a fellow craftsman.” 
Single copies 20 cents $2.00 a year 

Write for special offers 
THE WRITER’S MONTHLY, Dept. 63 
Springfield, Mass. 
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Today > 


a successful writer. 


If you cannot say that about yourself 


are you the one to blame? 


MOST persons who harbor ambitions to be suc- 
cessful writers are gripped by no new desire. !t is 
something they have yearned for over a long period 
of time. 


Look back five years in your own case. Did you 
want to write then? If so, have you made any real 
progress since that time? It is so easy to want to 
make good, but to do little in directing one’s time, 
perfecting ability and making sincere, marked pro- 
gress. 


Five years ago such men and women as Elmer 
Ransom, William F. Bragg, Esther L. Schwartz, 
Edith K. Norris, and many others subscribed for 
S.T.C. training, PRACTICAL FICTION WRITING, 
under David Rafflelock. Today Mr. Ransom is selling 
to Cosmopolitan and other leading magazines; 
Mr. Bragg to almost all of the action-story publica- 
tions; Mrs. Schwartz to Physical Culture, Young’s, 
Rexall and to scores of other magazines; Mrs. Nor- 
ris is a regular contributor to several leading pub- 
lishing houses. 


These are the records of but few men and wom- 
en who did more than yearn for success. They sub- 
scribed for S.T.C. training, recognized by editors, 
educators and authors, as the better personal and 
professional course in fiction writing. 


Send for booklet, ‘“The Way Past the Editor.’’ It 
is free and you will be under no obligation. 


THE AUTHOR & JOURNALIST’S 
SIMPLIFIED TRAINING COURSE, 
Denver, Colorado. 


Without obligation to me (no salesman will call) 
please send me a free copy of your booklet, ‘‘The 
Way Past the Editor,”’ giving full information 
about Practical Fiction Writing and David Raffe- 


lock’s personal training. 


) | 

| | | 


24 


The Author e» Journalist 


THE AUTHOR & JOURNALIST'S 
LITERARY MARKET TIPS 


GATHERED MONTHLY FROM AUTHORITATIVE SOURCES 


Lovers’ Confessions, 529 S. 7th St., Minneapolis, 
Minn., is a new magazine launched by Fawcett Pub- 
lications and edited by Douglas Lurton. Like True 
Confessions, of the same group, it will use emotional 
first-person confession stories in short-story lengths up 
to 6000 words and serials of three to five parts, 7000 
to 10,000 words per installment. Payment is at 1 
cent a word on acceptance. 

Cowboy Stories, 79 7th Ave., New York, “is a very 


_ good, wide-open market for fast-moving, believable 


Western stories,” writes F. Orlin Tremaine, editor. 
The magazine uses material of somewhat juvenile 
tendency in short-story lengths up to 7500 words; 
novelettes of 10,000 to 15,000 words, and pays 1 
cent a word on acceptance. Clues, an associated maga- 
zine of the Street & Smith group, also edited by Mr. 
Tremaine, is also a wide-open market for good short- 
stories of the detective type, with a preference for 
horror and weird elements in their development. 


Astounding Stories, 79 7th Ave., New York, of the 
Street & Smith group, devoted to pseudo-scientific 
fiction, desires no more stories of the “‘weird’’ type, 
writes F. Orlin Tremaine, editor. “So long as the 
story is straight pseudo-science, however, there are 
no restrictions on ideas. Originality and intelligent 
thinking-out are more important to us than anything 
else.”” Length requirements, short-stories up to 7500 
words; novelettes, 10,000 to 15,000. Payment at 1 
cent a word on acceptance. 

Top-Notch Magazine, 79 7th Ave., New York, of 
the Street & Smith group, is now edited by F. Orlin 
Tremaine, successor to Ronald Oliphant. Its require- 
ments are somewhat changed. Outdoor adventure 
stories in any setting, including some fantastic ad- 
venture yarns, are used. Short-story lengths up to 
6000 words, some short shorts up to 2000 words; 
novelettes, 12,000 to 25,000. No verse is used. High 
quality is demanded. Good rates are paid on ac- 
ceptance. 

Love Revels, 53 Park Place, New York, is a new 
monthly magazine published by Forward Publications 
and edited by Frank Armer, who writes: “We want 
sexy love stories, not over 3000 to 3300 words, pref- 
erably shorter. Keep in mind that ours is not a 
‘risque’ book, and consequently the action cannot go 
too far in this direction. Writers must draw the line 
very carefully between risque stuff and the sexy, semi- 
sophisticated stories that I use. We pay 14 cent a 
word on publication.” 

Ardent Love and Alibi, 55 Fifth Ave., New York, 
are two new maagzines launched by the Tower Maga- 
zines. They will be wood-pulp periodicals. The first 
will be devoted to glamorous, dramatic love stories 
and edited by Marie L. Featherstone. The second will 
feature action-detective and crime stories and will be 
edited by Frank McNelis. Good writing is essential. 
Good rates, it is understood, will be paid on accept- 
ance. 

Country Gentleman, Independence Square, Phila- 
delphia, sends the following statement of its present 
requirements: “Short-stories, 4000 to 6000 words in 
length; articles of interest to and importance to the 
agricultural world and articles for women readers. 
Some humorous sketches, jokes, and miscellany for 
boys’ and girls’ departments are purchased. Philip S. 
Rose is editor. First-class rates are paid on acceptance. 


Real America, 1050 N. La Salle St., Chicago, is re- 
ceiving a great number of manuscripts which are ob- 
viously unsuited to it, writes Edwin Baird, editor. 
“The best way, of course, for a writer to learn what 
an editor wants is to read his magazine. Perhaps the 
following may help prospective contributors: We 
want stories that reflect real conditions in America 
today; controversial subjects and news on matters of 
timely interest provide material for us, as do exclusive 
interviews with celebrities, and close-up critical por- 
traits of outstanding personalities; satire, humor, irony, 
on any phase of present-day American life. Real 
America strives always to be bold and outspoken on 
every subject it presents, but it also aims to present 
only the facts and to stick to the truth. Contributors 
should be able to prove any statements made in their 
articles. For our ‘Mirrors of America’ department we 
require short news items, preferably exclusive and 
with a human-interest slant, from all sections of the 
U.S. A. Fillers (800 to 1000 words) are used in the 
advertising section. No fiction; no poetry. No mild, 
long-winded discussions or quotes from other publica- 
tions. Maximum length, 3000 words; in rare cases, 
5000. Except in unusual circumstances, as when a 
manuscript is held for special consideration, decisions 
on MSS. are made within 24 hours of their receipt. 
Payment is made at fair rates on or before publica- 
tion. It is hoped that before long everything will be 
paid for promptly on acceptance.” 


The Westsider, 123 W. 79th St., New York, is a 
new monthly fiction magazine in newspaper form 
edited by Joseph Carleton Beal. Short-stories of male 
interest, with humorous, sophisticated, and society 
slants, in lengths from 1000 to 2500 words, New 
York locale, are desired; no serials or long fiction. 
Some articles of New York locale only will be used. 
The editorials and news items will be staff-written 
Verse, jokes and fillers will be used, but not paid for. 
“Writing must be exceptional. Poorly written stories 
by inexperienced writers are not wanted, although 
able new writers with unusual ability will be en- 
couraged. Payment will be made on acceptance ac- 
cording to the workmanship and the author, at no set 
rate.” 

The World Man Hunters and The World Adven- 
turer, 41 E. 42nd St., New York, are new adventure 
magazines launched by Fiction Guild, Inc. (No con- 
nection with American Fiction Guild.) Edgar Sisson 
and Robert S. Ament are editors. The first named 
will use short-stories of 3500 to 7000 words, novel- 
ettes of 12,000 to 15,000; World Adventurer wants 
5000 to 7000-word short-stories, novelettes of 12,000 
to 18,000, and vivid shorts of 2500 words. Rates paid 
for material will be 14 cent a word within 30 days af- 
ter acceptance. 

Love Book Magazine, Room 2312, 41 E. 42nd St., 
New York, a new love-story pulp magazine issued by 
Criterion. Publishing Co., is not in the market for 
material for the present, being stocked up ahead for 
several issues. 

The All-America Sports Magazine, Madison Square 
Garden Arcade, New York, is a new monthly de- 
voted to sport articles and fiction—baseball, football, 
boxing, hockey, etc. It is edited by Nat Fleisher. 
Detailed requirements and rates paid for material are 
not yet at hand. 
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Check for $135.00 Enclosed”... 


That’s what this writer read when he opened one of my letters in Septem- 
ber. It covered his first. sale—for $150.00, “‘I feel that I owe this success en- 
tirely to your patient criticism and coaching, plus your contact with the right 
market,”’ he declares. 

During October I sold another short story of his and obtained a definite 
order for a long novelette.... 

But this is only one of the seven first magazine sales and two Srst novels 
I placed for writers who had never previously sold a word, during September. 


if you have a spark of ability, are willing 
YOU, TOO, CAN SELL to really work for success, and have expert 
professional guidance. The cost of my help is a reading fee of $2.00 on manu- 
scripts up to 4000 words, and 50c per thousand if longer. Books: 30-60,000 words, 


$15.00; 61-80,000 words $17.50; 81-100,000 words, $20.00. he commission on 
August Lenniger 


American sales is 10%; on foreign sales, 15%. Your work will be handled on 
Literary Agent 


straight commission as soon as $1,000. worth of sales are made through my 
45 West 45th St., New York, N.Y. 


A September 
book by one of 


Anson Hard my clients. 


office. 
Send your manuscripts today or write for my circular and a copy of my 
market letter. 


The Most Valuable Information 
Offered to Writers 
In a Decade 


THE OLDEST WRITERS’ SERVICE 


Announces that 
“The DEPRESSION” is over. Now try our “*Get-Ac- 
quainted”’ offer for reading, full criticism and marketing ad- 


vice on one manuscript of not more than 5,000 words, at 
the merely nominal charge of ONE DOLLAR, if sent with 
return postage. 

Also reduced charge on all types and lengths. Tell us 
what you have—fiction, articles, verse—and the length of 
your manuscript and we will give you the lowest charge 


What to write? What reception would your script get 
at the quality group magazines? What is the future 
school of writing? Are you on the right track to suc- 
cess as a writer? Are sex themes taboo? Every impor- 
tant phase of quality writing is taken up in 


consistent with conscientious service. 

Special attention to criticism, revision, and marketing of 
book manuscripts. 

Standard text-books for writers. Catalogue. Bank and 
clients’ references. 


A Symposium: The Status of Radical Writing 


headed by THOMAS H. UZZELL, noted teacher, 
— — of — books - — and joined by 
practically every advance guard editor in the United 
EDITORS States. THIS IS THE MOST IMPORTANT LIT- 


James Knapp Reeve and Agnes M. Reeve ERARY EVENT OF THE YEAR. Together with 


and book reviews. 36 
contributors to one of the finest issues a magazine has 
6 Alex. Bldg. Franklin, Ohio ever offered, in SECTION TWO of A YEAR MAG- 


50c a copy $1.50 a year 
1933—A YEAR MAGAZINE—1934 
721 Spruce St. Philadelphia, Pa. 


Special Introductory Offer: 3 Issues for $1.00 
AN IDEAL XMAS GIFT FOR YOURSELF OR FRIEND 


A YEAR MAGAZINE is the open door to new writers 


MAXWELL BODENHEIM 


Famous best-seller author offers special reading- 
service for new authors. Suggestions, criti- 
cisms, complete agency service. Special reading 
fee, $1.00 per thousand words. 


110 West 40th St., New York, N. Y. Get hove: 


PRACTICAL dozen different magazfnes 

Criticism during the Depression | can 

pick out the weaknesses in 

your story and tell you how to build strength 
into it. 


BRUCE DOUGLAS 


mportant 
TO WRITERS 


“The new writer has no chance” is a complaint some- 
times voiced. It is unjustified. Clients of mine—every 
one a ‘‘new writer’’—have sold to practically all mar- 
kets, including Saturday. Evening Post, Collier’s, Red 
Book, Woman’s Home Companion, Ladies’ Home Jour- 
nal, Pictorial Review, Cosmopolitan, the action maga- 
zines, detective magazines, etc. One sold over $2,000 
worth to one group last year. Several had novels pub- 
prose and plays produ One had a musical comedy 
produc 


They Sell 
Because They Learned How to Write to Sell! 
I Criticism and Sales Service—Collaboration— 


5641 Monticello, Dallas, Texas 


My Slogan— 
“FINE TYPING IS A WORK OF ART.” 


When I return your manuscript to you, it will have these 
characteristics: correct spelling, good punctuation, effective 
paragraphing, best of diction, excellent grammar. 40c_per 
1000 words, with carbon. Books 30c. Poetry Ic per line. 


Prompt service. 
ORVIS R. MILLER 


815 S. Ridgeland Oak Park, Iil. 


My own work appears in leading magazines. I do 
for myself what I cher to do for others. Ravenden, Ark. 


If you want to break in, or increase your sales, write 
for terms. 


Your manuscript carefully typed at 40 cents per 
thousand words; minor corrections, spelling, extra 
first and last (cover) sheets; carbon copy. If you wish 


LAURENCE R. D’ORSAY 


(Author of ‘‘Landing the Editor’s Checks,”’ etc.) 
P. O. Box 2602-M, San Francisco, Calif. 


paragraphing and corrections, kindly specify. 
Preparation and (in a limited way) revision of chil- 
dren’s realistic stories. 
Write and state your problem. You will receive a 
friendly letter in reply. 
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GREETING CARD MarRKET News: (By Doris Wilder) 
The S. M. Ayer Co., 791 Main Street, Worcester, 
Mass., is “not in market at present”... . C. H. Dahl- 
strom, assistant treasurer of The Bigelow Press, South 
Bend, Ind., writes: “We have discontinued manufac- 
turing greeting cards for the present”. . . . In answer 
to an inquiry to Bluebird Studios, Fitchburg, Mass.: 
“Our regular staff of sentiment writers keeps us well 
supplied with all the sentiments we need. If at any 
time in the future we find it advisable to use free- 
lance work, we should be pleased to let you know.” 
...S5. A. Burtt and Co., 127 W. 26th St., New York, 
is not now in the market and does not know when it 
will be buying. . . . D. P. Gonnella, of The “Art- 
Point’ Studios, Sebastopol, Calif., states: ‘““We are not 
in the market at the present time and do not know 
just what we will be needing for the 1934 season.” 
... The Japanese Wood Novelty Co., 109-119 Sum- 
mer St., Providence, R. 1., publishers of The Para- 


’ mount Line, are working on Christmas and Every Day 


cards. Theodore Markoff is editor. . . . According to a 
letter from L. M. Marble, president of The Liberty 
Greeting Card Co., Canton, Pa., that firm has made no 
decision about its 1934 line and is out of the market 
indefinitely. . . . Jessie H. McNicol, 18 Huntington 
Ave., Boston, Mass., is now interested in seeing Christ- 
mas, Birthday, and Convalescent sentiments. No fam- 
ily verse. Pays 50 cents a line. . . . H. Trauring, 
editor of Julius Pollak and Sons, Inc., 141-155 East 
25th St., New York, N.Y., writes: ‘We are in the 
market at present for Christmas, New Year, Birthday, 
and Everyday material. We use a large quantity of 
prose sentiments.” (Verse of course, too.) ... W. H. 
Wheeler of the Greeting Card Division of the White 
& Wyckoff Mfg. Co., Holyoke, Mass., is interested in 
verses that are ‘rather spritely and informal.’ The 
company publishes Christmas, New Year, and Every 
Day cards. Payment is 50 cents a line. . . . Quality 
Art Novelty Co., Everready Bldg., Thompson Ave. and 
Manley St., Long Island City, N. Y., apparently has 
raised its rate of payment from 25 cents to 50 cents a 
line. The company asks contributors to sign a “‘re- 
lease” for each accepted verse, transferring all rights 
to the company, authorizing changes ad lib, and testi- 
fying to originality. . . . Donald D Simonds, editor 
of The George C. Whitney Co., 67 Union St., Wor- 
cester, Mass., writes: “Christmas and Valentine ideas 
still have the first place in our attention and we will 
be @lad to consider novelty ideas, especially.” . . 

Send Christmas and Every Day sentiments after De- 
cember 15, to the P. F. Volland Co., Joliet, Ill., 50 
cents a line. . . . Buzza-Cardozo, which during the 
summer and early fall delayed decisions on material, 
has recently been giving prompt reports. New ad- 
dress of this firm is 2503 W. 7th St., Los Angeles. 
. . . Metropolitan Lithograph & Publishing Co., 167 
Bow Street, Everett, Mass., publishes “The Line Su- 
preme” of greeting cards of the better class for all 
occasions. A recent letter from this firm says: “We 
are looking for material at this time suitable for Birth- 
day, Convalescence, Wedding, Anniversary, Family 
Birthdays, etc., also Easter, Valentine, Mother's Day, 
Father’s Day verses.” Manuscripts should be sent in 


‘care of Fred P. Luetters. At last information, this 


company paid 25 cents a line, reporting on manu- 
scrips promptly. .. . Japanese Wood Novelty Co., 109 
Summer Street, Providence, R. I., was noted in No- 
vember as “slow to report.” This was not intended 
to be derogatory to the company, which is in every 
way Satisfactory to deal with. It was meant merely to 
keep contributors from annoying the editor, Theodore 
Markoff, with inquiries, if they did not hear from 
their manuscripts within a week, ten days, or two 
weeks, as they do in the case of some other com- 
panies. Check-up shows that report on manuscripts 
submitted from Denver is usually received from the 
Japanese Wood Novelty Co. within from three weeks’ 
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to a month's time, which, allowing for delays in the 
mail, does not seem unreasonable. Apologies to the 
Japanese Wood Novelty Co., and to Mr. Markoff, if 
last month’s notation created a false impression. .. . 
Mary E. Johnson of the editorial staff of Hal] Bros. 
Inc., Grand Avenue and Walnut at 26th, Kansas City, 
Mo., writes: ‘We've dropped the Christmas schedule 
for a little while, and are concentrating just now on 
some everyday numbers.” 

Ten Detective Aces, 67 W. 44th St., New York, 
edited by Harry Widmer, prefers not to consider 
novelettes by writers who have not already established 
themselves as “regulars” by having short-stories pub- 
lished in his magazine. 

Black Mask, 578 Madison Ave., New York, edited 
by Joseph T. Shaw, now has for its main theme 
“detective fiction of a new type, avoiding the crime- 
and-solution motivation. The- requirements are for 
strong, convincing plot, distinctive characterization, 
swift movement, a sense of reality, and clean, virile 
action. Short-stories, 3000 to 6000 words; novelettes 
up to 15,000 words.” Payment is on acceptance at 
rates comparable with any in its particular field. 

Our Dumb Animals, 180 Longwood Ave., Boston, 
Guy Richardson, editor, writes that the report pub- 
lished in our November issue, to the effect that it is 
not now in the market for manuscripts dealing with 
birds, was erroneous. The magazine is interested in 
articles dealing with animal welfare up to 800 words 
(shorter preferred), and pays 14 cent a word up, on 
acceptance, for those acceptable. 

Squash-Badminton, 500 Fifth Ave., New York, is a 
new magazine published monthly during the 6-months’ 
season, and devoted to articles on any phases of the 
two games indicated, as well as photos and news 
of local activities dealing with these games. Robert 
C. Hynson is editor. Payment for material is at 34 
cent a word on publication. 

The Independent Woman, 1919 Broadway, New 
York, will change its name January 1; the new name 
not yet decided. 

Michigan Sportsman. Lansing, Michigan, which last 
month announced a change of title to Great Lakes 
Sportsman, has been discontinued. Jan Adrian Van 
Coevering, editor, writes that all manuscripts have 
been returned to their writers. 

The Short Story Journal, 721 Spruce St., Phila- 
delphia, is announced as a new magazine which will 
use short-stories of not more than 3000 words, pref- 
erably not over 2000. J. Louis Stoll, editor, who also 
edits 1933: A Year Magazine, writes: “The new 
publication will be made up in newspaper format, 
using three or more short-stories an issue, publishing 
short-story gossip, and reviewing one book of short- 
stories per month. We are not paying for contribu- 
tions as yet, but hope to after the third issue. The 
first number will appear late in January or early in 
February, 1934. Quality material only will be con- 
sidered.” 

John G. Hartwig, editor of The Poet, Vernon Ave. 
at Arcade, St. Louis, Mo., writes: “We are planning 
the publication of a monthly devoted to metaphysical 
articles, similar to those in the Unity periodicals. I 
shall be pleased to read such material with a view 
to publication.” No mention is made of rates or 
methods of payment. 

Unusual Stories, published by Fantasy Publications, 
Everett, Pa., is announced as a new magazine of fan- 
tastic fiction, edited by William Crawford. It will use 
material up to 80,000 words, including some filler 
material, such as scientific articles and poetry, but will 
be unable to make cash payment at the start. 

Greenberg, Publisher, Inc., 449 4th Ave., New York, 
is receptive at the present time to good Western 
novels for issuance in book form on a royalty basis. 


| 
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‘PERSONAL CONTACT 
BEATS EXCESS POSTAGE 


ED BODIN, Personal Contact Salesman, talks face 
to face with editors—and every day | at least one of 
Bodin’s clients records a sale. 


No Criticism Fees—No Books To Sell —No Extras. 


ED BODIN, Author’s Executive, eleven years with 
the publishers of Collier’s, American Magazine, 
Woman’s Home Companion and Country Home. 


SEND $1.00 for initial Registration—and $1.00 for each short 
story submitted, which entitles you to personal sales effort 
for at least 5 markets. If manuscript is deemed unsalable, it 
will be returned with comments of two editors who read for 
Mr. Bodin. Registration fee refunded if work does not prom- 
ise salability. Novelettes, $3; Novels, $5. Enclose return 
postage. 
ED BODIN—dAuthor’s Executive 
151 Fifth Ave. (13th floor) New York City 
(If author later ote without change any story marked unsal- 
able—fee will be returned.) 


College graduate, several years’ teaching experience, 
six years’ stenographic experience, offers 


First Class Typing Service 


Correct form, good bond paper, free carbon; minor 
corrections in spelling, punctuation, and grammar if 
desired. 35c per 1000 words; book rate, 30c; poetry, 
le per line. ELLA WILLIS GRAY, 325 Greenville St., 
LaGrange, Ga. 


ARTICLES FICTION NARRATIVES 


Constructive criticism of typed manuscripts short or 
long. A professional service for intelligent writers and 
students. Promising material shaped for a market. Re- 
search in Western history, biography and annals. Long 
work properly edited, material examined, advice rend- 
ered. Rates: $5 up to 5000 words of Ms., thence $1 
each 1000 words up to 15,000, 75c on, transit charges. 
Consultation through letter alone, $3. Edwin L. Sabin, 
Route 1, Hemet, Calif. 


IN WRITING TO ADVERTISERS, MENTION 
THE AUTHOR & JOURNALIST 
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MANUSCRIPT CRITICISM 


R those who are not lured by large promises but 

desire really yg instruction, sympathetic 
frankness instead of flattery, and a teacher with a 
thorough knowledge that does not have to Rd upon 
endless technicalities and formal rules. Hoff- 
man’s standing in the magazine world is RF 
editor for 25 years (Adventure, McClure’s Delineator 
etc.,) he is particularly known as friend, helper and 
developer of new writers. His two books on fiction 
writing are standard; he has proved his own fiction 
ability. Individual instruction only; no classes, no oct 
courses, no assistants. No marketin —that is a s 
cialty in itself, requiring full time for best res ts. 
No poetry, plays or scenarios. A specialty is made 
of “one-man” courses, the course in each case being 
ene dependent upon the needs of that case. Write 
for Booklet A. 


ARTHUR SULLIVANT HOFFMAN 
Carmel, New York 


| HAVE BEEN ESTABLISHED SINCE 1927— 


as a reliable Authors’ Agent who gets REAL RESULTS FOR 
HIS CLIENTS. Located at 433 West 34th St., New York City, 
I am right in the heart of the publishing district, and get the 
latest editorial demands as fast as issued. Send for my folder 
and learn of the SALES I AM CONSTANTLY MAKING FOR 
CLIENTS. I CAN HELP YOU AS WELL AS I HAVE 
HELPED THEM. Please address me as follows: JOSEPH 
LICHTBLAU, AUTHORS’ AGENT, P.O. BOX 515, G.P.O., 
NEW YORK CITY., and mention AUTHOR & JOURNALIST. 


COLLABORATE 


with Nathale—the collaborator who promises that your 
writings will be published or you owe him NOTHING 
for his collaborative-instructive services. Recommended 
by writers, editors and publishers everywhere. If you 
are earnestly seeking a writing career, send a manu- 
script for free reading and consultation privileges. If 
my study of your script indicates there are collaborative 
possibilities, I will write you by return mail, explain- 
ing WHY you will join my other clients in saying: 
“Mr. Nathaie e, you have started me on the road to crea- 
tive success!” 


N. RALPH NATHALE 


Studio 301, 814 44th Ave. San Francisco, California 


If You Wish Sales Service --- - | 


For those readers who are more interested in making an immediate marketing test of their 
manuscripts than in obtaining criticism and counsel, THE AUTHOR & JOURNALIST Sales 


Agency is maintained. 


It offers major advantages over the writer's individual effort. First, it eliminates resultless 
and expensive submission and mailing labor. THE AUTHOR & JOURNALIST Staff examines 
each manuscript expertly against the background of its down-to-the minute knowledge of 
magazines and their current editorial needs. If the manuscript is not considered salable, 
it is returned to the writer at once. A brief letter of opinion accompanies. 


If the manuscript is deemed salable, it is expertly offered to magazines in an effort to 
accomplish a sale. When checks are received from publishers, THE AUTHOR & JOURNALIST 
makes settlements promptly, less 10% commission, minimum commission $5. 


.To use THE AUTHOR & JOURNALIST Sales Agency, you need only submit your manuscript 
with reading fee ($1 for the first 1000 words in each manuscript, 25 cents for each addi- 


tional 1000) and return postage. 


The Agency does not market poetry, photoplays, forlorn hopes, or material of limited 
appeal. Its services are offered for good fiction and articles. Address— 


The Author & Journalist Sales Agency 


1839 CHAMPA ST. 


Send for free leaflet, ““What Editors Want.” 


DENVER, COLO. 
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Pollen, 10461/, Ingraham St., Los Angeles, an- 
nounced as an experimental magazine, has not yet 
been able to launch its first number, writes Lawrence 
A. Harper, editor. It hopes, however, to be able to 
complete its publication plans at an early date. 

Elks Magazine, 50 E. 42nd St., New York, is over- 
stocked. 

Adventure, 161 6th Ave., New York, writes that it 
needs no serials or novelettes at the present time. 


Windward House, 127 E. 34th St., New York, is a 
new publishing firm which will issue sporting books 
(hunting, fishing, etc.). It is allied with the Derry- 
dale Press. 

The Trail, 205 S. Broadway, Los Angeles, is a new 
monthly published by H. Jefferson Reid. It will use 
short-stories, novelettes up to 10,000 or 12,000 words, 
poems, and inspirational articles. Apparently it will 
not offer payment for material. 

The Spectator, 626 Board of Trade, Portland, Ore., 
is a weekly digest of news, principally local. A. C. 
Gage, editor, writes that its requirements are at pres- 
ent well filled locally. 


Michigan Farmer, 1632 Lafayette Blvd., Detroit, 
Mich., writes that the bulk of its material is now pre- 
pared by members of the staff, and it is unable to 
give consideration to submitted manuscripts. 


Rimington & Hooper, book publishers, formerly at 
42 E. 80th St., are now located at 717 Madison Ave., 
New York. This company is devoted to publication 
of limited editions, chiefly modern versions of recog- 
nized American and European works. 


Bridge Magazine, Chicago, has been discontinued. 


PRIZE CONTESTS 


Story, 20 E. 57th St., New York, announces a col- 
lege short-story contest, open to all registered stu- 
dents of colleges and universities in the U. S. The 
first prize is $100, the second is $50. Stories must be 
not less than 1500 nor more than 6000 words in 
length. Each entry must be certified by a member 
of the faculty of the institution. No college or uni- 
versity may submit more than two catries. Submitted 
stories are to represent the best selection, by qualified 
judges, of the work of students of the school year 
1933-1934. They may be selected from the work done 
in English courses or drawn from a contest especially 
designed to afford a selection. The material may or 
may not have first appeared in a college publication. 
Story reserves the right to allow reprints of the win- 
ning story in short-story anthologies. Non-winning 
stories will be considered for possible publication. 
Entries must be mailed to Story on or before April 
15, 1934. 

Messrs. Chatto & Windus, Publishers, 97 and 99 St. 
Martin's Lane, London W.C. 2, England, announce 
a humorous-work competition. Preference will be 
given to a humorous novel, but other humorous prose 
works, except plays, will be eligible, such as diaries, 
satires, or series of sketches or stories, provided they 
comprise some continuous theme or center round the 
same group of characters and so long as they have 
not appeared in book form in the British Empire. 
Minimum length should be 65,000 words. Manuscripts 
must reach the publishers not later than March 1, 
1934. The judge of the competition will be Mr. 
Compton Mackensie, whose decision will be final. 
If none of the works submitted is deemed worthy, 
the prize will not be awarded. The winning author 
will receive an advance royalty, payable on date of 
publication, of £250 on account of a royalty of 15% 
of the publishing price of the first 5000 copies sold, 
20% on the next 10,000 copies, and 25% on all 
above that, with further provision for 10% on cheaper 
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editions. The author reserves the United States, cine- 
matograph, dramatic, serial, translation and other 
rights, but should the publishers negotiate the sale 
of any of the above rights, they shall be paid the 
usual agents’ commission of 10%. 


The National Woman’s Christian Temperance 
Union announces its 1934 Ada Mohn-Landis prize 
contests. The general theme is ‘Total Abstinence Es- 
sential to the Ideal American.” The purpose is to 
secure material for use in declamation or recitation 
contests sponsored by the W. C. T. U. Two types 
of manuscript are desired: (A) Senior stories, for 
recitation by adults or youths; length between 750 
and 1000 words; first prize, $50; second, $10. (B) 
Junior stories, for recitation by young folk under 
high-school age; length between 400 and 600 words; 
first prize, $50; second, $10. The material must be 
in narrative form, first or third person, poetry or 
prose, fiction or fact. The right is reserved to with- 
hold prizes if no manuscript is deemed suitable for 
use in the proposed collections, also to purchase non- 
prize-winners at 14, cent a word. A contestant may 
submit any number of manuscripts. They must be 
double-spaced, with liberal margins, written on one 
side of paper. Three copies of each manuscript must 
be submitted, without name or address on the manu- 
script, but with a sealed envelope containing title of 
manuscript and author’s name and address. It should 
be marked with name of group for which it is in- 
tended. Closing date, 5 p. m., April 30, 1934. Ad- 
dress Landis Story Contest, National W. C. T. U., 
1730 Chicago Ave., Evanston, III. 

Three woman writers were awarded the O. Henry 
memorial awards for best short-stories of 1932-33. 
First prize of $500 was awarded to Marjorie Kinnan 
Rawlings of Hawthorn, Fla., for “Gal Young Un,” 
published in Harper's Magazine June and July, 1932. 
‘Pearl S. Buck, author of The Good Earth, Sons, and 
other best-selling novels, was awarded second prize 
of $250 for “The Frill,’ published in the March, 
1933, Woman's Home Companion. The special prize 
of $100 for best short short-story was awarded to 
Nancy Hale of New York City for “To the Invader,” 
published in Modern Youth, March, 1933. The chair- 
man of the award committee is Harry Hansen, liter- 
ary editor of the New York World-Telegram. 


The Atlantic Monthly, 8 Arlington St., Boston, is 
conducting two prize contests open to college students 
enrolled in its college list, and to high-school students, 
for best essays of 2500 words or less. The college 
prizes are $50, $25 and $10; the high-school prizes 
are $25, $15, and $10. Closing date, April 7, 1934. 

Harper's Magazine, 49 E. 33d St., New York, is 
conducting a prize contest for best essays, open to 
students in colleges, universities and normal schools 
in which that magazine is used in classwork. Prizes 
are $100, $50, and $25, and the closing date is April 
1, 1934. 

Drug Topics, 330 W. 42nd St., New York, an- 
nounces that it will pay $1 to any drug-store cus- 
tomer, clerk, or proprietor who sends in some unusual 
fact that can be illustrated on its “It’s a Fact’ page. 
The odd or strange facts used must in some way re- 
late to drugs or medicine. 

The Amil Tellers of Dramatic, Box 388, Lima, 
Ohio, offer three prizes, $15, $10 and $5 for best one- 
act plays submitted by midnight, March 15, 1934. 
Plays are limited to not less than 30 minutes in dura- 
tion. 


The long-deferred announcement of the winner of 
the third Dodd, Mead & Co.-Pictorial Review first- 
novel contest has been made. The $10,000 prize was 
awarded to Mrs. L. M. Alexander for her novel en- 
titled “Candy.” Nearly 1500 manuscripts were en- 
tered in the contest. 


| = 

| 
| 
j 


December, 1933 


W: CAN HELP YOU 


Twenty years’ experience in the judging of manu- 
scripts as editor and authors’ agent; an intimate 
knowledge of present-day market conditions, gath- 
ered in the heart of the publishing world; a per- 
sonal acquaintance with practically every editor of 
importance in the United States—these should be 
of service to our clients, shouldn’t they? We will 
give you intelligent, sympathetic help and guidance, 
and you can count on us for absolute, straight-from- 
the-shoulder frankness. We want clients who have 
the will to go forward—we want to help them to 
go forward. 


Mrs. Hardy, who for some time has been taking 
an active part in the agency, was formerly on the 
editorial staff of Macmillan Company. She is 
highly recommended by Harold S. Latham, Ida 
Tarbell, Henry Goddard Leach, Hamlin Garland, 
and others. 


Send for circular, and for letters of recommendation from 
George Horace Lorimer, H. L. Mencken, John Farrar, Wil- 
liam L. Chenery, William C. Lengel, Garet Garrett, H. E. 
Maule, Oscar Graeve, William Allen White, Marie M. Me- 
loney, Lincoln MacVeagh, H. C. Paxton, Fulton Oursler, 
Thayer Hobson, Marjory Stoneman Douglas, H. W. Stokes, 
and others. 


ROBERT THOMAS HARDY, INC. 


Robert Thomas Hardy Jane Hardy 
President tary and Treasurer 


55 West 42nd Street, New York, N. Y. 


MY CLIENTS ARE SELLING 


Not a month passes that I do not sell some 
of the work of my students and collabora- 
tors. Criticism (or revision and sales if 
merited) $2.00 for the first 3,000 words and 
fifty cents per thousand thereafter. Over 
40,000 words $20. Over 60,000 words $25. 
Write to me about your problems. 


Richard Tooker, Drawer 1359, Phoenix, Ariz. 
of mighty, praised novels and maga- 
zine fiction. ormerly associate editor 
Fawcett Publications. 


DO THEY CLICK? 


If so, you are selling your stories. If you’re not, 
maybe I can help you make them click into the 
salable class. Perhaps you are on the border line, 
lacking only some one vital element that spells the 
difference between sales and rejections. I’d like to 
see that story of yours. 
I have helped others—and myself. I’ve sold mine 
to one of the greatest weeklies, to some of the 
pulps, to some of the literary group. Honor Roll 
Best Short Stories 1932. Listed in Distinctive 
Story Writers 1933. 
What a kick it is when one sells! 
along and let me get to work on it. 
Charges in advance $2.00 first thousand words, 
50c each —— thousand. Enclose return 
postage with story. Ten per cent in event of 
a sale, and fees refund 


HENRY EXALL 


18th Floor Allen Bldg., Dallas Texas 


Send yours 
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To the 20,000 Clients of 


WRITECRAFTERS 


With the conviction that editors now are ready to resume 
buying, WRITECRAFTERS are preparing to launch the ship 
again. You will remember that this is the criticism service 
— for over fifteen years has really helped writers sell their 
work, 

A. L. Kimball, who personally criticises all manuscripts, is 
the author of many published stories, has been editor for book 
publishers and magazines, and is an established critic of many 
years standing. Stories criticised by / Kimball have sold to 
Saturday Evening Post, Harper's, Ladies Home Journal, Cos- 
mopolitan, Red Book, Collier’ s, American and to the leading all- 
fiction groups. 

In our files are thousands of your appreciative letters and now 
with hopes reviving we’d like to get thousands more. So 
whether you have stories to send or not, write us about your 
work. We want to hear from old clients especially, and also 
from new writers who wish to enquire about our methods. We 
have many new and surprising suggestions to offer. Address: 


A. L. Kimball, Writecrafters 


426 Laurel Street San Diego, California 


Typing—Revision—Verse Criticism 


Careful typing, 30c_ per 1000 words. Poems, Yc a 
line. One car Prose revision (rearrangement of 
awkward phrasing; correction of grammatical a 
faulty punctuation and ineffective paragraphing), 30c 
per 1000 words. Verse criticism, 2c a line. 


AGNES C. HOLM 
(Author of for Suspense,” ‘Evolution of 


‘oem,”’ etc.) 
1711-A Spring Street Racine, Wis. 


There is one sure way to find out! Get your 
Wd read by an Editor! Stories I read and 


will receive Editorial consideration. 


Fourteen successful years in selling screen 
stories here in Hollywood means CAN 
HELP YOU. 


No “copyright” or “revision” racket. 


Learn market, explained 
in my let, “Inside Facts About 
Talking ” Write today. 


ADELINE M. ALVORD. 
Dept. 5 215 Baine Studio Building 


THE AUTHOR & JOURNALIST 
MANUSCRIPT SALES AGENCY 


Has prepared an unusually helpful leaflet entitled 


WHAT EDITORS WANT 


A copy will be mailed to you on request. 


The Author & Journalist, 1839 Champa St., Denver, Colo. 


Hollywood, California 


CHECKS—NOT REJECTION SLIPS! 
Authors! Sell Your Stories! 
I am selling for others—I can sell for you. LET ME 
HELP YOU WRITE STORIES THAT SELL. Fee for read- 
ing and constructive professional criticism for rewriting, 50c 


per 1000 words; minimum fee $1. Separate fee on each 
manuscript. Stamped addressed envelope and fee must ac- 
company all MSS. Ten per cent commission on sales. 


VERY SUCCESSFUL IN SELLING NOVELS 
M. M. COCKRILL 


Authors’ Agent and Literary Critic 
80-30 Broadway, Elmhurst, New York, N. Y. 


There's a NE-W_ WAY 
to WRITING SUCCESS 


You may have a free book about David Raffe- 
lock’s new discovery in teaching creative writ- 
ing. The Creative Ability Developer has made 
all types of writing easier and has opened new 
and valuable sources of ideas for scores of 
writers. Investigate its value 
to you | 


THE TRAINING 

1839 Champa Street, nver, 

Without obligation send free book about the 
Creative Ability Developer. 


Address 


po 
| COULD YOUR STORY BE FILMED?- ! 
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The Author & Journalist 


Trade, Technical and Class Journal 
Department 


JOHN T. BARTLETT, EDITOR 


THE LOCAL EDITOR 


HIS is for writers in the smaller places, where 
Te newspaper is either a weekly or, if a daily, 
has an editcrial staff of three or four only. 

Get acquainted, and keep acquainted, with the ed- 
itor. You belong to the same clan, for one thing, even 
though you think of your kind of writing as being 
alien to his. Fellowship ought to be present, making 
life a pleasanter thing. You will be welcomed. 

You will find the editor’s friendship valuable time 
and again. He can help you to sources for fiction ma- 
terial and article data. He will discuss intelligently 
with you the political or economic problems in which 
you are interested. 

And from time to time, if you have a bent for fea- 
ture writing, he will be able to employ you. A special 
edition demands the gathering of many columns of 
special stories, as in the case of a pioneer anniver- 
sary issue. A political campaign may be the basis of 
need for a temporary employee who can write a great 
deal of material for a brief period. Good experience, 
some cash return, eventuate. 

Or you may sell your editor on a regular column, 
by virtue of some specialty you have. 

We've seen these editor-writer friendships in small 
communities develop so advantageously for the writ- 
er so many times that we are strong for them. 
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LITERARY MARKET TIPS 


IN THE TRADE, TECHNICAL AND 
CLASS JOURNAL FIELD 
v 


American Artisan, and Heating, Piping and Air Con- 
ditioning, have been purchased from Engineering Pub- 
lications, Inc., Chicago, by F. P. Keeney, formerly 
president and treasurer of the company. The maga- 
zines will continue to be published, but under the 
name of the Keeney Publishing Co., with offices at 
the same address as Engineering Publications, 1900 
Prairie Ave., Chicago. 

Food Field Reporter, 330 W. 42nd St., New York, 
has absorbed by purchase Grocery Trade News, 161 
Sixth Ave., New York. The two publications, each 
a tabloid news sheet of the grocery trade, started pub- 
lication very close together, and created considerable 
confusion both on the part of readers and advertisers, 
so similar were they. It is felt the merger of the two 
will give far more satisfactory, non-conflicting news 
coverage. 

Modern Distillery, 205 W. 42nd St., New York, is 
announced by the Conover-Mast Corporation, publish- 
ers of Mill & Factory and Modern Brewery. The new 
publication, first issue of which is scheduled for De- 
cember, will cover distilleries, wineries and their dis- 
tributors. Leslie Allen is editor. 

Specialty Salesman Magazine, 307 N. Michigan 
Ave., Milwaukee, Wis., announces that it is in the 
market at the present time for inspirational articles, 
1000 to 3000 words; small-town and city human- 
interest short-stories, 3000 to 5000; articles, inter- 
views with successful salesmen of Direct Selling, 800 
to 1200; short fact items, news pertinent to field, 100 
to 1000. Payment is made on acceptance at 1/, cent a 
word. B. C. Bean is editor. 


The Driller, published by the Excavating Engineer 
Publishing Co., So. Milwaukee, Wis., made its first 
appearance in September. This is the only business 
paper serving the well-drilling field and succeeds The 
Armstrong Driller. Some time ago the blast-hole drill 
section of The Armstrong Driller was consolidated 
with Excavating Engineer, thus making possible the 
concentration of editorial effort in The Driller for ex- 
clusive service to the well-drilling industry. Practical, 
worth-while information for well-drilling contractors 
on improved methods of operation, new developments 
in machinery and tools is sought, for which 1 cent 
a word will be paid on publication, photographs, $1. 
At present, The Driller is issued every other month. 

Progressive Grocer, 161 Sixth Ave., New York, is 
again in the market for original jokes with a grocery 
slant, according to Carl W. Dipman, editor. For these, 
$1 each is paid. 

Seed Merchant, 1230 W. Washington Blvd., Chi- 
cago, is in the market for short merchandising articles 
accompanied by suitable photographs or illustrations ; 
also, photographs of seed stores, exterior or interior, 
or window displays. Seed Merchant is published by 
Prairie Farmer and is associated with Radio Station 
WLS. Roy Lynnes is editor. 


Hardware World, Bankers Investment Bldg., 742 
Market St., San Francisco, is buying very little mate- 
rial from outside sources. “Inasmuch as the majority 
of our circulation is east of the Rocky Mountains, we 
are paying more and more attention to that territory, 
particularly the Mississippi Valley,’’ writes Henry E. 
Ashmun, who has succeeded Osgood Murdock as 
editor. “Anything we might purchase must be really 
outstanding.” 

The Electric Journal, Pittsburgh, Pa., has moved its 
offices to 30 Rockefeller Plaza, New York. 


Liquor Industries, 360 N. Michigan Ave., Chicago, 
has been announced by Eugene A. Sittig & Son, pub- 
lishers, also, of The Brewer and Malster. 


Chemical Markets, 25 Spruce St., New York, has 
changed its name to Chemical Industries. 


Plumbing & Heating Trade Journal, 515 Madison 
Ave., New York, wants articles covering current trends 
in the plumbing and heating business, as well as 
merchandising activities and views of successful con- 
tractors on timely questions affecting the trade. J. F. 
Koellisch is editor. Good rates are paid after pub- 
lication—a little slow in paying right now, but re- 
ported “‘sure.” 

Management Methods, 330 W. 42nd St., New York, 
has changed its name to System and Management 
Methods. The editor, Norman Firth, reports files 
plentifully stocked with material at present. 


Brewery Engineering & Management, 400 W. Madi- 
son St., Chicago, A. B. Greenleaf, associate editor, ad- 
vises that payment is based on merit rather than 
wordage, no standard rate being set. Press-date is 
around the 10th of the month. Mostly interested in 
news letters of not more than 500 words, for which 
payment of about 1 cent a word is promised. 

Farm Mechanics, 407 S. Dearborn St., Chicago, and 
Musical Canada, 145 Yonge St., Toronto, Canada, 
have suspended publication. 
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By H. BEDFORD-JONES 
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The most successful, prolific, and popular of all pulp- 
paper writers here sets forth his views on writing 
craftsmanship, on a writer's relations with the editors, 
on building a career in fiction. For many years the name 
of H. Bedford-Jones on the cover of a magazine has been 
sufficient to assure a jump in sales. Unlike many writers, 
H. B-J is not averse to imparting his secrets of success. 
He has written this book for the professional, but it is a 
gold mine of ideas for the beginner, as well. 

Attractively bound in cloth, with an introduction by Erle 


Stanley Gardner. Price, $1.50, postage 10 cents extra. 
at once from 


THE AUTHOR & JOURNALIST BOOK DEPARTMENT, 1839 Champa Street, Denver, 


Camera Craft Magazine, Claus Spreckels Bldg., San 
Francisco, has a new editor, G. A. Young, succeeding 
Sigmund Blumann. He writes to an inquirer: “We 
find ourselves quite short of good material. Conse- 
quently, if you know of any good writers on photo- 
graphic subjects, we would appreciate your starting a 
few articles our way. We will pay from $5 to $25 
for an article, the average length of which would be 
around 2000 words with illustrations. We are espe- 
cially interested in good instructive articles for the 
beginner and the fairly advanced amateur in pictorial 
photography, or good articles for the user of the 
miniature camera, etc.” 

Jersey Bulletin and Dairy World, 225 N. New Jer- 
sey St., Indianapolis, advises: “We have a large staff 
of correspondents but are always interested in good 
technical and scientific dairy material. Especially, at 
this time, we want authoritative articles proving the 
superiority of natural over pasteurized milk. Preferred 
length, 1000 to 1500 words. Payment on publication 
at 15 cents an inch (number of words not stated). 


The Retail Grocer, a monthly house-organ sponsored 
by the Three Minute Cereals Co., Cedar Rapids, Ia., 
has made its first appearance. The editor offers $3 
apiece for Sales Ideas that have helped to sell more 
groceries, saved the grocer steps, improved his store, 
or helped in collections. This is also a market for 
story-telling pictures featuring the retail grocery. 


Drug Topics, 330 W. 42nd St., New York, is now 
a weekly tabloid newspaper of the trade. This mar- 
ket is wide-open for up-to-the-minute news, illus- 
trated merchandising ideas telling how duggists have 
increased sales (being sure to give name of druggist 
and his address), photographs of timely events of 
interest to druggists, preferably action, with some 
definite appeal such as sex, human interest, emotional ; 
mystery stories of three instalments, not over 1500 
words to each, centering around a drug store, or witha 
druggist for main character. (Advise submitting 
synopsis first.) Dan Rennick is managing editor. 

The Fertilizer Green Book, 538 S. Clark St., Chi- 
cago, has been consolidated with Commercial Ferti- 
lizer, 223 Courtland St., N. E., Atlanta, Ga. 

Symbol, Dominion Electric Protection Co., Toronto, 
Canada, is a bi-monthly house organ going to busi- 
ness executives in Canada who have business proper- 
ties to protect from fire and theft. An occasional 
1500-word article on some timely business subject is 
purchased, as well as photographs of spectacular fires, 
safe and bank burglaries, and brief write-ups and pho- 
tographs of mercantile premises (Canadian) that have 
been attacked by burglars. M. E. Gorman is editor. 


American Hatter, Haberdasher & Clothier, 1225 
Broadway, New York, is not in the market at this 
time for haberdashery or clothing articles, according 
to Richard C. Boehm, editor. 

Furniture. Recot¥d and Journal has moved back to 
Grand Rapids, Mich., presumably the 200 N. Division 
Ave. address, from Chicago, and John N. Nind, Jr., 
is again editor, Milton Samson having resigned. 

Hatchery Tribune, Mount Morris, Ill., a magazine 
appealing to the dealer hatcheryman, will pay 1 cent 
a word on publication for 500-word articles on mer- 
chandising, window displays, etc. 

Novelty News, 420 Lexington Ave., New York, has 
been renamed Premium Practice. 


HAVE YOUR PUBLISHED STORIES 
BOUND IN PERMANENT FORM 


A large number of stories can be bound under 
one cover with title gold-stamped on the back- 
bone. Further particulars on request. 

PRICE SCHEDULE 
Fabriko color, gold- 
id, gold-stamped 


7x10 sizé__ $2.75 Vol 
3.50 per Vo 


Express or parcel post charges 
are extra. 


THE AUTHOR & JOURNALIST 
1839 Champa Street Denver, Colorado 


$.50 $.50 


Writers’ Sales Data Service 
FICTION MARKET GUIDE 
This guide may be used in connec- 
tion with our monthly or weekly 
service. Sent by mail C.0.D. upon 
request or prepaid upon receipt of 


Writers’ Sales Data Service 
Burlington, Wis. 
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SCREEN TEST... 


SUE’S FRIENDS may be wild about her motion-picture possibilities . . . or possi- 
bly they are unimpressed. The question is not one to be settled by amateur opinion. 
Even the studio wants proof. The quick way to arrive at facts is a screen test. 


“Camera!” Sue goes through a scene, performing her best. The operator turns a 
crank; footage records . . . next the laboratory . . . and visual proof of Sue’s 
fitness, or otherwise, for motion pictures. 


In writing, the equivalent of a screen test is an Author & Journalist criticism of 
' story, article, or other manuscript. 


The Author & Journalist staff views your work in the role of a composite editorial 
board. It studies and appraises, not from the narrow standpoint of one publication, but 


of hundreds. 


THE AUTHOR & JOURNALIST CRITICISM STAFF 


Willard E. Hawkins, Harry Adler, Thos. Hornsby Ferril, Frank Clay Cross, 
Chief of Staff Fiction Critic Verse Critic Non-fiction Critic 


Its report, especially written for you and detailed, is a picture of the manuscript’s 
prospects, and your prospects as a writer. 

Is the manuscript salable? If so, you are given a list of the markets most likely to 
purchase it. If not salable, can it be made so? You are told how to go about the 
task of revision. If it contains no possibilities, to what writing potentialities in you, the | 
writer, does it point? You are told. 


As an ambitious craftsman, you wish to know your faults, so that you can concen- 
trate upan and eliminate them. The copyrighted Progress Chart, rating your manu- p 
script for nineteen fundamentals, will assist you in doing this. 

: 


Every Author & Journalist criticism is reviewed by Willard E. Hawkins, editor, 

V chief of criticism staff. Except in very rare cases, 
: every manuscript is on its way back to client with- 
: in seventy-two hours of receipt. 


SEND YOUR MANUSCRIPTS TODAY! 


Here Is a Convenient Fee Schedule : i 


The Author & Journalist Criticism Department, l 
1839 Champa Street, Denver, Colorado. | For each prose manuscript of 
I desire a complete Author & Journalist criticism of my 
which I send herewith. It contains.___.________.__.words, and I OTHER SERVICE BRANCHES 
enclose_________...to cover, in accordance with your regular Literary revision with typing, per M. words________ asl $2.00 
scale of fees. I also enclose return postage. If this is a fiction Letter perfect typing, prose, per M...- 50 
manuscript, I understand I am to receive the free PROGRESS Verse criticism: Each poem, 20 lines or less... __ 1.00 
CHART and A. & J. Story Sales System. | 
Play criticisms: For each act . 3.00 


All fees payable in advance. Enclose return postage. 


Name _______ | 
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